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AND DYER *” 


This new series puts every 
phase of your business under a micro- 
scope. To see how you stack up on 
packaging and delivery see page 12. 





Ie sahes 2... 


for complete solvent cleaning 


HYFLO uz 
HYSWEET 


y ou can expect a team of two to be doubly effective—when 
one member complements the other. 


Team up Johns-Manville Hyflo and Hysweet*, 
especially with charged systems—get the double 
advantage of longer operating cycles and sweeter 
solvent, free of insolubles and undesirable solubles. 
Hyflo is the industry’s original high-speed 
filter powder. With near-automatic 
operation, it removes all insoluble 
impurities and dirt . . . keeps garments 
fresh and odor-free . . . assures you of 
maximum solvent life. It reduces 
spotting time. And because the addition 
of Hyflo prevents clogging, your filter 
screen is protected and you can operate at 
lower pressures for longer periods. 
Hysweet is an all-new solvent sweetener that 
removes more free fatty acids, yet takes out less 
detergent, than any other sweetener on the 
market today. It prevents filter pressure ‘ 
buildups and eliminates need for frequent NOW— Complete J-M Service for 
distillation. Result is more work completed » Le Drycleaners: a 
with fewer shutdowns and smaller solvent J-M Hysweet in the red-label 
inventories. ;* _ ... Hyflo in the blue-label bag. 
For the name of your nearest Hyflo and \eeyy - J-M Dealers — there's one nearby 
Hysweet dealer, write Johns-Manville, Box <° ° nn, age tes ba 
14, New York 16, N. Y. In Canada, Port = age nah ogee ag 
Credit, Ontario. Edition 
e J-M Engineers — for help on any 
operating problems 


J-M Drycleaning Laboratory 
constantly studying the latest 
cleaning methods. 
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NEW 
a, 


Why Dry Cleaners Like 


BUCKEYE TNT DRY SIZE 


TNT Sizing will not stick, gum, or build up on 
press plotes, covers, or steam irons. TNT sized 
gorments finish faster — lowers production costs. 


Easy to use. TNT Size may be used by any of the 
popular sizing methods—dip tank, spray method, 
or in the wheel. 


Lower cost. Because of the concentration of TNT 
Sizing, it brings cost down and customer sotis- 
faction up. 


Why Customers Like 


BUCKEYE TNT DRY SIZE 


Absolutely No Scratch, Flake or Marking! 


Crease resistance. TNT bles fabrics to bounce 
back and resist excessive wrinkling. 





Gives gorments that new drape and hang that 
assures cust tisfaction 





Lustre and sheen. TNT enhances the “new look” 
of any fabric. 


No odor. No complaints when TNT sized gar- 
ments are worn. 


can your sizing pass the 


*Thumb Nail Test? 


What happens when you scratch your 
sized fabrics with your thumbnail? Do 
they flake or mark? You no longer have 
to put up with unsatisfactory perform- 


ance from old-fashioned sizing. 


A modern new development in sizing 
called BUCKEYE TNT DRY SIZE 
passes the Thumb Nail Test with flying 
colors .. . ABSOLUTELY NO FLAK- 
ING OR MARKING. 


Contact your nearest jobber for information on this and 


other Buckeye products. 





SYMBOL OF GUALITY 


ee cocoa 


BOX 995 DAYTON 1, OHIO 





Producers of Quality Products for the Dry Cleaning Industry Since 1884 


SATISFY YOURSELF—SATISFY YOUR CUSTOMERS WITH TNT— THE ONLY SIZING 
THAT PASSES THE THUMB NAIL TEST! 
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Home Again 


Since the last edition, your faithful re 

rter has covered some 10,000 miles in 

ur weeks. My travels took me first t 

LCATA convention in Sun Valley 
The 


up met ir 1956 i 
orida some of y 
1 
olumn in uly 
trials and tril 


York to Miami 


smart 


We planned t stay at a hotel near 
the Idlewild airport overnight to make 
in early morning connection. Just in case 
the hotel switchboard failed to wake 
us I irranged tor Galina Terr our mat 

aging editor, to phone us. Thanks to the 
precautions, my traveling companion ar 

I were in front of the hotel 40 minutes 
before flight time to take the few-mi 

ute shuttle ride to the field 

While waiting, I glanced it the flight 
ticket to verify the flight number. You 
may find this hard to believe, but it was 
only then I discovered that the flight 
was leaving La Guardia uirport. To make 
1 long story short you guessed it we 
nissed the flight. On top of that 
friend left his briefcase in the 
raced us to La Guardia! 

Despite the beginning, the rest of 
trip was wonderful. I picked up some ex 
cellent stories in the Northwest. The trip 
wound up at an unusually fine convention 
in the beautiful city of Victoria, British 
Columbia, Canada 

These articles will appear in the next 
several issues. I hope you will be watch 
ing for them Art Schuelke 


for price 
«FOR I 
I 


anen & Dyer 
Street. Ne 
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DRYING and DEODORIZING 


problems eliminated by the 2-Bath Method 


When garments are removed from the separate puri- 
fied rinse of a 2-Bath system, the drying is com- 
pleted quickly with no solvent or residual odor in 
the finished garments. 

When garments are removed from the charged 
solvent in a one-bath no-rinse system, they contain 
non-volatile impurities which not only cause streaks 
and swales, but which also greatly reduce drying 
and deodorizing efficiency. 

These impurities in themselves may leave an 
objectionable odor in the finished garments, but 
even though this objection is not noticeable, these 
impurities contribute to solvent odors in the fin- 
ished garments when operating with reasonable 
tumbling time and recommended tumbling tempera- 
ture. This is because the volatile solvent is not 
vaporized as rapidly when contaminated with non- 
volatile impurities. 

To overcome this handicap in tumbling without 
benefit of a separate rinse some operators try longer 
extracting. This contributes to objectionable wrin- 
kling. Others resort to higher temperatures in tum- 
bling. This sets stains and causes shrinkage. Others 
increase the total tumbling time. This results in 
excessive mechanical action which is harmful to 
the nap. 

The separate purified rinse bath as provided by 
the 2-Bath method offers the only practical, econ- 
omical means of overcoming these drying and deo- 
dorizing problems. You never see that typical blue 
haze coming out of a tumbler stack in a 2-Bath 


plant. 
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NEW PRODUCTS 


Improved Shoulder Guards 


rele mn announces sev- 
on its prod- 

ipe Shoulder 
vements per 
old and lock 

us reducing as 
ording to the 
lanutacturer The 
said to add to the sturdiness 


that the Guard will last for 


tine i 


new de sign 


ionths of home us¢ 

For further 
Troden, 710 Stephen 
Detroit 2, Mich 


information writ 
Bldg 


Double-Capacity 
Air-Vacuum 


Rema Corporation has 


in 
} 

i new cx uble duty 
vacuum ity 


ie ipa 
dual Dri-V ac 


llr va 





YOUR REQUEST 


for information 
will get quickest and most 
attention as a 
worthwhile inquiry when 
it’s written on your let- 
Be sure to men- 
tion NATIONAL CLEANER 
& DYER. 


further 


complete 


terhead 











AND LITERATURE 


um co ot 
tor 


vacuum 
. . 
turbines on a 


large single vertical condenser 
tank. It is designed so that one 
turbine « n be shut down d 


} , 
SsIOW periods iL rhe unit 


in two size | 
I presses 
The Dri-Vac is powered 
with all-aluminum Dri-Va 
All models ire 
a special dr in assembly, 
the inside of the tank is 


corrosion-resistant treated 


her 12 l6 re 
dau il 

tur 
bines equipped 
with 
ind 
fully 
Re ma 


rwalk 


For literature write to 
Corporation, Box 86, N 


Conn 


New Pre-Fab Plant 


Martin Equipment Company 
offering ill-steel, 


movable prebuilt building ex 


1S now an 
pressly designed for a dryclean 
ing, laundering and allied serv 
ice ope ration 

The new prefabricated build 
ing is comple tely assembled at 
the factory and delivered to the 
location to 


foundation 


site ready position 
on a or basement 
According to Martin. the 
remaining requirement to make 
the 
tional is 
and and 
plumbing connections. The en 
to be 


removal to a 


only 


building completely opera- 
to bolt it 
run electrical 


into posi 


tion in 
tire building is said easily 
detachable for 
new location, and can be erect 
ed on leased land 

The 
accommodate a 


cle ining plant i 


prebuilt structure can 


complete dry 


Ww ish ind dry 


girl shirt unit as 


pr wide 


unit, a two 


ell as roomy se 


its 
building Is SO de 


used for 


rvice 


( nter ireas, SAVS manu 
r. The 
to be 
1round and/or an in-store 

unit. A drive 


prote cts 


tacture 
igned either a 
drive 

service covered 
which customers’ 
ments when picking up 

livering garments from 
irs is pre vided 

The 


feet, providing with 
ibout 9 000 square 


by 
base- 
feet 

For further information write 
to Martin Equip 
Company, Section 
Ohio 


new building is 20 
60 


ment 


Engineering 
5000 


12 


ment 
Ave 


Cincinnati 


International Harvester Expands Truck Line 





International Harvester Com- 
pany has expanded its line of 
International trucks with Metro 
through availability of 
Metro Van _ body 
aluminum Metro- 
metallic 


bodies 
several new 
sizes, a new 
Lite body, and a new 
exterior finish 
International 
multistop trucks are now avail- 
ible with a choice of factory- 
installed Metro, Metro Van 
Metro-Lite ranging in 
length from 7 feet 9 inches to 
16 feet 7 inches, and in capac- 
ity 352 to 724 cubic feet 
Gross vehicle weight ratings ex- 
tend 5400 to 16.000 


pounds. 


] 


forward-control 


or 


bodice s 


trom 


from 


International's lightweight 
Me tro Lite 


with 


series has been ex- 
the 
of an aluminum body in lengths 
of 9 feet 8 inches, 10 feet 8 
12 feet 8 
respective capacities 
16S 


panded introduction 


ink hes, 
ot 


In he De To 


im he s and 
with 
352, 390 and 


Mercury Introduces New Muck 


4 new Clover-Leaf muck 
stripper, designed to keep any 
filter clean, is being marketed 
by Mercury Cleaning Systems, 
Inc. According to the manufac- 
turer, using the new muck strip- 
per, 2 to 4 gallons of perc ( from 
sludge) can be recovered for 
every 1,000 pounds of clothes 


cleaned. When used with a 


provide maximum strength with 
minimum weight, fiber-glass-re- 
inforced plastic front-end 
tion panels and roof caps 
have been incorporated. Stand- 
ird Metro-Lite bodies will con- 
tinue to be supplied 

Also included in the line 
three new all-steel large-capac- 
ity Metro Van models and two 
smaller Metro Van bodies. 
The illustration shows the two 
the range of In- 
ternational trucks with Metro 
Van bodies, from the new 9- 
foot 6-inch model to the large 
16-foot 7-inch size 

A new Poly-Chrome metallic 
synthetic enamel finish available 
Metro-Lite bodies permits 
to letter their trucks 
are the 
factory and place them in serv- 
without further painting. 
The new finish is said to be dur- 
ible and attractive and to save 
in additional paint job 


sec- 


sick 


are 


new 


extremes in 


on 
operators 
is they received from 


ice 


Stripper 


charged system, says the manu- 
facturer, there is also a saving 
In soap. 

The stripper is operated with 
quick-opening valves, with no 
handling of sludge or interfer- 
ence with cleaning. It automati- 
cally backwashes the filter when 
transferring the sludge. 

For further information write 
Mercury Cleaning Systems, 
1817 Benson Ave., Evans- 


Ill 


to 
Inc 
ton 


Time Savers Publications 


The release of a new 
color, four-page catalog has 
been announced by Time Sav- 
ers, Inc. It describes 12 differ- 
ent types of wire trucks and car- 
riages for laundries and for dry- 
cleaners engaged in shirt laun- 
dering, as well as a variety of 
specialties. 

The company has also issued 


two- 
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vinooucing —two new liow-odor soivents 


with fast evaporation rates 





SHELL te] 360 and 36 


Here are the outstanding benefits... 


1. Evaporate twice as fast as conventional Other dependable 
Stoddard solvent Shell Solvents 


Permit tumbler operation at a lower temperature 
without sacrificing capacity SHELL SOL 105 


Regular Stoddard Solvent 
Low odor 


Over 100° F. flash point SHELL SOL 140 and 14 

Meet all Stoddard solvent specifications where high flash point is 
equired 

In respect to fire hazard they are rated 30 to — 

40 in a class with kerosene, as determined by 


Underwriters Laboratories, Inc. 


All are approved and listed by the National Institute 
of Dry Cleaning and Underwriters Re-Examination Service. 


SHELL OIL COMPANY 


50 WEST SOTH STREET, NEW YORK 20, NEW YORK 
100 BUSH STREET, SAN FRANCISCO 6, CALIFORNIA 
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a new price list for shirt service New Boyertown Body 
und drycleaners, including de- . 


. : ’ ' tailed desc riptions & 
ls W 2 Copies of the new publica- & 
1 er T : ' tions may be obtained by writ- - 
yi i ing Dept. AD, Time Savers > 

Inc., 83-99 Walnut St., Mont- 


Medicine! =) ** 


Clear Polyethylene Film 


4 new Boyertown panel de- 
livery body has been developed 
‘ — - by the Boyertown Auto Body 
\ERASES Deodorant . Works. It is available for instal- 


a 
¥ lation on the newly announced 
Eliminates odors by absorption Ass‘ Willys flat-face cowl chassis 


and chemical reaction. Does The new Boyertown Body, 
not contain masking perfumes of hi-tensile steel construction, 
or formaldahyde. provides 164 cubic feet of 
square usable loadspace. It also 

: has greatly increased driver ac- 

? ; oe Polyethylene film that is cess to loadspace and ease of 
Sol, bitin : claimed to be ot unprecedented gene ral over-all driver opera- 
Ends linting problems for less , transparency and gloss, and al- tion, says its manuf acture r. The 
than 1c per 100 pounds. most entirely free of haze has body loadsp ace is 72 inches 


bh been developed in the labora- long, 63 inches wide and 60 
No more brushing or vacuuming. tories of U. S. Industrial Chem- inches high 


icals Co For further information write 
_ The film was made from a to Boyertown Auto Body Works 
Dune U. S. I. resin via an unconven- Boyertown, Pa 
a2Oo00 ——e ne tional processing te< hnique 


which tl omps believes to 
A textile flame retardant on the ich the company believes t 


be commercially promising. The i 
dry side that opens new avenves . aediat es ana railed . se New Activated Carbon 
for increased sales. Simply 


ing, 1s accomplished on paper 
dip—extract — tumble dry coating equipment rather than 


standard film extruding equip- 


According to Vincent McCar- 


L E D Liquid Enzyme Digester mi sp aly Rg oon ee 


sales, the new film’s “unusual 
A new concept in on-the-board clarity is expecte d to serve as a 
postspotting. Removes problem spur to continued growth in the 


and unimarun deles end el polyethylene packaging market 
particularly for high quality 
products x 


minates reruns. 


The new pac kaging material 


*_* . is said to combine toughness 
fez, Vy Sizing At and sparkle. The twin sisters, 


Makes colors brighter—whites — ryt ne 
clari and gloss 

whiter—all your cottons and ; ak For further information write 
synthetics become crisp and / to U. S. Industrial Chemicals A new activated carbon for 
fresh with new like look. me , 5 o., 99 Park Ave., New York purifying modern drycleaning 
4 N, ¥ systems is being introduced by 

Atlas Powder Company 

Premium Darco was devel 
HEL Mothproofing New Press Padding oped by Darco research to solve 


‘ ropilel oO bleed , dves 
N-11 Miracle Fiber, used su: the problem of bleeding dy 


A dry charge mothproofing ind graying, intensified by mod 
—added to the wheel. A ding material, has now been 
“big extra” for the house- , ulapted to press padding, a 
wife that costs about 1/20 cording to an announcement by 
of a cent per garment. n J. H. Osborne, sales manager 
for Whitehouse Nylon Products 
N-ll is a new synthetic fiber 


recently announced by the Du YOUR REQUEST 


Pont « ompany 


cessfully as flatwork iron yad- ; 
S oO er pad- en more efficient drycleaning 


systems According to Atlas 
high-density, super-activated 





Contoct your Jobber or Write 


The new semipermanent pad for further information 
outlasts cotton or ordinary ny will get quickest and most 
lon padding, says the manufac complete attention as a 


turer Special press covers are worthwhile inquiry when 


le Ta so € 
CHEMICAL MFG. ivailable to used with th it’s written on your let- 
COMPANY ” Bor farther detaile on N-I1 terhead. Be sure to men 


5020 RICHMOND RD. press pads write to White house tion NATIONAL CLEANER 


Nvlon Products 360 Furman & DYER. 
BEDFORD, OHIO St.. Brooklyn 1, N. ¥ 
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These Fine Plants Can’t Be Wrong! 


American Laundry-Cleaners Eagle Cleaners Murphy Cleaners 
Valparaiso, Indiana Atlanta, Georgia Shelbyville, Illinois 


Panatorium Cleaners Washette Laundry-Cleaners Earnest Cleaners 
Dayton, Ohio Cincinnati, Ohio New Orleans, Louisiana 


Cortez Cleaners 
Cortez, Colorado 


Melian Cleaners 
Flint, Michigan 


Hixon Cleaners 
Hixon, Tennessee 


Better Way Cleaners 
Atlanta, Georgia 


Jaxon Laundry-Cleaners 
Elkhart, Indiana 


Swan Cleaners 
Montgomery, Alabama 


’ Model Laundry-Cleaners 
' Cincinnati, Ohio 
a 


* 


q Drive In Cleaners 


Pascagoula, Mississippi 


A few of the many with profitable UniMac installations. 


Join them, because .. . 


@ You can offer UniMac Dryfold, a profitable service that @ UniMac pampers blankets and other specialties. 


brings in new customers. Increases drycleaning and 
shirt volume, too. @ UniMac individual washing eliminates customer loss 


@ UniMac is practical for fast shirt laundering. claims. No marking, no netting, no sorting. 


@ UniMac speeds the handling of wet cleaning and re- @ UniMac is ideal for main plant and activating branch 
runs. stores. 


UniMac washes and extracts up to 120 Ibs. per hour. Heavy duty and trou- 
ble free—requires little maintenance. Users say UniMac pays for itself out 
of savings. 


Do It Now for Progress and Extra Profits! 


.7 
GET ALL THE FACTS! nlALacC 
WRITE DEPT. N-78 Company 


723 Ponce de Leon Place, N.E. * Atlanta 6, Georgia 
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New Water Heaters 


rPMHW 


THW ar 


Series 

ffered 

x type ind 

cording 
ising 

these new 

ntinuous hot 

lemands 

ontent de 

r reservoir 

which i fixed 


sures 
mperature 

manutacturer 

f the series in be 

three different 


, 
temperatures to be deliv- 


or two or 
simultaneously to meet 


installation require- 





YOUR REQUEST 


for further information 
will get quickest and most 
complete attention as a 
worthwhile inquiry when 
it’s written on your let- 
terhead. Be sure to men- 


tion NATIONAL CLEANER 


& DYER. 











ickete d or unjac ke ted 


furtl intormatior 


. ile S manager 
INT tor thumb 


i . 4 
s sak 


cturer. luster 


ee window banners an 


information 
Davies-Young Soap Cr 
1. Ohio 


write to 


Davton 


New Forward-van 


eS. SE 


The newest addition to the 
DeKalb Commercial Body Cor- 
poration’s frequent-stop line is 
ently For- 
ward-van 


the re introduced 

Forward-van models are avail- 
able in 8-, 10 12-foot 
lengths, for all popular makes 
of the control 

The compartment, 
with a instrument panel, 


and 
forward chassis 
driver's 
new 
package shelf area and motor 
cover, has a payload he ad room 
of 72 inches and a width of 78 
inches. 

Other features include a front 
crash front 


rail, wrap-around 


rear bumper 10) 
visibility, 


rub rails and a 


I ercent 
built-in dual 


Luge 


greater! 
heavv-g 
he avy 


skirt gauge 


and 


vertical grille 


he ad 


tectors recessed 


literature and more 
contact Ds 
Body Corpo 


com 
plete information, 
Kalb Commer ial 
ration, DeKalb, Ill 


Dow Packaging Film 


A new film for 
variety of pack 
applications will be 
The Dow 


beginning 


polystyrene 
use in a wide 
iging 
manufactured — by 
Che 


January of 


mical Company 
1959 

Primary for 
trademarked 
window-w ill envelopes ‘ 


pouches ind 


uses the film, 
Trycite are in 
irtons 
ind boxes bags 


including shirt and laundry 
packages 

the first 
film made 
does not absorb 
brit- 


manufac 


said to be 
commercially feasible 


Irycite 


ot poly stvrene 
moisture, distort or bec 
tle with ag 


turer 


Olle 
Says its 
Other advantages claimed 
include its clarity 
stability 
information 
Chemical 
Mic h 


for Trycite 
ind dimensional 

For 
to The Dow 


Midland 


write 
Com 


more 


pany 


New Cowles Packaging 


Cowles Chemical Company’s 
low-foaming, nonionic synthetic 
detergents, Sted and Sted-ette, 
will be shipped in rede 
signed packages, C. C. Bassett, 
director of sales, has announced 
Sted and Sted-ette were re 
cently purchased from Mon 
santo Chemical Company of 
St. Louis, Mo 

The new multiwall paper-bag 
package is white and maroon 
for Sted and white, black and 
gold for Sted-ette. Sted will be 
packed as before, 100 pounds 
net per bag, and Sted-ette 50 
pounds net per bag. Mr. Bas- 
sett explains that Sted-ette is 
the same as Sted except that it 
is produced and delivered in a 


now 


less dense and more fluffy phys- 
ical form. 

For further information write 
to Cowles Chemical Company, 
7016 Euclid Ave., Cleveland 3, 
Ohio 


New Deodorizer 





a 


bs 
= 











N ational ( le 
Mtg. Co 
dorizer said t 
fresh 
offending odor is 


Chemica 
has introduced ia 


ners 


fabrics a 
the 
localized or 


ive 


clean scent whether 


pervades the entire garment or 
load According to the company, 
the new product, called the Na- 
tional Deodorizer, c« mple tely re- 
odors of 


moves perspiration 


vomit food moke greast 
paint, et 

The deodorizer comes in an 
unbreakable, flexible 12 
polyethylene bottle with an ac 
plastic screw 
spotting board or 


company Ing 
At the 


final inspection point, the liquid 


on 


spray 


For compk te 
lightly 
tumbler or re 


is sprayed lightly 
garments 


sprayed in the 


are 


the cylinder is in 


be inning ot the 


claime r while 
motion, at the 
drying cyck 

For further 
National Cleaners Chemical 
Mfg. Co., 2807-11 W. Lake St 
Chicago 12, Il 


details write t 


Packaging Promotion 


The advertising possibilities 
of Carry-Pack Handles are 
pointed out by the manufactur 
er, who states that imprinting 
of the firm name on the tape 
portion is available at nominal 
cost. The tapes come in a choice 
ot colors 

Shirt 
other 


and 
sec urely 


pac kages 
can be 


bags, 
boxes 
sealed by using gummed tape 
at one end and a Carry-Pack 
Handle at the other. 
can be affixed to packages at 
Continued on page 103 


Invoices 
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THIS 


simple Dialamatic 
control panel... 


..» DIALED 


by your counter attendant... 


eee oO PERATES this space-saving 


Detrex-B&G garment conveyor 
system which automatically... 


eee DELIVERS the 


customer’s order right to your 
counter in seconds. It saves time, 
increases efficiency, improves cus- 
tomer relations, boosts profits. 
Write for details today! 


DETREX CHEMICAL INDUSTRIES, INC. 
ept. G-80 


Box 501, Detroit 32, Michigan 
CHEMICAL Please send immediately complete Dialamatic details 
INDUSTRIES, INC. AS: ee 


BOX 501, DETROIT 32, MICHIGAN 
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EDITORIALS 





Survival of the Fittest 


This past decade has been good to the drycleaning industry. 
Most plants which have been around that long, or longer, have 
enjoyed prosperous times. This is particularly true of those 
cleaners who have taken advantage of the opportunity to ex- 
pand and grow with their communities. 

But there have also been operators who have felt they had 
reached a point of diminishing returns. “Why try to get any 
bigger? There is no percentage in working any harder, just 
to pay more taxes. I'm satisfied with what I've already built,” 
they Say 

On the surface this may seem reasonable, but such thinking 
is inviting disaster. The opportunities for expansion are there 
for the asking. If present plantowners don’t take advantage of 
them, someone else will. There is no such thing as maintaining 
the status quo in business. The only time a drycleaner can coast 
is when he is going downhill. 

When someone else seizes the opportunities that await, he 
also will take some of the volume from the complacent plant. 
This desire to “take it easy” is causing great concern among 
thinking people in the industry. Many of them discuss it at the 
various conventions with us, while others take the time to write 
us about it. 

\. W. Stoddard, director of advertising and public relations 
of Detrex Chemical Industries, Inc., had this to say in a recent 
letter: 


We know of many cases themselves as cleaners, They liter- 


where cleaners who could and ally destroy the goodwill and pur- 
should have expanded their oper 


ition have, as a result of their 


pose of drycleaning in a commu- 
nity —and from sheer lack of 
complacency subjected themselves knowledge or interest, or possibly 
to infringement in their own back from panic by an unwarranted de- 
yards and reduced their income to mand on their income, they dis- 
in alarming degree. Granted, some courage the growth and even the 
of this so-called infringement was use of drycleaning in the commu- 
from legitimate, trained, experi nity by poor quality. 

enced drycleaners—but had they We all know that the suc- 
protected themselves with the sec cessful drycleaner is practically as- 
ond or third plant, chances are sured of added success and income 
their economic welfare would not when he expands—certainly his 


have been so severely affected— chances are far greater than a neo- 


and chances are they would have 


phyte who is entering the business. 
I have a feeling that these people 


must be told directly and encour- 


recognized, through the operation 
of additional plants, the need for 
more alert, intelligent sales promo- aged—not by the success stories of 
tion in all areas. others but by sheer terror of the 
Time and time again, rank out facts of survival—and a wav to 
build a fortress around what they 


ibsolutely no right to represent now have. 


siders enter this business who have 


Well said, Mr. Stoddard. 
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SEND THEM 


TO US +, 


Sig. Conroe 


GET YOUR SHARE OF 
WASH-&-WEAR 


You can resist it — and LOSE business — 
or USE it to DOUBLE your volume! 


he facts are simple: Wash-and-wear gar- 
ments are here to stay. Why? Because 

they have properties of moisture-resistance, 
wrinkle-resistance, crease-retention and light- 
ness of weight not found (yet!) in natural 
wool and silk. Because they appeal to con- 
sumers’ natural desire to save money on 
cleaning bills. And because they're backed 
by the combined promotional skill and dol- 
lars (millions of them) of synthetic-fiber 
producers, garment manufacturers and retail 
clothiers—plus pages and pages of priceless 
publicity. 

No cleaner or group of cleaners—not even 
the whole industry —can hope to combat 
such power! You can't keep people from 
buying more and more wash-and-wear gar- 
ments. But you can use advertising, publicity, 
salespower and finishing ability to keep peo- 
ple from trying to wash and iron those gar- 
ments at home. You can make them depend 
on you for the protection and preservation of 
their garments through professional clothes 
care. 

You can tell people (IF your presses are 
properly fitted) that YOU have the necessary 
skill and special equipment to handle their 
wash-and-wear garments perfectly and 
SAFELY .. . to hold their shape and drape 

. to retain their smart styling . . . to keep 
them looking fresh and new. 

A complete campaign has been prepared 
to do the job. It consists of 3-color 21 x 28- 
inch posters (reproduced above), sales tips 
for counter clerks and routemen, publicity, 
newspaper ads, direct-mail suggestions, win- 
dow-display ideas and other promotional ma- 
terial—all effectively integrated around the 
theme of “Professional Clothes Care 
for Wash-and-Wear.” 

That campaign—including the free posters 
— is available to cleaners who are equipped 
to live up to the promise of fabric safety. 


This, of course, means pressing with the 
Fabric-Safe Doubleplate and the CushnTop 
Buk-Pad and Cover Set 


FABRIC-SAFE IS VITAL FOR 
WASH-&-WEAR FINISHING 


Drycleaners’ presses were always too hot 
Their 300°-heat makes wools harsh, dry and 
shiny makes silks slick and brittle. And 
when old-fash- 
ioned single-type 
pressplates are 
used, steam shoots 
through in violent 
superheated “jets” 
that leave steam 
spots. Ordinary 
plate surfaces often 
cause moire streak- 
ing (watermark- 
ing). 

The Fabric-Safe 
Doubleplate ends 
these problems. Its 
inner plate breaks 
up the “jets’°— 
spreads steam 
evenly over the 
whole pressing sur- 
face. It cuts the 
temperature to an 
extra-safe 250°— 
fully 25° below 
the point where 
synthetics begia to glaze 

The textured surface of Fabric-Safe’s outer 
plate prevents moire, eliminates 90% of 
shine, and keeps nap lively 

So Fabric-Safe means no steam marks .. . 
no moire . . . no ugly glaze and SAFETY 
for the delicate synthetics 
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Doubleplate method 
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W ASH & WEARS 


BLEM ON 


Glassy seam pocket marks 
and yund buttons result from 
both heat and pressure. Buttons, seams, pock- 
ets and cuffs need ‘'a place to go""—a cushion 
exactly where pressure is 

That's what CushnTop provides—a per- 


impressions, 
crowsfeet arc 


manent resilience and flexibility at the point 
of pressure. Multiple thicknesses of fabric 
get precisely the same arnount of pressure 
therefore the same finishing) as single thick- 
nesses. Result: no glazing of seams . . . no 
buckside shine or moire no crowsfeet or 
broken buttons 

CushnTop supplements the Doubleplate 
in preventing damage to synthetic fabrics . 
in increasing the cleaner's professional su 
periority over home-ironing methods. 


66% WASH AT HOME 


According to reports, at least two-thirds 
of all wash-and-wear garments ARE now be- 
ing washed at home. If drycleaners sit back 
and do nothing but wish it would go away, 
wash-and-wear will penetrate steadily more 
deeply and disastrously into drycleaning vol- 
ume. But aggressive plants which shout “We 
are Specialists in Wash-and-Wear” — and 
prove it by the fine quality of their work — 
will make wash-and-wear work FOR them to 
build sales. 

You definitely have no quarrel with the 
wash-and-wear producers. They've made their 
garments completely drycleanable as well as 
washable. They've made it possible for peo- 
ple to own more clothes, greatly expanding 
your volume potential. They've created light- 
weight year-around fabrics which let you in- 
crease your payload per drycleaning machine 
as much as 50%. It's up to you to take ad- 
vantage of these opportunities . . . to go “all 
out” for the lucrative business which wash- 
and-wear has put within your grasp. 

Your jobber-salesman has full details on 
how you can get on the wash-and-wear band- 
wagon—successfully, profitably. Ask him! 


EVANSTON, ILLINO!S, U.S.A. 




















Tap the Sales Opportunities of 


PACKAGING and DELIVERY 


IN THIS PERIOD 
of readjustment, it is 
necessa;°ry ror every\ 
drvcle ine! oa 
some soul 
if he is 
vive in the preset gh competitive 
market. And the ti » do it is right 
NOW Top industry } sav that 


1958 is the ve men will 


he sé« pal ited fro 

It is time to appraise, criticall) 
every phase of the business. The check 
lists that follow will help you inven 
tory your operation. But a mere check 
isnt enough After that has been 
done, then do something about those 
items where you fall short of the mark 

If you don’t, you can be facing de 
clining sales and profits, or even fail 
ure To keep sales and profits up 
every drycleaning plant in the busi 
ness needs to do things. If you are 
doing everything exactly as vou did 
it a year ago, you are going downhill 
and may soon join the “boys.” 

There is a basic truth about busi 
ness. Unless you progress, you die 
Complacency or defeatism is not in 
the successful operator’s dictionary 
There is an old cliche that says, “Noth 
ings happens until a sale is made.” 
All the fine machinery, the best chem 
icals, the most efficient production 
staff are meaningless until the orders 
roll in 

And the first bundle from the cus- 
tomer is fine to get, but it’s the second 
one that counts, Whether you get re 
pe at business depends on two things 
the appearance of the garment and 
the salesperson who delivered it. 

For that reason this series starts at 
the point of packaging and delivery 
Subsequent articles will help you ap- 
praise your inspection and finishing. 
They will deal with your spotting de- 
partment and other operations down 
to marking in the work, in addition to 
general management functions. 

Here is what you do. First use the 
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to co rae » bora to bring v 
pract Ca rOormano not “blue sky 
data Then, to the NID has beer 


in the develop 


more than cooperative | 


t 
ment ot the series 
One of the strongest motivations 
any of us has is the desire for recog 


nition. for importance. It is because of 
that one fact that packaging is such a 
strong selling tool. Aside from ou 
sales force. the most pe rsonal contact 
we have with our customer is the 
package that contains her clothing. 

These garments are her most pel 
sonal possession They enhance her 
appearance, express her personality 
her status in the community. Ow 
methods of packaging can enhance 
the person il character of the package 
consumer! relationship, or they can 
work against us. 

\ well-designed package is proof 
that the cleaner really cares about the 
customer and her family’s clothing: 
that he is willing to make an extra 
effort to please He 


friendly 


is employing a 
interested “salesman.” 

To use no packaging or poor OI 
unprinted packaging tells the custom 
er that the cleaner just doesn’t care 
It does nothing to show appreciation 
of her garments and of her patronage 

According to research the customer 
herself is the judge of a good pack- 


high standards 
th her emotional needs 


ikl As stat 
oul recent Guidebook the se are 


Convenience: Is_ the 
carry? This is especially impor- 
whi h can be 


pac kage 

shirt pa kaging 
id awkward, 

2. Adaptability: How well does the 

ickage ht into the closet or bure iu 
Is it reusable f w othe 


pul 
pul 


3. Security: Does she feel assured 

it vou have given her quality? Does 

iCAagE make her feel it? 

4. Status and Prestige: Does she 
feel she is expressing something about 
herself by buying from you. through 
the package de signr 

5. Dependability: Does the pack- 
age make her feel that she can rely 


on you he I drvcle anerr 


6. Esthetic Satisfaction: Is she 
pleased and satisfied by the design, 
color and “feel” of the package? 


4 good pac kage does not of itself 
create the personality of our services. 
Like a good cosmetic on a beautiful 
girl, the desirable package mere ly ex- 
pre sses pe rsonality Ina dramatic ©Cas- 
ily re cognizable way 

Conversely, a poor package can 
undermine the personality of our serv 
ices People like to say they never 
judge a book by its cover. But they do 

So, on to the check lists. May you 
score 100 percent perfect. More im- 
portant: If you don’t score right on 
each item today, that you will take 
corrective action now. You have two 
decisions. You either correct the prob 
lem or you put it off. Either choice 
is a decision, The “men” will do it 
now. 


Continued on page 14 
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vy does nothing for customer rela 


tions. It’s like the impatient clothing 
’ 


Check List for Packaging salesman who at five mintes beforé 


closing time savs. “Take it or leave it 
If vou answered “no” to this. re 


Are all garments bagged? view the introductory comments 
Are your bags distinctively printed? Packaging is a must for many cleaner 
lf you have a de luxe service do you use vho wants to progress. Then read th 
: ’ , st of the text which follows, for the 
special packaging? hances are good you aren’t practicit 
Are wedding gowns specially packaged those methods, either. In today’s « 


Are blankets wrapped in plastic? petitive supply market, bags ar 
tively inexpensi\ uu 

ls your shirt packaging attractive? = aoe Seely ont 
; be without them 
Are drapes delivered with the decorator fold 


Do sweaters, ties, gloves, hats and other 
, Are your bags distinctively printed? 
specialty items have special packaging 
} 

Are all identifying tags removed from all piece poly. thylene 
- al t yt inc 
use Dutton tags: es 
F drvcle imine 
Do you use bundle stuffers? 


Do you place book matches in suits? 





Do you use guards on hangers? needs 
introduct 
Because of the t pa 
ethvlene. the sicht of the garment it 
lf provides the customer with som« 
satisfaction. But packaging 
Check List Data ; -arments are better pro lé gners and manutacturers tell 


ind dirt while wait that the successful package is not 


Do you promote box storage? 











Are all garments bagged? up. The finishing job with merel 
special materi 
ny he call-office customer or the route The material from iich it is made 


in this salesman can wreck the finishing job plus the ov ign, plus color 


ortant ransporting the garments from ind printed message all have a bear 


is the ul o the home And that cer ing on whether the package becomes 


Tissue paper in sleeves, neckline and bodice of dresses helps to sell it’s the little things that count. Lapel shaper, paper handkerchief 
custom services hanger gvard all help dress up this package 





Wedding gown packaging 
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bride’s possessions nei 
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1. 600.000 


September 
October 
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$39 to $1.800. aver 


Cellophane tape effectively seals shirt package. Provides “handle” and 


ore used by this plant for transpar 
permits clear view of invoice and the information on it 


Polyethylene ond ored bands 
ent packaging 
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user 


Sé iled t ght ind 


This plant features boxes for its shirt packaging 


the 


T storing the se gow! 

] ] 
most popular types ire sturdy 
rd 


. ' 
ilthough even aluminum is 


A transparent cellophane top is 
lid placed over it 


usually st red awa'\ 


ictually re 


shing is 


a finishing job of sev- 
eral hours, Gen rally, just a_ little 
touch up on the part of the garment 


that shows under the cellophane 


quired, saving 


Plastic-wrap those blankets 


This high-profit item will sell faster 
Blankets are 


pac k igind. 


with modern | 


generally sent for cleaning just before 
Plastic affords excellent pro- 
and the housewife 
to make the proper selection when she 
one of her blankets out 


storing 
tection enables 


wants to take 


ot storage. 


The cleaning plant at the NID adds 
a nice touch, as do many other clean- 
ers, One corner of the blanket is fold- 
ed back in the package, just as new 
blankets appear on display in depart- 
ment stores 

The w1 ipping can either be sealed 
with transparent tape or it can be 
heat-sealed. Either way, the package 
is airtight. Once again, sound packag- 
ing is satisfying Mrs. Housewife’s emo- 
needs such as and 


tional security 


desire for convenience. 


Attractive shirt packaging 


An entire issue could be devoted to 
this subject alone. Just what makes an 
attractive shirt package? It is many 
little things. For example, the use of 
plastic or woode n pegs to hold French 
cuffs properly It certainly includes 
having all the buttons sewed on. 

Many plants, such as _ Rivard’s 
Cle aners ot Windsor, Ontario, indi- 
cate with a tag those shirts that have 

Continued on page 21 








MORE FACTS ON PACKAGING ... 


ind cons on 


lHERE are many pros 


Kaging 


pa versus 


pl istic, 


ly polyethylene Propo- 
vents of the former claim that pa 
better that it 
ind provides air space 


The fact that 


protects the garments 


spec ifical 


per gives 


g protection 
is firmer 
iround the garment 


it is opaque 
from sunlight and possible fading 
It is also antistatic 
On the ther 
to have great consumer acceptance. 
Many 
tomers like to see the finished prod 
uct through the the 
items purchased at the 


hand poly seems 


drycleaners feel that the cus 


packaging, 
Lire as 
supermarkets 

On one point there is little room 
for argument, that of costs. Paper 
is still less expensive, although the 
difference is constantly 
While costs vary around the 
New York cleaner states 
that his poly bags are 5/10 to 8/10 
of a than 
bag figures are for 


narrowing 
coun 
try, one 

cent higher 


paper per 


These un- 
printed paper and unprinted poly 
He feels the difference is worth it, 
because his trade likes the new 
packaging 

several to buy 


There are wavs 


Some firms supply the bags 


A popular, 


new wavy 1s to buy poly in rolls that 


poly 
ilready made to size. 
have perforations at predetermined 
The lengths are 24 inches, 
ind 54 inches. The three 
different-sized 


le ngths 
36 inches 
rolls are held in a 
bagging device which permits the 
operator to draw down whatever 
Is de sired 
The firms that sell this product 
generally provide the bagging de- 
free for 
orders. To help you compare your 
rolls in the New York 
$25 each. The 
1,400 bags. the 
produces 1,000 
600 bags in 
54-inch 


SIZE 


VICE certain quantity size 
costs, thes« 
market are about 


small size gives 


36-inch length 
bags while there are 
the rolls perforated at 
lengths 

Then there are the machines that 
use continuous-length poly. These 
devices cut and heat-seal the top 
of the tube poly after it has been 
drawn over the garment to the de- 
sired length. Generally speaking, 
the baggers cost around $300 to 
$400, are also available 
on a rental basis. The rolls for these 
sell for about $4 or $5 


and they 


mac hine s 


less than the rolls that are already 
perforated, Individual plant condi- 
tions will determine the choice. 


Blanket Packaging 


The household department needs 
good packaging, too. Many plants 
use ordinary kraft wrapping paper 
which gives adequate protection 
but doesn’t do a merchandising job. 
Printed paper is much better. Then, 
too, poly or cellophane is extremely 
effective, with comparative costs 
about the same as those described 
for bags. Some plants use boxes, 
but the plastics have the best con- 
sumer with less ex- 
pense for the plant. 


acceptance, 


Wedding Gown Packaging Costs 


Prices for the special boxes for 
wedding gowns are determined by 
the quantities ordered by a plant. 
In moderate amounts, say up to a 
dozen, they can be purchased for 
around $5. Such containers have a 
transparent top, for peeking, plus a 
cardboard top for complete protec- 
tion. 








NATIONAL CLEANER & DYER 














Here’s Your Opportunity to Leave / 


First dry cleaners to take on the original Sanitone 
Charge System zipped ahead of the pack like a jet 
liner racing a Piper Cub. In Sanitone 30-90 you 
have a great new detergent at least that far ahead 
of present competitive products. Right there lies 
your big chance to equal or surpass the spectacu- 
lar success of the first Sanitone licensees. Don’t 
let it slip through your fingers! 

The whole trade remembers what happened 
when Sanitone’s patents expired. Everybody 
wanted to get into the charge system act and the 
stampede continued until just about everybody 
had done so. Anticipating this trend over five 
years ago, the Sanitone Division asked Emery 
researchers to develop an entirely new kind of 


30-90 Proved incomparably Better 
by Daily Use in Plants Like Your Own 


The testing stage is long past for Sani- 
tone 30-90. What you read here is a fac- 
tual report of what Sanitone 30-90 has 
done and is doing for practical dry 
cleaners who have used it for over a 
year. Daily use has shown them that 


Cleans Visibly Cleaner 


Sensitive laboratory instruments proved it first. 
Now we hear it from plant after plant, ““Sanitone 
30-90 gets clothes so much cleaner we can see the 
difference.” 


Sanitone 30-90 does much more than 
just get clothes cleaner than they have 
ever been cleaned before. It also insures 
faster production, smoother production, 
better quality...more to sell! It will do 
the same for you. 


detergent combining in one product better de- 
tergency, simpler procedures, brighter colors, and 
an effective fabric finish. 


A big order! But the researchers had also fore- 
seen the coming need. Enough work had already 
been done, so that research believed all objectives 
could be achieved early in 1958. 


For more than five years, it was the best-kept 
secret in dry cleaning history. Now, 1958 is here 
and so is the promised new detergent...Sanitone 
30-90. Right now, too, is the one perfect time to 
get going with Sanitone 30-90, to let the smash- 
ing impact of Sanitone’s great new advance help 
you gain a dramatic increase in sales. 


«© IN DRY CLEANING 
ee 


SERVICE 
® 








Don't Pre-dry Woolens 


Because less water has been made to do more 
work, woolens need not be pre-dried. Hence, no 
extra drying capacity is needed to handle the new 
Sanitone Process. 












Nc 
CLAS 


Sanit 
loads, 
better 


mies Vv 


With 
easier 
are bi 
face, ! 
flicke 


No More Static Problem 
LASSIFYING REDUCED TO A MINIMUM 
anitone 30-90 works faster; you run bigger 
ads, lights and darks together. That means 


etter use of equipment and many other econo- 
ies with no sacrifice of quality. 


J 


Spotting Time and Work 
Drastically Reduced 


Vith Sanitone 30-90, spotting is unbelievably 
asier and faster. Even those spots which remain 
re broken up and stand out on the fabric’s sur- 
ace, making removal a breeze. Many are simply 
icked off. 


. 


LL Competitors Far, Far Behind! 






Finer Finish at Lower Cost 


Thanks to its “built-in’”’ Soft Set® Finish, Sanitone 
30-90 gives pressing the biggest boost it has ever 
had. It’s much faster and easier. Even inexperi- 
enced pressers find it easy to do superior work; 
costs are lower. This finer finish is easy for the cus- 
tomer to see! Wrinkles due to crushing in bags on 
racks, or in closets at home, fall out easily. 





GET ALL THE COST-CUTTING FACTS 











SANITONE 


Dry Cleaning Service 


A Division of Emery industries, Inc. 
Carew Tower, Cincinnati 2, Ohio 


SANITONE.. . 30-90 
Emery Industries, inc., 
Carew Tower, Cincinnati 2, Ohio 
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j 1 want to see your work-sheet test and other proof that 
j Sanitone 30-90 doesn’t cost...IT PAYS. 
: 

! 

! 
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Name____ 





Address 





ee State 








Crowning 
Five Years 
of 
Exhaustive 
Research... 





AN ENTIRELY NEW CONCEPT 
OF DRY CLEANING... 


SANITONE 30-90 


The greatest thing that has happened to 
dry cleaning since Sanitone introduced 
the original charge system. Now, with 
that system universally accepted... AND 
IMITATED...Sanitone takes another 
giant stride forward. Sanitone 30-90 is 
designed for 1% charge operations using 
the Sanitone humidifier—no conductiv- 
ity or relative humidity devices are 
needed or recommended, no extra rinses, 
no costly complications of any kind. 


(Read more about Sanitone 30-90 on next page) 
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Makes Less Moisture 
Do More Work 


Top soil removal with minimum moisture ...smoother, 
cleaner garments with less disturbance of today’s 
important fabric sizings and finishes. 


Far Less Classification 
with No Sacrifice 
of Cleaning Efficiency 


Sanitone 30-90 cuts classifications to a minimum yet 
boosts quality of cleaning to a new high. 





A Revelation in 
Color Renewal 





You'll see the amazing difference in the very first 
load. Colors actually seem deeper, brighter, richer 
than when new. 


The Only Dry Cleaning 
with a Built-in Finish 


Only Sanitone 30-90 simultaneously supplies a “‘tex- 
tile’ finish as it cleans...does both jobs better than 
they’ve ever been done before. 





AND THIS 1S ONLY THE BEGINNING...LOOK INSIDE... 
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igs are placed 
buttonhole of the Your demand for air is constant . . . constant supply even at maximum 


Whether you manufacture or use dry cleaning and laundry equipment, 
you'll be mighty interested in the new Brunner 12 to 20 H.P. air com- 
pressors, designed specifically for you. 


shirt for quick identification after fold usage. That's exactly what the new Brunner compressors give you... 
ing. The plant feels this method satis with guaranteed dependability. Particularly important to you is the new 


fies tho finicky customers who dislike 


visib] marks 


Drapes need decorator fold 


on their shirts 


Brunner constant speed unloader arrangement that eliminates costly 
“stop-start” operation. Compressor design changes insure clean air delivery. 


Write for compressor recommendations in Dry Cleaning & Laundry use. 


While this is really i finishing tech za , 


nique, appearance and packaging go 
hand in hand This I 


professional finish, you'LL DO BETTER 


IF YOU USE AIR, 


plus the use of a paper band holding WITH BRUNNER 


the drape to 
the housewif 


The new 


gether 


t 


makes a hit with 


machines on the market 


enable almost any 


top quality 
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work 
Con 


” a 
plant to turn out RUNNER DIVISION 


One plant, City DUNHAM-BUSH, INC 


tinued on page 24 UTICA, NEW YORK 





with stabilized 
PERCHLORETHYLENE 


* 
c 2. 
pA 


‘DIAMOND CHEMICALS 


y cleaning that looks cleaner, feels cleaner, smells cleaner is the kind that builds 
business and brings customers back—week after week 

To insure quality cleaning results, every time, try DIAMOND perchlorethylene. It 
contains a remarkable stabilizing agent that enables you to distill and re-use this 
superior solvent repeatedly with minimum loss 


Order a big, new DIAMOND drum today. It has a bright, new design on the outside 


. 
high-quality DiaMOND perchlorethylene on the inside . . . a big 52% gallons in D iamon d 
7 ore ~~; et Wie Se ree coe Chemicals 


Ask your DiamMonp Distributor for this superior solvent. Or write DIAMOND ALKALI 
Company, 300 Union Commerce Building, Cleveland 14, Ohio 
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LOWERS OVERHEAD 


yet increases 


production! 








40 pounds capacity 





HAMMOND LAUNDRY WASHER -EXTRACTOR 


This brilliantly engineered Hammond Washer-Extractor really works FEATURING 

like a combination should. It steps up production, yet because of @ OPEN POCKET CONSTRUC- 
time and labor savings, it actually lowers overhead. Stainless steel Tees 

construction .. . reversing washing action maximum VIGRATION FREE 
extracting performance . features that prove the Hammond eee 
Washer-Extractor delivers more, at less cost, than any other combina- 


ONLY ONE MOTOR 
tion on the market REQUIRED 


For complete details, see your = 

es . {4 SAA Af f } ia 
nearest Hammond distributor or Uf e“r“ee FUL 
write direct to factory 


LAUNDRY-CLEANING MACHINERY COMPANY 


HAMMOND BUILDING WACO, TEXAS 





Packaging Promotes Wedding 


Gown Business... 
EVERY 


wedding 


BRIDE 


dress 


likes to take her 
out of 
friends or to remember the 


storage to 
show 
romance of that special day. Capi- 
Darko and 


Indiana, re- 


talizing on this idea 


Sons, Indianapolis, 


cently introduced a new service 
especially designed for brides. 
gift 


special 


Heavy-duty white boxes 


with an extra feature— 


Continued from page 21 
lite I ind Den 
ver, Colorado, reports that its drapery 


aundry Cleaners t 
volume h 
the installation 
1 matter of tact 


Dy appointment 


is increased 8O percent since 
f such equipment, As 
it now cleans drapes 
booked weeks 
of the fact that the 
work faster than 


could be done formerly on convention 


ind 
n advance, in spite 
machine turns out 


il drvy« le ining presses 
There ire 


ufacturers in t 


1 couple of drapery man 
wn who over,r 


blocking. You can 


they re 


send 
new drapes tor 
what cl 
they talk to 


uess ine! ymmend 


vhen their drapery cus 
The fact that the drapes retain 


neth sa potent selling 


we apon 


Packaging of specialty items 


not actually a 


mention 


ickag 


de SeTVE 


thev do 
other than being hung over a wire 
Packag 


lope idds to their 


here becaus¢ require p 


enve 
It also 


hanger ing ima plastic 


nr ‘ 
ippe iran 

1 
revents the 


| mm sagging out 
t shape The same technique should 
be LIS€ ! iresses The clear bag 

irer to make quick 


identification ot the right for 


rarment fi 


on knit 
ilso enables the ve 


garment 


the specifi occasion 
too look he st wh n packaged 


the small ( I lb yard har 


lies 


iwers made 


are being offered by the plant to 


promote cleaning of wedding 
gowns. 

\ transparent heavy plastic in- 
ner lid is sealed in place after the 
wedding cleaned 
and packed in tissue paper. The 
airtight transparent cover keeps 
dirt dust sifting onto 
the delicate fabric and helps pro- 


gown has been 


and from 


for them, then placed in a clear enve 
lope. Smart cleaners push such spe- 
cialties in the off seasons to augment 
And packaging plays an 


important part in repeat business, The 


their volume 


same goes for gloves, hats and similar 
items 

The NID plant at Silver 
Maryland a nice glove volume. 
Part of this can be attributed to the 
which the 
gloves are returned to the customer 
Similarly, hats best 


their proper package, a hat box 


pring, 
doe Ss 
envelope in 


neat pl ist 


are returned in 
And this bears repeating. In every 
package should be distinc 


Case the 


tive and carry a printed message 
Remove those tags 


One ot the 
plaints is having to tear out those stub- 


biggest customer com- 


born staples holding marking tags. An 
irticle earlier this vear in one of the 
women’s magazines discussed the in- 
convenience phy sical danger and nul- 
sance caused by removing staples, The 
urticle talked about snagged garments, 
broken fingernails and general annoy- 
to the 

The rare cases when having the tag 
still on the garment helps to straighten 
out a problem are more than offset 
by the thousands of displeased cus- 
tomers who will wait until they abso- 


ince housewives. 


long the life of the cherished gar- 
ment. The wedding gown can be 
displayed without taking the gar- 
ment out of the attractive 
tainer. 

The storage box is 
moire-type coated paper. It mea- 
sures 942 inches deep, 18% inches 
and 30% inches long, pro- 
viding perfect storage for even the 
most elaborate gown. The inscrip- 
“Your Gown” and “Heir- 

Cleaned by Darko and 
are imprinted in gold let- 
ters on the box. An outlined space 
is left vacant for printing the name 
of the bride. A blue bow adds a 
delicate touch to the package. 

The box and inner lid sell for 
$5. Stock was purchased from a 
local source that designed the pack- 
age at the request of the plant- 
owners. 


con- 


made of 


wide 


tions 
loomed 
Sons” 


Darko has contacted leading de- 
partment 
specialty shops in the city to ac- 
quaint the buyers with the new 
packaging idea. Buyers are being 
encouraged to tell their customers 
about the storage box for wedding 
gowns available at the drycleaning 
plant. 


stores and women’s 


lutely have to send a garment to the 
cleaner because of this nuisance, If 
feel the must with 
the garment, it should at least be re- 
moved and put into a poc ket. 

The 
job, perfectly packaged, can be offset 
by the breaking of a fingernail by the 
irate lady 
marking-tag staple. 


you tag remain 


finest finishing and cleaning 


as she removes that pesky 


Button tags, stuffers and matches 


As we all know, drycleaning is not 
an impulse purchase. The housewife 
or her husband visits the supermar 
ket and generally winds up with two 
or three things not on the shopping 
list. Not so with cleaning, It is usually 
well preplanned, That is, unless a sug- 
gestive selling job is done by the 
plant. 

That’s the reason for any advertis 
ing. Your best source of extra business 
is your present customer list. And an 
excellent way to pinpoint your adver- 
tising to those people is through but- 
ton tags, bundle en losures and book 
matches. 
tell the 
housewife about your special services: 
waterproofing, cotton sizing, house- 
hold cleaning and those other extras 
that bring added dollars to your cash 


Continued on page 26 


Tags and enc losures can 


register. 
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Vou, spet y COLOR 
with Co Wotan -@ ot. 


CALED % Color-Code SPOTTING METHOD 











REVOLUTIONARY NEW FOOLPROOF SYSTEM 


anyone can do 


PROFESSIONAL SPOTTING “= 


with only 6 color-code spotters 


and Ses chart 








DD qo 


O'NLY-TYPE VOLATILE e/ GENERAL 
PAINT Dry FORMULA REMOVER SPOTTER 


~~ (yellow) (oreen) (orange) SR  PLEZURE 


JUST FOLLOW THESE 3 SIMPLE STEPS 


EXAMINE SPOT to determine its type. If there 3 SPOT BY COLOR, following the colored discs App! ly S-R = 3. Apply ee 
omp — Fiush with — Tomp — Fiysh 


* woter thoroughly 
That's all there is to it! Albumin stains, paints, n 

inks, cosmetics, yellow stains, ketchup, shoe %. 
CHECK CHART to find spot. . . it moy be listed polish, grass stains ... almost any stain you 

omong sub-classifications. Read general direc- get in your plant is removed faster, easier and 


is ony question, test color fastness by applying from left to right opposite spot classification. 


drop of agent to inside seam and press with clecin Be sure to read directions under each color. 





white blotting paper or cloth to see if any color is 
affected 


tions before starting to remove spot. safer with Caled's Color-Code Spotting Method. 


Here’s all the spotter needs, wrapped up in one easy-to-use method that lets you go after any spot 
with a brush in one hand and one of only six shaker bottles in the other. When you buy 
Selecta-Spot, you get the works. ready to go with one all-inclusive kit and at a 

price low enough for you to have one at every spotting board next week 

HERE’S WHAT YOU GET IN EACH KIT! JUST OPEN IT, HANG 

THE CHART, FILL THE BOTTLES AND GO! 


@ 6 Color-Code Spotting Botties with colored spout caps 

@ Complete Direction Folders 

@ Spotting Guide in matching colors on tough plastic (full 17” x 11°) 

@ 1 Galion each of R-x, P-R and ZUDS CONCENTRATE 

@ 12 Ounces each of S-R CONCENTRATE, I-R and PLEZURE CONCENTRATE 
GET THE EDGE ON YOUR COMPETITION in spotting speed and spotting quality. 
Give us the word today to rush enough Selecta-Spot Kits for each spotting 


board, or ask us to arrange a demonstration of Selecta-Spot. FOR FASTEST 


SERVICE, write direct to DEPARTMENT NC4. 
Copyright 1958 Caled Products Co., Inc, 


CALED PRODUCTS CO., INC. 


BRENTWOOD, MARYLAND 




















Show the Customer You Care... 


ADAPTABILITY and _ conveni- 
ence are evident in the packaging 
now being used by Ace Laundry 
and Drycleaning, Rockford, Illi- 
nois. 

The plant uses a heavy coated 
glossy paper bag—illustrating a 
point that top-quality packaging 
material is one way to build pres- 
reflect the status of 
work done by the plant. 


tige and 


To make it more convenient 
for customers to see the contents 
of the package a small perforated 
opening was designed on each 
bag. The see-through opening, 
labeled “Push to Peek,” was add- 
ed at the upper left shoulder on 
the front and the back of each 
paper bag. Through it customers 


can identify each garment with- 
out removing or tearing the paper. 

Co-owners John Stroum and 
Lon Wernick chose a bright pink 
color for the paper bags. Har- 
monizing shades of brown letters 
are used to identify the plant 
name, address and_ telephone 
number. The same color scheme 
is carried out in the flooring, 
wallpaper and counters in the call 
office at the plant. 

The plantowners report that 
customers like this added feature 
on the bag especially when gar- 
ments are stored in the closet. 

These paper bags cost a little 
over $32 per 1,000 for the 36- 
inch bag and $45 per 1,000 for 
the 54-inch length. 








counters but the \ 
Many 


plants around the country insert 


effectively used 


matches in the coat pockets ~ mens 
ind ladies sults It's 1 subtle Way ot 
showing a personal interest in your 
Dichter’s report tells 


one of the most important 


custome! Dr 
us this 
itivations our customers respond to 


ur d ilings v ith the m 


Do you use guards on hangers? 


Perhaps to many this may seem like 


nsignificant thing, but in quality 


yunt. Hangers can be all-important 
For ex imp! Hanneck’s Cleaners in 
Denver hangers for 
Many have 


commented that now they get their 


suits back perfectly draped, instead 


ses extra large 


garments tor big men 


of being pinched together on conven- 
tional hangers 

Trousers should all have a guard 
to prevent the cross crease in the legs 
caused by hanging. Dresses should be 
As pointed 
the NID plant uses foam 


icross the 


put on covered hangers 
out before 
rubber hanger top on 
dresses with low-cut necklines, The 
same thing can be accomplished with 
cellophane tape 


Special drapery hangers are wel 


your work 
to have the right tool for the job, in 
stead of something makeshift. The cus 
tomer wants you to be her expert 


in air of professionalism to 


Promote box storage 


Here is a perfect example of pack 
aging selling a service. The box in it 
self does the selling. Cleaners have for 
years pushed summer storage of wool 
ens. The box is the catalyst that moti 
vates the housewife to avail herself of 
the service. The more she can stuff 
into the box for four or five dollars 
the prouder she is. Most have found it 
builder—all 
thanks to the box, or package. 


a tremendous business 


uning it’s the litth things that 


comed by the housewife, too. It lends 


Continued on page 


30 








Shirt Packaging Trends... 


A RECENT SURVEY conducted by the California 
Laundry and Linen Supply Association indicates that 
the conventional shirt board is on the way out. This 
organization's report states that of the 76 plants sur- 
veyed only 26.31 percent still use the old chipboard 
and some of these plan to drop it soon. 

There are 51.31 percent using individual shirt 
envelopes, divided about half in half between poly 
and cellophane, The old glassine bag is just about 
out, and cellophane is on the wane, it was stated. 
Of the plants reporting, 21.05 percent use an indi- 
vidual shirt package rather than an envelope; a one- 
piece board and collar support that folds around 
the shirt. 

The survey showed 61.84 percent of the plants 
use some form of collar support. The semiflat collar 
is used by better than 17 percent of the plants, One 


plant reported that it packaged four shirts in a 2-inch 
box. 

For packaging four shirts to a bundle, 36.84 per- 
cent of the plants use boxes, These range from plain 
chipboard to fine printed jobs and even boxes with 
cellophane windows on the lid. Some 14.47 percent 
of the plants use a transparent wrap for shirts, either 
poly or cellophane. 

The costs for packaging have a wide spread. Based 
on four shirts per bundle at maximum quantity pur- 
chases, the low figure was 35 cents per 100 shirts. In 
this case only a plain shirt band and paper package 
wrap were used, The high figure was $2.90 and in- 
volved the use of an anticrush collar support, a poly 
individual shirt board and a box. 

While the cost figures may vary in different parts 
of the country because of freight rates, the trends in 
types of packaging are undoubtedly indicative of 
what is happening in the other 47 states, 
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Snaps on any Standard Hanger 
Heavy Construction Assures Rigidity 
Tubular Shape Holds Firm 

Just Slide on and Press Down 


Snow White Sna-Pon Trouser Guards are 50% easier to thread, 50% easier 
to handle, and 100% longer lasting than the average trouser guard. Tubular 
shape resists buckling and damage — Sna-Pon will not 
break down under weight of trouser regardless of serv- 


ice in closet. Try them — learn the difference. SNA-PON .. STAYS ON 


Approximately V2’ 


‘ — 75 
NOTE: With production at capacity, all orders will be round packed 2500 
to carton. Carton size 


filled in the order received. ana 


Coat ‘oh is 25x 16Q" x 1634”. 
ontact your jobber, please Shipping weight 3614 Ibs. 














fl 
(3) TILLERY CONTAINER CORPORATION 


6000 WILSON AVE. KANSAS CITY 23, MISSOURI 
Sna-Pon Guards, ® Pat. Nos. 2510043-2510044-Canada Pat. No. 467993 (1950) 
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Fast, Low Cost Utility Press ut 2s just one ~ ol 
air hamber > contr every or 

t up-ste free-fi v 


yeration. Has 
constar t 
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oe FABRIC 


HEAD 
TOPPER 


FABRIC 
HEAD 
FINISHER 


AUTOMATIC 
FORM 
FINISHER 


JOB PROVED 
FINISHING EQUIPMENT 


on, Full Line — Fast — Low Cost 


MUSHROOM 


PRESS COMBINATION OR 


1 SINGLE PUFF SETS 

= = 
— 

SPOTTING 

| GUNS 


a, = 
SPOTTING AND | 


a” iN a” 


| BOARDS 
——. 


is 50% greater! 


Nothing compares with MANITOWOC says Anthony DiBiase, 
Owner Bell-Hop Fine Cleaners, Jackson Heights, N. Y. 


Complete satisfaction with a Manitowoc Perchlor 
dry cleaning system (not one breakdown in 4 years’ 
operation) persuaded Mr. DiBiase to install three 
units of Manitowoc finishing equipment in his shop 
Although he has been in the same location for 10 
years, DiBiase claims that good volume really start 
ed with the introduction of the Manitowoc machin« 
4 years ago. And the new finishing equipment has 
proved to be just as much of a profit-builder. 
Bell-Hop Fine Cleaners has a fast, easy-operating 
UTILITY AIR-PRESS which turns out 509% more 
perfectly pressed garments per hour than the old 
press could handle. “It’s an excellent press for be 
ginners,” says Mr. DiBiase. “Anyone can handle it 
...the exact amount of buck pressure is controlled 
by finger tip, assuring a contour finish without 
sacrifice of quality. An operator can work all day 


A Complete Line of 
DRY CLEANING and  ,; 
FINISHING SYSTEMS | x 


c 


NY nbeg See. [hE 
Tomblers 2} filers Stills Fisishiog =, Cleaning | I! 
L tqvipment | Units 
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without fatigue ...and he turns out better looking 
garments. 

“Our automatic Manitowoc steam-air form finisher 
used with an adjustable puffer brings out the perfect 
contour of a garment, and gives it a shineless, im- 
pression-free texture. The form finisher has adjust- 
able air control, a pressure type blower and separate 
hip, waist and bottom size controls. Numerous 
steam vents in the polished aluminum puffer head 
can puff out a shoulder like nothing else can... 
producing a uniform, shineless finish every time. 

“Even with constant 80 lb. steam pressure all 
day long, we have had no trouble with the Mani- 
towoc finishing units,’ DiBiase concluded. “Best 
of all, our quality control has improved and we’re 
finishing up to 35 sack coats and garments per 
hour ...a 50% increase!” 


MANITOWOC ENGINEERING CORP., Dept. MRS -2 


Manitowoc, Wisconsin 
Please send full information without further obligation: 
L] Finishing Equipment 
] Perchlor Dry Cleaning Systems 


f 

t 

[_] Petroleum Dry Cleaning Systems 
() Tumblers [] Stills 


) Filters 
Name 

Address 

City 


to 
0 











Check List for Call Offices 


Offices should be attractive 
Do you practice good housekeeping? 
ls your call office attractively painted? 
Is it well lighted? 
Do you have radio, TV or piped music? 
Do you have plantings or flowers? 
ls the exterior attractively painted? 
ls the exterior well equipped with signs? 
Do you have pictures or mirrors? 


Do you have fresh, attractive window displays? 


Offices should be convenient 
Do you have ample parking space? 
Do you have a drive-in window? 
Do you have carhops? 
Across-the-street pickup in rush hours? 
Are your doors automatic? 
Have you tried ‘‘self-service’’? 
Do you use conveyor storage racks? 


Can you serve a customer in one minute? 


Offices should depict professional service 
Do you issue receipts? 
Do you use bags for soiled incoming work? 
Do you display organization membership plaques? 
ls your personnel uniformed? 
Do you display fabric pamphlets? 
Can your customers use ‘‘Focus on Fabrics''? 


Customers like the excitement of production 
Can they see production at the main plant? 
Do you have plant tours? 

Are your branch stores activated? 


Salespeople must be personable 
Do they remember customers’ names? 
they smile? 
they say ‘thank you''? 
they ‘‘sell up''? 








Continued from page 26 


Pickup-and-Delivery in 
Call Offices 





Just like the package itself, the call 
office makes definite impressions on 
the housewife. Whether these are 
good ones or bad is especially impor 
tant in pickup-and-delivery business. 
She has the option of going elsewhere, 
and there is little you can do about 
it. A route salesman has a chance to 
at least talk to her and try to mollify 
her discontent, 

Her decision to go elsewhere can 
be for many reasons beside quality 
of work. That subject will be covered 
In subseque nt issues. Here we are onls 
concerned with certain physical as 
pects of the call office that affect the 
customer. 

Check the questionnaire at the 
left. For any questions that come up 
with a negative answer in your plant, 
you may find help in the text that fol- 
lows. Some ideas may be impractical 
because of location or limited availa- 
ble property. But the suggestions can 
fit into your future planning. 

Others will be easily adaptable to 
your present situation, On these, do it 


NOW. 


Offices should be attractive 


It is no accident that the first ques- 
tion under this heading involved 
house keeping The most elaborate edi- 
fice can look humdrum in a matter of 
weeks. Conversely, the most humble 
call office can be inviting after years 
of operation. 

If the paint is fresh appearing, out- 
side and in, the battle is half won. 
Windows should be washed regularly, 
too. After all, we are selling cleanli- 
ness. An immaculate office conveys 
that impression to the customer. A car 
dealer rides in his nicest model. The 
clothing salesman is always well 
groomed. 

Even the smallest operator can 
afford a pail, bar of soap and a broom. 
How many call offices have you en- 
tered only to find empty hanger boxes 
gathering lint and debris like the 
barnacles on a ship? And counters 
littered with paper scraps, clips and 
pins, and worse yet, piles of garments 
on the counters and floors in full view 
of the customers! 

Continued on page 32 

4 New call office of Meader's 
Cleaners in Palo Alto, California, is 
elegantly appointed. Wrovght-iron 
fence is gold-colored. Office colors 
are white, gold and beige. Note wall- 
to-wall carpeting on floor and ramp. 
Mannequins help produce effect of 
uitra-exclusive dress shop 
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wrap up your 
reputation 
with Advance! 





Z Q 


Y 


4 Southern Advance is first 


on the scene 


with brand new PAPER-VUE 


... The paper-plastic garment bag 
that serves 2-ways better! 


First of the major paper mills to offer you new customer-con- 
venience, Southern Advance scores another first in a brand new 
field. Paper-Vue combines the breathing properties of paper 
with the see-thru qualities of plastic. They both serve better 
together, and they both get together in a wonderful way! 
Clothes are protected from mildew, soiling and fading — and 
they keep their shape just right. 

The printing is better, more cleanly defined. And the selling is 
better, because each customer is served twice as well. Call your 
Southern Advance jobber for new Paper-Vue today! 


SOUTHERN ADVANGE BAG OPERATION 


CONTINENTAL (©, CAN COMPANY 
530 Fifth Avenue, New York 36, N. Y. 
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Good housekeeping starts in the boss's office. Tasteful surroundings of Herman Jansen, 
Vogue Cleaners at Salt Lake City, Utah, are kept clean by nightly janitor service which also 


tokes care of firm's call offices and three plants 


Continued from page 30 
Yes, neatness is inexpensive; care- 
lessness can cost real money in lost 
patronage 
lighted 
tween growth and failure. Any power 


{ spic-and-span plant, well 
can spell the difference be- 


company will be glad to help you de 
vise a good lighting job that will not 
cost any more than an inferior one 
Dr. Dichter tells us that people like 
Witness the 
while a 


excitement in a plant. 


sidewalk 


onstruction job is in progress Com 


superintendents” 


motion or activity appeals to one of 
our hidden, basic drives. We will get 
into that on activated pl ints pre sently, 
but one way of providing this in even 


a pickup station is entertainment 


4 simple portable radio can help. 
A television can be used effectively in 
some areas; for metropolitan centers 
music that is piped into the plant and 
call offices works well. Some plants 
create excitement by displaying ani- 
mals. Birck-Fellinger in Chicago uses 
a bird cage for this purpose, Others 
will use rabbits at Easter time, I have 
seen suc h displays where one cage 
a black rabbit, the other a 
white one to depict the before and 
after effect of good cleaning. 

Plantings in 


contains 


window boxes or 


weekly displays of flower arrange- 
ments on the counter add to the at- 
branch and _ plant 


Many florists are glad to 


tractiveness of 
offices too 


This plant offers self-service at the customer's option 


Drive-in windows ore just another way to 
make if easy for the customers to do business 
with their drycleaner 


cooperate by offering these displays 
at their cost for the free publicity they 
receive. 

Signs are important, too. Here a 
plantowner can run the gamut, but 
again, a small operator can get along 
nicely with a neatly painted inex- 
pensive sign without lights. The well- 
heeled operator can go all out with 
fancy, lighted Whichever 
suits your budget, please be sure they 
are well maintained. 


displays. 


Something any plantowner can do 
is add to the beauty of his office with 
some pictures and possibly a full 
length mirror. People are buying at- 
tractiveness from us. It is the smart 
owner who gives his patrons a chance 
to see how they look. We all enjoy a 
look at our favorite person, ourselves. 

Good 


necessarily costly, either. Most com 


window displays are not 


munities have professional window 
display people who do this work at 
relatively little cost. Then, too, local 
clothing merchants generally offer 
garments and even mannequins for a 
plug for their store. Coronis Cleaners 
in Nashua, New Hampshire, has done 
this with local merchants for years. 
Be sure that the windows are clean, 
and that area is free of dirty garments 
and bundles. A smart window tells 


the housewife we are experts, 


Offices should be convenient 


That location is a motivating factor 
is apparent to many cleaners who 


Continued on page 36 
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You'll be 

ahead with 
these ee 
Warco Products. |’ 


TEN-MINIT BLEACH 


Makes whites whiter while retain- 
ing the original softness and feel 
of the fabric. Takes two to ten 
minutes in cold water. Ten-Minit 
Bleach is the most widely used 
bleaching compound on the mar- 
ket. 10 Ib. jars or case of 4 jars. 
5 Ib. jars or case of 6 jars 





PRE-OIL-BREAK 


Removes oxidized oils, grease, 
butter, fats, syrups, beverages, 
etc. —in fact, Pre-Oil-Breck is ef- 
fective in removing up to 95% of 
all stains. Often self-sufficient 
without the application of other 
spotting chemicals. By the gallon 
or case of 4 


SCRAM BLOOD 


The instant blood removing agent 
—the undisputed leader in its 
field. Ordered and re-ordered by 
cleaners everywhere, because 
they recognize it as the very best. 
Compare Scram Blood’s quality 
and price with any other. By the 
gallon or case of 4 


G and P REMOVER 


Warco grease and paint remover 
is soluble in cold water. Paints, 
tars and oils are gone in a flash. 
G and P removes paint from 
automobiles. Widely used in dry- 
cleaning and laundry plants. By 
the gallon or case of 6 or 30 
gallon drums. 
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SILA-HAND 


Protective Industrial Hand Cream. 
Recommended for all persons who 
work with chemical solutions. 
Contains Silicone which forms a 
protective shield resisting pene- 
tration of chemicals. Also contains 
Lanolin which replaces the nat- 
ural body oils. 8 ounce jars or 
case of 24 


ALL-COLER BLEACH 


An ideal agent for bleaching color 
combinations in one operation. 
Brightens the colors, whitens the 
whites. Bleaches out annoying 
perspiration and other stains. 
Water safe for all colors and fab- 
rics. 10 Ib. jars or case of 4 jars. 
5 lb. jars or case of 6 jars. 


BIL-VIS-X 


Reduces the use of soap or deter- 
gent by as much as 75%. Greatly 
increases the cleansing power of 
any soap solution. Brightens and 
restores the original appearance 
of fabrics. Does a better job for 
less money. 8 Ib. jars, 25 Ib. and 
50 Ib. drums. 


SIZE-RITE (DRYSIDE) 


A non-yellowing thermoplastic 
type resin. Adds just the right 
texture, finish and over-all stiff- 
ness and body to fabrics. For use 
with regular or synthetic solvents. 
A superior sizing, easy to apply 
and reasonable in price. By the 
gallon or case of 6. 





LABORA 


13609 S. Ne 
Gardena, Californie 








Hoffman masTeR.seT b 
‘Cold"’ perchlorethylene 
unit. Single or 2-bath 
washing and extracting, 
40 to 50-Ib. load capacity 
36” open-pocket cylinder 
600 RPM extraction.Com 
plete with filter, solvent 
piping and exclusive CTC 


Here's the new standard of comparison 


in drycleaning equipment. 


Take a good look at the new Hoffman MASTER-JET ... 
Team the Hoffman MASTER-JET compare it with anything else on the market . . . check CTC-— 
with the new Hoffman Vaposaver. available only with the MASTER-JET. Feature for feature .. . 
Combination drying tumbler price for price . . . capacity for capacity . . . you can’t beat it. 
and solvent reclaimer for use Call your local distributor for details . . . and for help in 
with perchlorethylene units. planning a profitable future in serving your customers with 
Fast condensation system MASTER-JET cleaning. It’s the 1958 answer to your years- 
recovers solvent completely ahead requirements. 
in built-in tank. 40 to 50-Ib. 


capacity. *CTC—“Clear Through Cleaning” —is assured by the exclusive 


Jet Balancing design which features open-pocket deep rib cylinder 
... full free drop with each revolution . . . constant balance in 
the extraction cycle. 
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new leader in quality drycleaning 
the all-new 


HOFFMAN 


oe Vo 
¢ 


2 HOFFMAN ¢ 


MASTER = SET 


DRYCLEANING 
EQUIPMENT = 


"%, s 
DRYCLEANING UNIT 


with exclusive CTC * 


Streamlined ... compact... efficient ... 


Master Quality Cleaning with high profit return 


| emousen 


A satisfied customer is our first interest 





OF WILKES-BARRE, PA. 





Distributors in all principal cities 


| ewan) 
W.H. NICHOLSON AND CO., General Sales Offices—12 Oregon Street, Wilkes-Barre, Pa. 
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Those 
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goes tor 
using them 
like to 
Cleaners in 
Maryland, had _ its 
taken by the 
project 
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use 
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the 
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These pennies build dollars of goodwill 


ire fully 


than 
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Seasonal window displays help motivate customers 


pl int. which 


idjoins a huge shopping- 
rking lot. 
illed in 
the 


me continues to grow 


A drive-in window 
effect the 
plant into a front 


turning 
new 


Massachusetts, 


Another ¢ 
carhops. Muir's Laundry and Cleaners, 
Worcester Mass takes care 
of 90 percent of at the 


plant in this main 


onvenience is the use of 


ichusetts 
its customers 
manner, At the 
f Acme Laundry 
Paso, the 
is equipped with a 


plant store and 


driveway 


Cleaners in EI 


covering canopy 
those 


and 


There are islands, similar to 


found at gasoline stations 
attendants work right from the islands. 
They phone the pickup into the stor- 
the 


the car 


SeTVICE 


ige room by intercom and cus 


tomer never has to leave 

Some plants find they are 
on the left-hand side of the street for 
morning rush-hour traffic. So they 


up a temporary pickup station across 


located 
set 


the street which is manned for an how 
or two. One plant doing this is Walker 
Inc., of Omaha, Nebraska. 

Progressive plantowners have taken 
a cue from the supermarket operators 
and use automatic doors. This is espe 
cially the 
laden with a large drycleaning bundle 


appreciated by housewife 


and shirts. 
Here 


mque, 


is another supermarket tech 
Plants like Star-Palace of 
New York, have their call 
up so that the customers 
wait on themselves when picking up 
their work. They check through a 
turnstile. Because they wait on them 
selves, fewer counter girls are needed 

Whether attended 
service is the new automatic 
make a hit with the 
housewife. They impress upon her the 
idea that the 
The 


has a definite 


Rochester 


offices set 


self-service or 
used 
conveyors big 
cleaner is modern, pro 
gressive. action of the conveyor 
appeal to her, In addi 
tion, it speeds up service and saves 


valuable floor space. Concord Cleaners 


Continued on page 41 




















Wall rack with fabric bulletins acts as silent salesman 
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DARCO 


a new super-activated, 
premium quality carbon 


for greater purifying power 


in a new easy-to-use 
power pack 


for greater convenience 


. another development from DARCO— 


Famous for leadership in 
drycleaning solvent purification— 
for over 35 years! 





NWA Premium 
DARCO 


makes drycleaning easier— 


keeps solvent cleaner— 


than ever before 


Developed especially by Darco research—for today’s modern charged soap 
systems, whether one or two bath, whick use highly concentrated and 
valuable detergents. Never before have drycleaners had an activated 
carbon that does the job like Premium Darkco, at a price that gives you 
all the quality performance and convenience you’re paying for. 


More decolorizing power than ever before to help solve the drycleaner’s 
biggest problem—bleeding dyes and graying. 


Saves your valuable soap. High density, concentrated Premium Darco 
reduces make-up of valuable detergent. 


Saves your costly solvent. High density Premium Darco cuts your loss of 
costly solvent per pound of filter cake in half. And you get longer intervals 
between cleanouts. You'll have less filter sludge for the muck cooker per 
pound of work cleaned. 


Reduces distillation to a minimum. One shot of Premium Darco every day 
keeps your solvent clean as new. It’s especially valuable in charged systems 
using water-white or light colored detergents . . . where soil accumulation 
shows up immediately. 


A little does a lot. PReEm1uM Darco is so powerful that you'll only need a 
small dosage of it daily to keep solvent clean. Follow recommended dosage 
and you'll get the drycleaning quality that keeps customers coming back. 
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The most efficient way to remove 
color 
fatty acids 
non-volatiles 

from modern charged soap systems 


EASY TO USE 


in the new 


One-Pound Power Pack 


assures accurate dosage by weight with 


» Mess and no guess. 


t cost control. You know the 
yu’re actually using; you'll 


1ioW the cost. 
ovides the right weight of carbon 
needed by your filter every day. 


offers easy and dust-free addition of 


carbon to any system. 


FOLLOW THESE 
DOSAGE RECOMMENDATIONS 
EVERY DAY 


FILTER SIZE MINIMUM 
gal./hr DOSAGE 


1000—2000 Y2 bag 
3200—5000 1 bag 
5000 or more 2 bags 


made by 


CHEMICALS 
DIVISION 


POWDER COMPANY 
WILMINGTON 99, DELAWARE 


In Conode: Atias Powder Company, Cenoda, itd. 
Brantford, Ontario, Canada 





Premium DARCO 


makes quality cleaning easy 


A month’s trial will convince you that PREMIUM 
Darco is the simplest, most effective way you’ve 
ever found to keep modern charged soap systems 
clean as new... ready to do the best cleaning job 


for your customers. 


ORDER YOUR PREMIUM DARCO 
ONE-POUND BAGS TODAY in 
handy 50-pound cartons—from 


your nearby Darco distributor. 


SS a 


oe qQ OOO i 4g 


LOS «A 


Famous for leadership in 
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drycleaning solvent purification — 


et 


for over 35 years! 
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Offices should depict professional 
service 
































NOW - ONE CONVEYOR . _. FOR BOTH 


Sa (Ss 
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LAUNDRY OR ANY PACKAGED ORDERS Samar Tree: 


othe 


susewife that ; a, 
rmful, after ~ . ‘ ; CALL OFFICE 


hap Saadeh: 0 stil da CONVEYOR 
those the various local . 


yf | State and 
national associations to which vou be 


hance This ci bm Chie cuatntela teal WHITE MACHINE COMPANY, INC. 
art mee like ¢] 14th St. & Lafayette Ave., Kenilworth, N. J. 
issurance just Ike ose di 


ot 
plomas h inging in the 


dostosd clices Please RUSH complete information 
: “pn on your Call Office Conveyors 

Tommy Ogden, ITr.. of Spitzer, the , 
Cole ; h nor d y go ‘ : 

leaner, Richmond, Virginia, goes a Colorful descriptive catalogs 
step or two further on this. He also . +» gives you all the facts 
displays the diplomas of his employees at a glance. See your 
who have < mpl ted various courses “White Machine“ jobber 
f the NID. Some plants have these . .. or mail this coupon. 


Continued on page 44 
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SOLVENT COSTS SLASHED UP TO 





0 i aan oe a Pa 
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oot 


Suiff OMiser : 


recovers valuable solvent from the 


air in your plant. Saves big money. 
Works with any perc drycleaning 
machine. Astounding results. W rite 


us. 


HOYT MANUFACTURING CORP. 
14 FORGE ROAD 
WESTPORT, MASSACHUSETTS 








HOUR 
SERVICE 
SPECIAL 


OREGON CLEANSERS, INC. 
Cleaniers and Shirt Launderers 


TELEPHONE 6.8515 
STREET . NEW BEDFORD 





268 UNION MASS 


May 20, 1956 


Laundry Machinery Specialties 
30 Chestnut Street 

fk aa oe 

Sew Bedford, Massachusetts 


Sentlemen: 


In reply to your inquiry, we 


y y have found that the 

"Sniff-O-Miser” does this for us-- 

l. Before we had the "Sniff-O-Miser”, we used two 
drums of solvent every 5 weeks. Now we use two 
¢rums of solvent every 4 weeks. 


We get back daily between 3 and 3@ gallons of 
solvent. 

No longer do we have those objectionable fumes 
and smells that before the use of the "Sniff-0- 
Miser" were often very strong -- not to mention 
getting rid of those sickening filter smells 
when cleaning it on Sunday. 


Cur dry cleaning operation consists of two reclaimers 
(not Solvo-Misers) and one 30 lb. 
presses, and laundry service. 
Sincerely yours, 


Si 7 
/, i744 d hic tiitewy 


Owner 





Automatic Dryers, Reclaimers and Chillers 
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“GOSH—SOLVENT cosTS 4) 
SLASHED UP TO 50%!” “ami. 


HOYT 


Snip OM OMuer 


niffs up and accumulates those solvent vapor 
nt rme paeep r-wa se nd unreclaimable, 
s them in liquid form for . Enthu- 
siastic operators report solvent costs sali up 
to 50%! 


Qped 


“Sniff-0-Miser” works with any perk drycleaning system. 
Start Slashing YOUR Solvent Costs Today! 
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Portable call office serves customers motoring to ty during morning rush hour 


mess\ ) I But shirt finishing ind 


iirt laundering 


T} tre ft} ' ‘ ! ts today ind drvcleani: ire confined to the to our patrons broug! out in the 


i ivi drvcleaning 
Customers like activity cleanin 
finishing do hold a certain fascination 
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Conveyors Speed Production, Appeal to Customers 





CALL-OFFICE conveyors represent one of the most 
significant advances in the drycleaning industry in 
recent years, These conveyors are a little over three 
vears old in their present stage of development, and 
there are about 11 manufacturers in the field. 
Conveyors can be tailormade to fit almost any 
situation: they can be made to work in a straight 
line, at right angles or even on an inclined plane. 
For most call offices, a conveyor with 600 hooks 
works well. While prices vary slightly, depending 
upon the make you buy and geographical area of 
your plant, such a conveyor will run about $1,400. 
If automatic dial controls are added, the price will 
be about $400 or $500 more. Standard controls can 


be either hand- or foot-operated. 


me. 


Terr rere 
- 


4 600-hook conveyor will require space of about 
32 running feet and just about 3 feet in width, Plant 
rental costs vary all over the lot, but let's assume the 
cost is $300 per front foot per year. The call-office 
conveyor will save at least 2 feet of front footage 
space, or $600 a year, for more productive purposes. 
rhe unit pays for itself in short order. 

Certainly larger units are available, too. We cite 
this 600-hook size just to give you an idea of what 
to expect. Of course, the production gains are meas- 
urable, A more intangible but no less important con- 
sideration is the tremendous appeal the call-office 
conveyor has for the customer. 

It is one way for you to tell your public that you 
are a progressive, up-to-date drycleaner. 


Four conveyors provide plenty of activation at new package plant of Capitol Laundry and Cleaners, Denver, Colorado. Three are for 


garments, the other for laundry bundles 
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PROBLEM FABRICS 


AND FINISHES 
CLEAN BEAUTIFULLY 


WITH DEODORIZED 
APCO 125! 


Deodorized APCO 125 ts particu- 
larly outstanding in connection with 
the newer and more delicate fabrics 
and finishes. It is especially good for 
silk taffetas, vicunas, cashmeres, 
furs, suedes, etc. It gives a soft, new 
feel to all finished garments. See 
your Stod-Sol distributor for details. 


REFINERS 
OF STOD-SOL 
AND 140-F. 


. INDUSTRIAL 
\ NAPHTHAS (3 


PRODUCERS @ REFINERS 





ANDERSON-PRICHARD (10 (-yévecZin 


OKLAHOMA CITY, OKLA. 


BRANCH OFFICES IN ALL PRINCIPAL CITIES 
July, 1958 








Check List for Routes 


“we Truck Appearance Is Important 
duct Are your vehicles dent-free? 
s this Are they washed regularly? 
Are they painted regularly? 


Do they carry attractive signs? 


Drivers must give professional impression 
Are they uniformed? 


Do they use garment bags for soiled work? 
Do they make regular stops? 


They need “‘door openers” 

n-ope! Do they have discount certificates? 
er a Do they have a novelty handout? 
fan Do they have candy for children? 


Any “yes” answer is sufficient 


Route salesmen must be personable 
Do they remember customers’ names? 
Do they smile? 


Do they say ‘Thank you''? 


Do they ‘‘sell up''? 
Do they keep their promises? 











Pickup-and-Delivery on Routes 





Appearance of trucks and route they do occur, the smart plantowner 
salesmen is part of good “packaging,” gets the damage repaired promptly. 
too. The trucks are rolling advertise- It does nothing for a housewife’s ego 
ments, for good or bad. This article to have a banged-up truck stop in 
ith the | ublic has been devoted to the visual impres front of her home, for all her neigh- 
yutgoing and interested in sions we make on our customers. bors to see. 
he cet Cie extroverted and The route salesman has more need With so many women driving to- 
smile People will « verlook for this good impression than even the day, they are not favorably impressed 
faults if thev feel the call offices. He is meeting the house with trucks that show evidence of an 
llv interested in them wife on her own stamping ground, accident. They feel that any firm that 
=» tn check whethe: ind she may or may not be interested careless with its own property will 
, remembering custom- in giving him an order, When she certainly have little regard for her 
, wines When thaw come in. thal comes to the call office she is ready to precious garments. 
they smile and say thank vou. These do business. But the impression she If your trucks need body work, be 
ire natural attributes of an individual gets from the routeman can make or sure to take care of it promptly. 
without which all the mechanics of break the sal Freshen your impression. 
sales training and all the selling tools As with counter girls, we will take That applies to routine washing, 
will be w sted up training, motivation of the sales- too. We are selling cleanliness and a 
When you do your checking, see if man and good cash-control systems in dirty truck hampers those selling 
the girls are “selling up.” As we said i later issue, Right now we are inter- efforts. Crown Laundry and Cleaners 
earlier, drycleaning is not an impulse ested in what the housewife sees when of Sherbrooke, Quebec, Canada, has 
purchase. The garments under her your man rings her doorbell. R its trucks washed daily. 
rm are all she can leave with you. Remember, if you answer “no” on Most plants operate their trucks for 
But the girl can suggest water re pel any of the questions, read the text for three or four years, In that span a re- 
lency, or de luxe service, if you have some helpful suggestions, Then put paint job should be done at least once. 
it. She can remind the housewife that them into practice, NOW. And the paint job should include some 
iow is the time to send in drapes distinctive advertising for that rolling 
billboard. It could be the company 
insignia, or the same design used in 


i 


rage or whatever the season calls 
for. If the girls aren’t doing this, watch 
for the articles that follow on sales Accidents may be avoidable but your packaging for a double impact. 


training they do seem to be inevitable. When Continued on page 48 


Truck appearance is important 


46 NATIONAL CLEANER & DYER 





Here is a call offi 


conveyor that gives you « 


® performance. NATIONAL « 
bundle conveyors ire ¢ ne 
THE NEW ational 


strength 


COUNTER CONVEYOR _D thi willo 


Sturdy NATIONAT 


ror teaSt service— aia 
re able 


PERFORMANCE 


Only NATIONAL has DIAL-TROI 

to make call office rvice as quick and easy 
as pushing a button. Set DIAL-TROL’s 
operating knob to bring any order on the 


onvevor to the 


Get the full story on how NATIONAL 
counter conveyors will pay you dividends, 
See your dealer or write to us for 

a complete brochure. 


DIAL-TROL .. . the little genius which 
operates your NATIONAL conveyor, 
automatically! 


& 
National Marking Machines 
THE U(dtional MARKING MACHINE co. and Conveyors are preferred by better 


4026 CHERRY STREET © CINCINNATI 23, OHIO sJants the world over! 
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Slickrail under canopy makes truck loading easy at this plant 


Handsome Truck Sign 


IMAGINATIVE SIGNS have given 
high eye appeal to trucks at Tuck- 
ers Laundry & Cleaners in Gulf- 
port, Mississippi. Bright red against 
an all-white truck body, the signs 
are drawn to resemble a scrolled 
sign hanging in front of a shop 
door. The viewer gets a sugges- 
tion of handwork quality, without 
a word mentioned about it. 


‘tithevi 
LAUNDRY 
ied CLEAWERS. 


The sign is outlined in black at 
the bottom and left to give a three- 
dimensional look. The simulated 
wrought-iron support, also black, 
extends up onto the curve of the 
roof, helping to break up the fa- 
miliar lines of the panei body. This 
is another touch that helps make 
Tucker's seem “different” from 
other drycleaners or laundries. 


Continued from page 46 


Drivers must give a professional 
impression 

The housewife is driven uncon 
sciously by a desire for security, to 
keep her family and its possessions tree 
from harm. She is assured in her mind 
that her garments will be all right in 
the hands of a firm that has uniformed 
sale smen 

The uniform connotes that the firm 
is well established, businesslike pro- 
fessional. In addition, the uniforms 
give plantowners walking advertise- 
ments of their fine cleaning 

The housewife is further reassured 


when her soiled article S are placed in 


a bag Nothing makes a poorer im 


pression than to have the driver tie 
her dress or her husband’s suit into a 
knot in front of her eves. It gives her 
the feeling of individual attention 
when the b id 1S use d 
Similarly 


pickup ind delivery service, This 


she appreciates regular 
means the same day, every time, plus 
the same time of the day A good 
customer-control system will help do 
this. and that subject will be covered 


later 


They need door openers 


Anv route. to stay healthy. needs 
new customers constantly. Turnover 
runs from 10 to 30 percent a year due 
to moves, deaths and customer dis- 
satisfaction 

There are many plants that arm 
their salesmen with only one weapon, 
the man’s voice, which is his poorest 
tool. The first 10 seconds of the sales 
interview are the most vital. That’s all 
the time the man has to neutralize the 
housewife’s thoughts of her own per 
sonal problems, and listen to his sales 
talk 

If he has nothing but conversation, 
he can appeal to her through only one 
sense, that of hearing. If he has some- 
thing to hand her. he is working on 
three senses: sound sight and feel. 
He has thre« times as much chance of 
getting her to pay attention to his 
offer. 

This can be an introductory offer for 
cleaning at a discount. It can be pot 
holders, ice tongs or any number of 
gadgets and gimmicks that can _ be 
purchased inexpensively, The maim 
thing is that he has something to hand 
her. 

Many plants give away lollipops in 
their call offices. The same idea can be 
used on routes, with good effect. Mor- 
rison's Exclusive Cleaners of New 
Orleans, Louisiana, passes out lolli- 
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ner appeal o 
feet sales 


opment in drvycle 


ene garment Dags 


‘aning merchandis- 
new leaning establishments 


country wonder this new kind 


ment bag strong, 


3-way appeal to « 


tena —— Are Clear - — The 
identify his immediately, satis 
the spot th: he cleaner ha 
They Give Better Protection — Unlike 
bags, polyet! iviene film bags are not easilj 
it takes only a second to remove them. 


irment 


~ dene a goo 


They’re Re-usable — Polyethylene garment bags 
your customers to cover and pr 


home. 


be re-used DY 


their garments at 


Additional Cost Is Negligible 


With all these advantages, drycleaning bags made of 
transparent 


clear polyethylene film cost only a frac- 


Makers of PETROTHENE 


polyethylene ga 
for dry 


yo ill be 





a Film from regular sreduatines run using PETRO- 
THENE polyethylene. Film is 1 mil thick — Other 
films may be drawn down as low as 0.2 mil. 


garment bags 
‘leaners 


easy 
excellent, 
directly I 1e bag. And 
every time yo 
mislabeled garment. 


polyetl viene 


have to find a lost or 


For my dprinires Too — 
vantages of packaging 
ned up in the phrase 
your custom- 


istomer preference.”’ You'll find that 


+ + ] « o! 7 ] . ] 
ers respond to the sales appei if clear polyethylene. 


Remember — Clear polyet your cus- 


tomers see the 


. US Presa CHEMICALS CO. 


99 Park Ave., New York 16, N. Y. 
Branches in principal cities 


service 


polyethylene resins for clear polyethylene film. 





Door openers help rovte salesmen neutralize customer's interest in her personal problems 


Witness the tremendous selling job 


custom 
n to be done through children by the various 


There’s breakfast cereal manufacturers 


Route salesmen must be personable 


We must do everything possible to 
make the housewife feel important, to 


idd to her self-esteem. Since the sales 


her only direct connection with 

the plant, we must rely on him to 
the proper impression 

is in the case of counter sales 

yest quality work, the finest pack- 


ind immaculate 
] 


appearance of 
salesman are of no use if 
Sales atti 


re important than sales 


ind unfriendly, 


aptitude 


The extrovert can be taught sales- 


which we will discuss later 
person who represents you 
peopl ind go out of his 
cheerfully to please and serve 

That includes all the things listed 
on the questionnaire, The most beauti- 
ful sound in the world is our own 
name. Customers feel important if we 
take the trouble to state their names 
when we meet them. 

\ friendly atmosphere is de veloped 
between customer and salesman if he 
smiles, says “Thank you,” and is pleas- 
int. For every action there is a reac- 


Neat uniform give 
tion. The cheerful, polite man will get 


extended to 


poy attention to salesmans selling story 


] 


a favorable response in practically 


every case, It opens the wavy for him 
to “sell up” to get those di ipes OI 
slipcovers or that extra suit 

The last question asked involved 
keeping promises made to customers 
That includes statements by the driver 
ibout stain removal and similar prob- 
lems, as well as delivery promises. 
Nothing can hurt a plant’s reputation 
more than extravagant claims made 
by an overeager salesman, It doesn’t 
help the impression 

Of course 


bility to the driver in getting his or 


the plant has a re sponsi 


ders out on time. Garment storage and 
loading facilities should be convenient 
Rite Cleaners of New York City has 
inside loading ind unloading facilities 
The drivers’ racks are immediately ad 
jacent to the dock 

Rand Cleaners in the same city 
expedite s the work to the storage racks 
with an automatic segregator that 
breaks the bundles down for 50 sepa- 
rate racks. They use two such devices 
since they have about 100 outlets. 

These are the things. then, that con- 
tribute to the impression the custom- 
ers get directly in their dealings with 
us. We have dealt with the end result. 
The next issue will discuss what goes 
into the package. We will supply you 
with check lists to help you inventory 
your finishing and inspection depart 


ments. # # 
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IN 4 SIZES 
36''x18” 
36/'x24"’ 
36’’x30"’ 
42x42” 
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Trouble-free service for you... 
Better service for your customers! 


HUEBSGH 
duy cleaning 


TUMBLERS 


Whether you use one Huebsch 

Tumbler... or fifty, as some dry 

cleaning plants do... you know that 

fast, efficient, dependable operation 

is always assured. And because famous 
Huebsch Tumblers do such a good job, 

your finished work has the quality that keeps 


customers coming back for more and more! 


HUEBSCH 
AN ¢ CABINET 
4 DRYERS 


Here is a cabinet dryer with 

big capacity (about 16 dresses) 
and every modern feature... yet 
priced surprisingly low. Has a 


HUEBSCH motor-driven fan, latest fin and 


tube type steam coil, air 


’ 
BAGGERS temperature control damper. 


Fan motor equipped with 
theostat for adjustable speed 
to regulate air volume 


ORIGINATORS 
775 N. HOLTON STREET 
ILWAUKEE 1, WISCONSIN 





Adco’s Miracle Method 


BLACK MAGIC 


Teamed With Adco’s Super Detergents 
ELIMINATES... 


Distillation 


Use of Sweetener Powders 
WITHOUT 


Detergent Loss! 


Pure, Clean Detergent and Solvent | 
Continuously Without Use of... | 


SWEETENER POWDERS OR DISTILLATION! | 
~ onty BLACK MAGIC Removes coLor, 





ADCO AGAIN FIRST WITH THE 
INDUSTRY'S MOST IMPORTANT 
ADVANCEMENT IN 20 YEARS 


For Petroleum Solvent Plants ——— Plants 


XXXDRI-SHEEN staxcs ~PERK-S 


PLUS 


BLACK MAGIC BLACK MAGIC 


QUALITY GREATLY IMPROVED-COST CUT BY 


For the first time in drycleaning history all clarification of your solvent is done 
while you are cleaning by the use of the Miracle Carbon Black Magic. Your sol- 
vent is pure and clean in the beginning and is kept that way continuously as you 
clean through the use of Black Magic in your filter. 





Black Magic works perfectly in either petroleum or synthetic 
solvent systems. 


NO REDEPOSITION—NO GRAYING—NO SWALES—NO COLOR—NO LOSS OF 
DETERGENT. Make Adco prove to you in your plant that Adco ‘‘Miracle Method’’ 
cleans faster, better and much more economically than any other method. 


deo, INC., SEDALIA, MO., U.S.A. 


NON- VOLATILES, FATTY ACIDS FROM YOUR SOLVENT. | 
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Aisle down center of plant separates shirt finishing unit and washer from call-office and storage area 


Walk-Through Aisle Scores Hit With Customers 


Counter in rear of plant aids motorists, 


intrigues customers on foot 


IMAGINATION 
inh issuring the success 


This starts with a well 


id forethought pl \ 


} 


uit designed to get cus 
the habit of plant 


the ide i whe naw ilk 
was in luded in the lay 


| 


w pliant l 


| recently opened 

Gold Medal Cleaners. Wilmette 

ys nortl shore 

vears plant ywner Max 
Fishman has operated a_ petroleum 
plant with 12 stores through- 
out the north suburban area. Last year 
| to enter the 


he decided 
The new plant ottering 


| 
eaning 


synthetic 
cleaning fie Id 

ve-hour service is located in one of 
the suburbs previously served by the 
slant. It is situated on the main 


block from the 


de pot used by thousands of daily com 


TY ! t 
Liichill I 


Street one railroad 
muters 
An alley at the rear of the building 


vider than the average passageway 


By HARRY YEATES 


constantly by pedestrians 
motorists as a short cut to and 
from the station. In fact, several busi- 
nesses im luding an msurance agency 
maintain entrances in the alleyway for 
the convenience of their customers. 
When the 


0 ill ther 


former tenants moved 
location the plantowne 
purchased the building and converted 
it into a drycleaning plant. Outside 
of water, gas lines and additional pow- 
er facilities. major improvements con- 
sisted of brightening up the building 
ind adapting new equipment to afford 
maximum customer convenience. 

With the assistance of allied trades- 
men a layout was designed to encour- 
age a flow of pedestrian traffic through 
the plant. The lot behind the building 
a coating of black 
asphalt was applied, The parking area 
125 feet. The back 


of the building was painted in bright 


was cleared and 
measures 50 by 


shades of royal blue, coral and white. 
The name of the plant and a trade- 


mark “The Une xce lle d Touc h,” were 
imprinted in bold letters across the 
building. The trademark also appears 
on polyethylene bags used by the 
plant in packaging finished garments. 
An oversized reproduction of a finger 
customers to the entrance 
through the rear. 

A neon sign was added to the front 
of the building 
tion above the main entrance displays 
promotional information about drap- 
ery finishing service. The trademark 
insignia is also used in the display. 


directs 


\ glass-enclosed por 


Plate-glass windows were installed on 
the front of the building. 

The aisle through the plant—about 
100 feet long—connects the call office 
in front with a counter just inside the 
rear entrance, Educating people to 
park in the rear and walk through the 
plant to stores along the main street 
was one way to show the plant to best 
advantage. 

Supporting pillars along the aisle 
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economical? and how! 


COLUMBIA 


h.r.t.* oil or gas fired boiler 


BURNS THE 
FUEL AT 
“BOTH ENDS ™ 

















*Horizontal Return Tubular Type, units suitable for firing by ges, 
light or heavy oils, for interchangeable firing by gas or oil. 
P . ° —_ in siz 0 
The special refractory brick in Columbia's factory tne iciacs 


installed combustion chamber heats up quickly to 
incandescent intensity—completing the combustion of 
previously unignited fuel particles. Columbia's complete 
combustion not only saves you fuel—it minimizes soot 
accumulation—and the need for cleaning is considerably COLUMBIA BOILER CO. OF POTTSTOWN, 
reduced! (Such efficiency is not possible in boilers designed DEPT. NC-78 POTTSTOWN, PA. 


for internal firing into chambers of cold water backed Genttomen: — 
Give us the facts on the superiority of your HRT 
boiler as it pertains to our operation. We under- 


Just h f stand there is no obligation, and we won't be 

ust one more reason why owners of over aggressively solicted. 

one-quarter million Columbia boilers know that with a Firm Nome 
Columbia , you get more steam per dollar Address 


invested, more steam per dollar spent for fuel. My nome is. 


steel surfaces!) 











Position. 





Mailing the coupon will bring you the full 
story without obligation. 


Ss COLUMBIA BOILER CO. of POTTSTOWN 
FACTORY & OFFICES: POTTSTOWN, PENNSYLVANIA 
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, ' 1 
vere painted black w th cor al colored 


pegboard between them Attractive 


picture frame wl display posters 
ive been space {1 at var 1S intervals 
n both sides of t 
was covered 
ult tile The 
ately 5.000 


irates the shirt finisl 
trom the rest 

The shirt unit was in 

front of the building 

Che equip 

behind low wooden 

lanter boxes filled with artificial flow 

Narrow wooden partitions sepa 

Ceilings in both 

1 down 

red and covered 

tile. Walls were 

ith black trim 

tul 


piri 


was In 


Lighting 


i wee k 
otressing 
é mpk \ 
uniforms 


il blue 


] 
LISé 


nected by 

vading tray, a 2-girl automatic shirt 
ng unit, tw silk finishing units 
| unit, plus a drying cabinet 
lic ite garments Two 500-order 
matic conveyors are oper ited by a 
ntrol from the front counters 
hen the plant opened early in 
April, 12,000 direct-mail pieces were 
distributed to potential customers in 
the area. Two full-page newspapet 
idvertisements in the local paper 
called attention to the new plant, A 
map included with the direct-mail 
piec ind in the newspaper ads 
pointed out the location of the plant 
ind referred to the parking facilities 

it the rear of the building 
\ drycleaning special of one-third 
off regular price was offered as a 
promotion on all drycleaning brought 
in during the first two weeks of op- 
eration. With each $1.50 order on 
drycleaning or shirts the plant own 
ers distributed either a 15-ounce dou- 
Continued on page 94 
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Neon sign added to building calls attention to plant walk-through 
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Nothing like it in the industry! 


PROSPERITY. 


YW New 
55 |b. 


DRY CLEANING UNIT 


“THE CAPACITY 
EVERYONE 
WANTS” 
as shown by a 
recent national 
survey. 


Ideal for Drive-Ins, Shopping Centers, Hotels, Institutions, Production Plants! 


Faster production (220 Ibs/per @ Exclusive built-in FORMA- @ Pneumatic tube door seal . . . in- 
hour) in less floor space TROL® CYCLE TIMER flates when switch is turned “On” 
... locks door until switch is “Off” 
80% extraction in 3 minutes @ Exclusive fog lubricator pressure 
—sprays oil on bearings . . . auto- 
Exclusive built-in solvent flow matically stops machine if oil 
meter for more accurate indica- pressure is low 
tion 


44” diameter open-pocket revers- 
ing washer 


One or two bath . . . still-rinse or 


' ’ filter-rinse optional 
@ Fully automatic operation 


VARI-LEVEL solvent control in @ Exclusive Nylon plate filter and 
wheel . . . high for fragiles ... low @ Short-reach, end-door loading and sub-filter . . . most economical 
for rainwear unloading . . . no stooping combination ever developed 


Copyright 1988, The Prosperit 


Te PROSPERITY Gyo 


DIVISION OF WARD INDUSTRIES CORPORATION 
FACTORY AND GENERAL OFFICES, SYRACUSE, N.Y.— SALES AND SERVICE BRANCHES IN ALL PRINCIPLE CITIES 
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SIGNS of the TIMES 





Sales Up, Profits Down: 
er-all increase In net sales in 1957 
ifter-tax net 
re port d in the \I i\ 
Modern Industry's 
rvey of The Presi 
ft more 
S 
the 


56 ilong wit! in aggregate 


Float Features Fabrics: To show the 


cooperation that can exist between 
merchants and drycleaners, a women’s 
apparel shop a mens apparel shop 
ind Salzburg Dry Cleaners had a 
float together in the Bay Citv, Michi- 
gan parade to “Keep Bay City Roll- 
ing.” On the float 
1 representative of each business rode. 
In the middle Mrs Rose A damowski 
of Salzburg Dry Cleaners stands hold- 
ing the book, “Focus on Fabrics,” by 
Dr. Dorothy Lyle of the National In- 
stitute of Drvcleaning 


pictured ), in front, 


Personal Touch Envied: According to 
Creat 
Britain’s biggest drycleaning firm, per- 


the managing director ot 


sonalized service offered by American 


drycleaners is the most impressive 


thing he has encountered in this coun- 


try. Thomas B. S Johnson ot Johnson 
Brothers Dvers Ltd.. Liverpool, 
which has 14 plants in England and 
Scotland and 8,000 employees has 
been 
+} 


visiting drycleaning plants 
throughout the United States with his 
son P B Sands Johnson 
Mav the vounger Johnson was gradu 
ated from the National Institute of 
Drvcl inn 


Early in 


Consumer Education: Joseph Whit 


wher ! Broadw i\ ( leaners pre 


sented a film on the storv of drvclean 

women's group In his he ne 

ve City, Ohio 

| ot the 

business in an age of miracle 

vere explained by Court Henderson, 

in official of the 

tute of New England. at a meeting 
of the Rotary Club in Windsor. Vt 

The French Cleaners plant, Sha- 

mokin Dam, Pa 

members of the 

Christian Service 


} 
drv« Meaning 


fibe rs 


Dry Cleaning Insti- 


conducted a tour for 
Women’s Society of 
The y 


ill the steps in processing 


were shown 


Statistics: The Dominion 
Statistics Department of 


ommerce figures for 1956 


Canadian 
Bureau of 
Trade and ( 
show that drycleaners did 18 percent 
of the laundry work reported, prob- 
ibly all shirt processing. Power laun- 
dries with cleaning operations received 
15 percent of the total drycleaning 
revenue. In Ontario, the number of 
plants increased 10.1 
1955 and the receipts for plants in- 


percent over 


creased by 11.5 percent. This com- 
parison includes both power laundries 


and le aners. 


Serviceable Elastic Webbing: Perfec- 
tion of a new type of rubber thread 
and elastic webbing which are said 
to be fully 
nounced at a recent press conference 
held in New York City by Albert 
Johnson of the National Institute of 
Drycleaning. The new _ materials, 
made from Du Pont’s improved Neo- 
prene synthetic rubber by the United 
Elastic Corp., will eliminate the ne- 
cessity of waistband repair after dry- 
cleaning. They also hold promise of 
opening up new possibilities for the 
design of drycleanable-type flexible- 
fit clothing. 


drycleanable was an- 


New Use for Containers: There is 
more than one product that can come 
from a detergent drum. So Porter's 
Cleaners at Scottsville. Kentucky. dis- 
covered, 

Recently some enterprising individ- 
30 gallon 


soap drum from this plant. With some 


ual latched on to an empty 


homemade coils and a cooker he built 
a do-it-yourself moonshine still. Fortu- 
nately, the authorities shortly deprived 
him of his manufacturing plant 

The cleaning plant was lucky that 
the thief wasn’t aware that it already 
had a professional prece ot equipme nt, 
or it might have lost its regular still. 


Public Service: The Cleveland Clean- 
ers Institute is cooperating with KYW 
broadcasting stations in their “clean 
up the city” Free litter 
baskets will be distributed by member 
cleaners and window banners will pro- 


promotion. 


mote the campaign. 

Manny Kohn, proprietor of Blue 
Bird Cleaners, San Francisco, Calif., 
was Richmond District chairman for 
the recently held all-city Boy Scout 
Scout-O-Rama. 

Cy Tanner, Tanner's 
Cleaners, Greenbelt, Md., has prom- 


owner of 


ised anyone who puts any amount in 
the Gary Ford fund box on his counter 
can have his clothing stored free this 
summer in his shop. Greenbelt citi- 
zens started the fund to help the fam- 
ily of Gary, 7, who has been in a coma 
since falling from a tree seven months 
ago. 

Larry Eisenberg, proprietor of 
Town & Manor Cleaners, Farming- 
dale, N. Y., received a citation from 
the Ladies Auxiliary, VF W, for clean- 
ing, at no cost, ties used for patients 
at Northport Hospital. 
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Never before.... 
An All-Purpose Press Combo Like This 


3-iIn-one 
e LEGGER 
e TOPPER 
e UTILITY 


NEW CONTOUR 
SHAPE 


OLD STYLE 
BUCK 


\ 


PROSPERITY 


3-in=-1 All-Purpose Dry Cleaner’s PRESS 


New! Different! Amazingly finer and faster » + even THE MOST AMAZING PRESS IMPROVEMENT 


with semi-skilled workers! 
Never before have you been able to get the all-purpose IN A GENERATION! 
—, ...the broad press coverage per lay and SAVES FLOOR SPACE... LAY TIME... 
1e few lays per garment afforded by this new All-Purpos¢ 
Press. Pant legs completely pressed to crotch seam in one- GARMENT TIME 
third the usual time. Pant toppings in 1 to 3 fewer lays. 
Coat contours preserved and more surface covered per lay. CUTS PRESS COST 3 TO 1 
Skirts finished faster and perfectly shaped. All with mark- IMPROVES QUALITY . . . CUSTOMER 


edly finer finish . . . and in 15% less time according to 


in-plant records. SATISFACTION eee PROFIT 


Te PROSPERITY Greeny 


DIVISION OF WARD INDUSTRIES CORPORATION 


FACTORY AND GENERAL OFFICES, SYRACUSE, N.Y.— SALES AND SERVICE BRANCHES IN ALL PRINCIPAL CITIES 
Copyright 1968. The Prosperity Company 


July, 1958 





For Award-Winning 


Advertising .. 


Congratulations 
to the National 


Cash Register Company 


cis éltinni System 
saves us*/,000 a year... 


pays for itself every 10 months” -s.., 


ee 
ee Re cee Cee 


TRE GATIOMAL CASH REGISTER COMPART Devcon 9. One 


and its advertising agency 


MicCann-Erickson, 


EACH YEAR, in a nationwide contest spon- 
sored by the Associated Business Publications, 
hundreds of businesspaper advertising cam- 
paigns are submitted as contest entries by manu- 


facturers and their advertising agencies. 


Judged by an authoritative panel of busi- 
nesspaper readers, the campaigns compete for 
one of the coveted 28 First Awards and Awards 
of Merit. 


Campaigns are studied, analyzed, weighed. 
The relative merits of each are rated, by the 
judges, on the strength of its effectiveness. 


In the latest of these competitions, the 


inc. 


NATIONAL CASH REGISTER COMPANY 
has earned one of the 28 awards for an adver- 
tising campaign which appeared in _business- 
papers during 1957. 


Created by the company’s advertising agency, 
McCANN-ERICKSON, INC., the campaign’s 
objective was “to promote sales among various 
types of retail stores and in business offices . . . 
to provide the sales force with strong merchan- 
dising and direct selling support.” 

In selecting it as a winner, the judges said, 
“an excellent use of actual case histories pro- 
vides convincing proof of money-saving benefits 
provided by the product.” 
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{dver ne based on case histories has won 

for the NATIONAL CASH REGISTER COMPANY 
an winportant award in the 

yocialed Busine SS Publ iWiOns 


monwide 


Mal § case fustor Qdveriisiii 


VATIONAL CLEANER & DYER 


saves us’ 2.000 a year... 


pays for itself every 4 1 


Tet eavomal Case GLGISTER CompanT . 


You saw such case histories 

presented by 

NATIONAL CASH REGISTER 

in NATIONAL CLEANER & DYER’s 
1957 advertising pages. They pointed 
up savings-in-money—through use 

of the product—by drycleaners in 
Knoxville, Tennessee ...in Ann 

Arbor, Michigan . . . in Arlington, 
Virginia. They told a specific, 


“Our Walionad System business-like story. 
Saves uS ‘7.200 Special They told it consistently and well. 


pays for itself every 10 months” 
We're proud to have published these 


case histories in 1957. 


\gain, our congratulations to 
NATIONAL CASH REGISTER 

and to the McCANN-ERICKSON 
agency for outstanding accomplishment 
in their planning and execution of 
effective businesspaper advertising. 


THE WATIONAL CASH REGISTER COMPANY. Dayton 9, Ohio 


NATIONAL CLEANER & DYER 265 é05) 45:h sires 


New York 17, N. Y 
OREGON 9-4000 


ABC ABP 
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COMPLETE 
REPAIR SERVICE 


Drive-in window was great 
cid in program to stimulate 
counter sales 


How One Plant Increased 
Counter Sales 95 Percent 


Customer-control system plays important 


role in three-year sales building campaign 


CASH-AND-CARRY 


dragging at Francis W 


business was 
Clearvy’s clean- 
ing plant in Haverhill, Massachusetts. 
So Mr. Cleary 


program which 


laume he da s lling 


eventuall, brought 
him a 95 percent increase in counter 
sales over a three-vear period 

The plant now processing between 
$110,000 and $120,000 a year, experi- 
lifting, a r 


enced a complete face 


vised advertising campaign and the 
deve lopme nt of a strict customer con- 
trol system 

In the drycleaning business since 
1930, Mr. Cleary had been doing well 
until a fire burned down his plant in 
1944. He 
about a mile away from the business 
With wholesale and 
retail volume up as much as $300,000 
a year, Mr. Cleary’s 14 routes, 6 call of 
fices and 40 agents covered the North 
eastern coastline from Massachusetts 
through New Hampshire and Maine 


But as the years passed labor prob- 


moved to an old garage 


section of town 


lems cropped up with the routemen 


returning servicemen opened competi- 


62 


By RICHARD VINOCUR 


tive plants and the operation became 
so big it was unwieldy, So, gradually, 
Mr. Cleary began to drop his out-of- 
When a driver in the 
Haverhill area left, Mr. Cleary, rather 


than train a new man, combined the 


state business 


route with another. 

Now that he had decided to con- 
centrate on over-the-counter retail 
business, Mr. Cleary took stock of his 
operation in 1954, He found that only 
a tiny portion of his weekly volume 
was cash-and-carry. This would have 
to be given a big boost to offset the 
loss of revenue from routes, 

The first step in the sales-building 
program was to remodel the outside 
of the plant 
root was 


A new brightly colored 
installed. Red-and-white 
signs advertising “New Electronically 
Controlled 30-Minute Service” were 
also made for the front of the build- 
ing. A large fence on adjoining prop- 
erty owned by Mr. Cleary was painted 
white. Red letters, about 3 feet high, 
were painted on the fence to spell 
out “Clearv’s 30 Minute Cleaning.” 


Faster service for counter custom- 
ers was now being offered. All gar- 
ments in by 2:00 p.m. were processed 
and ready by 4:00 p.m. the same day 
There 
30-minute emergency 


at regular were no 
“holdovers.” A 


service was also inaugurated at no 


prices. 


extra charge. 

Another factor in 
sales was the new drive-in window for 
drop-off service. Mr, Cleary got the 
idea from a bank in town and added 
an extension to the plant to incorpo- 
rate it. He estimates from 25 to 40 
percent of his customers drop gar- 


increasing the 


ments off at this window. For some odd 
reason that Mr. Cleary cannot yet ex- 
plain, only 20 percent of the custom- 
ers pick up the finished garments at 
the drive-in window, 

To top off the face lifting, the en- 
tire plant was spotlighted at night. 

Volume was now on the upswing. 
Over-the-counter sales jumped from 
$34,250 in 1954 to $40,000 in 1955 
to $53,000 in 1956, But Mr, Cleary 
wasn't finished. He created a strict 
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orried about “Wash 'n Wear”? 


Promote Re-Sizing 


for Summer Profits! 


Get those cotton and Wash ’n Wear jobs 
away from “Do-It-Yourself” housewives! 





PROCEDURES 


DRY SIDE CLEANING 
AND SIZING 


Follow regular careful 
cleaning procedure, 
then follow by re-siz- 
ing with DRYCON Dry 
Sizing by any of the 
following methods: 


1. Dip Sizing 
2. Batch Sizing in the Wheel 
3. Stock Sizing in the Wheel 


4. Spray Sizing 


CONCENTRATED 





WET SIDE CLEANING 
AND SIZING 


1. Soak in RSR Digester 
Bath 15 minutes. 

2. Give regular wet clean- 
ing followed by thor- 
ough rinse 

- Give medium extrac- 
tion. (Heavy extraction 
produces hard-to-re- 
move wrinkles.) 

. Immerse in SACON Wet 
Sizing bath followed by 
medium extraction 

« Dry over Wind Whip or 
air dry in drying cabi- 
net, or open air. (Do 
not dry wet cleaned 
garments by tumbling.) 


WATER SOLUBLE 





Good Cleaning Followed by 
Professional RE-SIZING Will 
Make Your Summer Busi- 
ness Zoom! When customers 
get their garments back limp and 
lifeless, cleaners lose business. 
But when the cleaner not only 
does a better cleaning job, but 
also restores the bright, crisp-as- 
new look and “‘feel”’ to garments 
...the housewife is only too 
glad to turn her work over to a 
professional. 

The importance of RE-SIZING 
cannot be over-emphasized. It’s 
a simple operation . . . the cost 
is negligible . . . and no house- 
wife can match the results you 
can produce. 


WALLERSTEIN COMPANY, INC. 


180 Madison Avenue, New York 16, N.Y. 


—_—— ome cee ce ew essa «CK bee eee cee cee cee co es ee ee 


“Wash 'nWear” Window Streamer 


to let your customers know you clean and re- 
size “Wash ‘n Wear” garments. Just mail in this 
coupon to WALLERSTEIN COMPANY, INC. 
180 Madison Avenue, New York 16, N. Y. | BY. 


FIRM NAME 





ADDRESS 
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PRANCIS W. CLEARY —_ 
CURB-SERVICE 
FAST CLEANING SERVICE 


Variety of ‘‘thank you” 


Newspaper ads 


4] + 50 


pots \ iried 


inute, All 


th it cal 


wanted t 
plitting up his 
perly so he ex 

media he was 

ther advertis 

) ind concentrated 
vspapers He offered i 
Service that normally 
such as waterproofing 

r slipcover cleaning. He 
results, Then. the follow 
relied solely on radio 
idvertised a service that 
behind. As a result of 
both increased 


rvices ind proved 


FRANCIS W. CLEARY 
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FRANCIS W. CLEARY 
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sstomers was ali part of s 


56. Presently about 
promotion illow 
direct mail and cus 
Mr. Cleary is con 


us hngure t > 


Customer control — 
7 ’ y ryir ’ ; " 


Cle i ittributes the lar r¢ 
his counter sales rise to val t! tem needed a start 


ntrol system, developed lant initiated the con 


—e “ WERE OPEN THIS WEEK! 


CLEANER 
EX ' baorar LEARE 
CLUSIVE! 
NEW ELECTRONG 
* 6 Times 
6 we | CLEANER 
menar’s PRESENTS 
ANOTHER Fipgr, 


New USh - Button 
Ain NISHINGS 


FRANCIS w CLEARY 
=—— 


ee) 


Strong advertising program was launched in concentrated sales drive. Newspaper ads ac- 
counted for half of 7 percent promotion budget 
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the Greatest Poly Packaging Achievements 
in the History of the Industry! 


For Your Dry Cleaning Department... 


the E-Z “TWIN IMPERIAL” 
Poly Bagger! 


@ Double Roll Racks Hold Al! Size Poly 

@ Automatic Gusset Openers 

@ No Springs, Motors, Air—Completely Trouble-free! 
@ Cold Knife Cutting—No Blocking 

@ Five Minute Installation—3'% Sq. Ft. Floor Space 





| 


4 


~~ ‘ana 


For Your Shirt Department .. . 


the E-Z “UNIVERSAL” 


Poly Shirt Packager! 


@ One Girl Can Package Over 1800 Shirts Per Hour! 

@ Saves '2¢ per Shirt—Plus Labor—Over Ready Mades! 

@ Completely Automatic—No Buttons, Switches or 
Levers! 

@ Handles Any Type Shirt—With Or Without Bands, 
Shirt Boards or Collar Supports! 

@ Priced For All Size Operations—Large Or Small! 


@ Don’t Buy Any Packager Or Bagger Until You've Seen Your E-Z Jobber! 


For Full, Fast, 


Information! 


Use This Coupon i 


PACKAGING 
CORPORATION 


ee ee ee 


E-Z Packaging Corporation 
4850 W. Belmont Ave., Chicago 41, III. 
] Send Information on the E-Z Bagger 
Send Information on E-Z Shirt Packager 
Who Is My Neorest E-Z Jobber? 


Nome 
Firm Name 


Address 


4850 W. Belmont Ave., Chicago 41, Ill. City Zone____State 
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Known for his active participa- 
tion in civic affairs, Francis Cleary 
believes that it is good policy for 
any businessman to help better his 
community. A leading member of 
the local Kiwanis, he is also foun- 
der and president of the Retail 
Drycleaning Association of Haver- 
hill. He is a director of the Salva- 
tion Army and a chairman of the 
local Boy Scout organization, 

Mr. Cleary is also active in fund 
raising projects such as the Red 
Cross, the Community Chest and 
the YMCA 

Cleary’s Cleaners processes all 
of the band uniforms of the local 
high school free of charge. Little 
Leaguers in Haverhill also are giv- 
en free cleaning service for their 
uniforms 

As a result of his public service, 
a recent broadcast of “Assignment, 
Haverhill,” a program about the 
town’s local color, thanked Mr. 
Cleary for his helpfulness in the 
community and called him “a busi- 
nessman with a true interest in the 
kids of the town—a businessman 
with a heart 








lames ind ad 


garments which 
re at the time 
rie into the 
und at the 


il the plant had i file 
Another 
nactive file 


) 
100) ctive customers 


300 names were in the 

1957 the file had grown 
ve customers and 3.800 
ons. This gave Mr. Cleary 
100 names. A third file for 


moved 1S ilso 


; ; 


is not been heard 
weeks The ( ird 
nto the inactive file and is 
lefinitely. Mr. Cleary es 
timates that about 150 active 


ictive cards ar idded or changed 


ind in 


ich week 

But this is only the beginning of a 
customer control system, “You must 
use it.” states Mr. Cleary. “It’s just like 
nstalling new equipment in the plant 
It doesn’t do you any good unless you 
ise it 

Mr. Cleary feels you should send 
it least 10 mailings each vear to make 

yur customer control fil pay Last 
vear the plant sent out 24,000 pieces 
f mail. Women were hired to address 
the pieces by hand to add a personal 
touch. Since a 


between 60 and 90 « irds an hour. M1 


woman can iddress 


Cleary paid them about a cent and a 
half for each He then 


signed eat h one 


personally 


66 














Block-long red-and-white fence sign adjacent to plant supplements signs added at front 


Service, quality and price were 
Whe na new 
comes into the plant she is 
About four 
year on Various occasions 


she is sent a variation of the first card 


stressed in the mailers 


custome! 
1 


sent a “thank vou card. 


more times a 


thanking her for her patronage 
“Miss vou 


customers who have 


ecards are also sent to 
not been in the 
slant for some time. These cards. ina 


light veln 


) 
card, for instance 


ire very well received One 


has a puppy saying 


We've looked and looked most everywhere 
Ran like mad from here to there 

Hunted low and hunted high 

Still could find no reason why 

We havent seen you in ovr store 

Don't you love us any more? 

But should these cards not work, 
Mr. Cleary 
call to ask if invthing has been wrong 
with the 
t can usually be cleared up Over the 


v ill make a pe rsonal phone 
service, If there is a gripe, 


phone On occasions Mr. ( leary even 


goes to visit the customer at her home 
ind talk to her in person to clear up 
the matter. 

Mr. Cleary estimates that about 20 
to 30 percent of the increase has 
come about through persistence in the 
use of customer control. 

Other sales ideas used by Cleary’s 
monthly dinner 
meetings for the staff as well as paid 


Cleaners include 
bonuses for ideas that can be put to 
use in the plant. 

In the first six weeks of 1958. Mr 
Cleary was still feeling results of his 
A 24.3 per- 


cent rise has been noted over the 


concentrated sales etforts 


same period of time in 1957. 

But Mr. Cleary still isn’t through 
He had been farming out about 600 
shirts a week and recently decided to 
install a shirt unit to handle these 
items. As a result he expects to add 
additional shirt volume as well as 
boost his over-the-counter drycleaning 


business another 10 to 20 percent. 7 #2 


NATIONAL CLEANER & DYER 





& 


When you've got a bleaching job that's too 
tough for powdered bleaches...but too risky 
for strong chlorine solutions...that’s a job for 
Wilson's InkGo. 


Asafe, quick-action, different kind of bleach, 
InkGo gives positive results... yet eliminates | om . 
; | Wilson's 
the danger of yellowing or weakening fabrics. | 
Just 2 ounces of InkGo to a gallon of water | when you order 
makes a bleaching bath that is thoroughly ef- ' 
fective but safe. And InkGo has a dozen other 


uses in removing difficult stains too. Why not 
order a bottle from your jobber this week? 





| Order a jar of 


ColorGo completely 
neutralizes InkGo 
after its bleaching 
action is completed. 





FREESE Stain Removal “How-To” Sheet No. D-4 
... describes how to use InkGo for bleaching yellowed 
fabrics. For a copy write to... 


A. L. WILSON CHEMICAL CO., Kearny, N. J. Stall movers are out only business” 
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Dye in Solvent 


My customer claims that this corduroy 
jumper was 
brought in. Was the 
through my negligence or was the dress 
itself defective? 


68 


FIRM NAME 


QUESTIONS 


when 


faded 


completely white 


garment 


-J. R., New York 


is a very 


re sult 


and ANSWERS 


solvent during the drycleaning process. 


common problem. 


Red dyestuffs, usually from draperies 
cordurovs and the like. are the worst 
offenders when it comes to bleeding 
As ; 


fugitive red dye is most 


commonly present in solvent. Couple 
this with the fact that cotton takes on 


ylorat on in this val 


picking up dvestuff from the 





Reports show 4 out of 6 presentations 


pay off! Are you hitting this 
Jack-pot? If not, cash in on our 
all-out cooperation offer ! 


Free Distributor-Cooperation includes 
services of specialized field repre- 
sentatives to plan installations and 
solve system problems of your large 
and small accounts... Let’s hit 
the sales Jackpot together! 


ADORESS 


ZONE STATE 


dvestuff 
has been caused by the cotton cold 


it a low temperature (even 


and you have the answer to 
this problem 


® Cutting Costs 50% 
and Saving Time! 

SM aitlitelillem aegeled. 

te eeliib a luilelachalile 
a areata Melite, 
Results in Every- 
Department! 


Countless - e 
Proven applications 
to your every Mark- 
ing, |dentification, 
Piece Count plus Unit 
Control System 


AML for fr0e! 


MAIL THIS COUPON 
TODAY! 


Mail me 

the FREE Catalog t 

of Pre-printed Marking and » 

Identification Tags & Systems § 
. or ASK 


your JOBBER 


lo keep foreign dyestuff from build- 
ing up in the solvent, it is most ad- 
visable to use an activated carbon 
to remove this dye and to use it reg- 
ularly each day Thus, as dyes are 
bled into the solvent, the carbon ré 
moves them, Otherwise, the dye pres 
ent is really carried by the water in 
vour charged solvent. As the fabric 
picks up moisture with this dyestuff 
present you are actually doing a dye 
job in your washer 

In this cas I would suggest re- 
moving the red belt and the trim. 
Then place the garment to soak in a 
bath of water to which a wetting agent 
and some ammotila have been added 
Soak for several hours and rinse, If 
some dve still remains. place the gar 


bl «iC h 


which will then 


ment in a bath of chlorine 
(about | percent 


clear the garment completely, 


Acid Stains on Shantung 


When this gray silk shantung dress 
was brought in for cleaning, the store 
manager noticed the vellow stains on it 
and marked the dress discolored. After 
drycleaning, the customer refused to ac- 
cept the dress, claiming that we had torn 
it and also caused the yellow stains. I 
explained the situation and pointed out 
that several breaks in the dress were a 
result of normal wear. Now the customer 
is turning the case over to a lawyer. 


—H. D. W., New Jersey 


Our examination shows that no spot- 
ting operation has been performed on 
this garment; spilling or splattering 
has caused the stains present. 

Pure silk fabric like this is very sen- 
sitive to acid damage, While the stains 
may not have originally been in an 
acid condition, they have developed 
acidity sufficient to cause a weakening 
of the silk fiber. Then when the gar- 
ment was subjected to the normal me- 
chanical action of the cleaning process 
this weakened silk fiber broke into 
holes in some instances. 

Quite often if a garment is hung 
for a period of time with wet spots 
on it, these spots will absorb acid 
gases from the air and develop into 
an acid condition. The yellow color 
of the stain is due primarily to the 
oxidation of the sizing that is present 
in the fabric. 

I do not believe these stains were 
caused by the cleaning process. The 
heat necessary in deodorization may 
have furthered the oxidation of the 
sizing, which made the stain more 
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evident. thus accounting for the claim 
by the customer. But insofar as the 
stains are concerned, we feel that 
something has spilled or splattered on 


the Carine nt dur ng weal 


Loss of Dyestuff 


What caused the color loss on the 
sleeve of this coat?—R. C., Texas 


se this 


in spite of 
remove soil 
lie in the 
surtace of 
will actually 
that 


i 


] 


} 
exposed greater mechanic il 
' 1 
rasive icho rik h will some 
nd ot color loss 


ray spotters I mulsions contain 


times re sult in 


ng a high I i ot water are 
probably the n ly to cause this 
condition, particularly if the moisture 
the vy contain 1s not picked up quickly 
by the charged \ 


Cleaning Cannot Scorch 


The customer claims that these trou- 
sers were scorched during cleaning. 
What is your opinion?—A. C., Neu 
Jersey 


The damage to this garment has 
been caused by scort hing of the wool 
fabric, but it has not been caused by 
your finishing on a steam press since 
the line of scorch does not follow the 
rease you have recently put in the 
trouser. Furthermore, scorching is im- 
possibl on modern steam presses used 
in cleaning plants 

We are of the opinion that this 
damage was caused by the use of an 
iron on the fabric probably when the 


trousers were pressed at home 
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Patent Pending 


Pg 
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and “‘AD’’-a-BiB brings added 
service to customers—time and money savings to you! 


Coming or going, more customers and prospects see your 
name and advertising message with new, attention-catching, full- 
color “AD”-a-BiBs. These new advertising slip-over bibs, printed 
two sides, show right through the front and back of your poly bags 

. Shows your name, shows your ad. Each completed cleaning job 
represents a valuable two-way walking billboard. And “AD”-a-BiBs 
also offer customers an important added service by protecting 
collars from dust and smudges. 


“AD” -a-BiBs are your least expensive, most effective means of 
advertising ... they sell more, because they are seen more—and they 
save you valuable time and money by eliminating the need of costly 
tissue around collars and printing of plastic bags—all the advan- 
tages of plain poly, plus the benefits of printed poly 


PUT KWIK-KOVER HANGER COVERS AN E-BELT HAN( S TOWORK FE 
KWIK-KOVER TIE-BELT HANGEMS . . . made to save packaging 


and production time—each tie and belt remains one piece for 
easier assembly and inspection—no pinning, no taping, yet ties 
and belts can never fall off—the ideal good-will builder, custom- 
ers love them—available with poly bags. 


KWIK-KOVER HANGER COVERS... turns 
ordinary hangers into valuable sales re- 
minders by keeping your name and service 
before your market—carries your name on 
one side, your sales message on the other— 4 
builds prestige by adding to the appearance 

of your package. we 





For full information, contact your jobber today or write for samples 





Big audience turned ovt for all business sessions at California meeting 


California Attendance Record 


Speakers’ Roster 


Lou Bellew. Western 
NA ( 
l trade uncle 

Mrs. Thelma Beresin, Gray 
Philadelphia, I 

Bill Boyd, Emery In 

Orlo M. Brees, Nati 
Vianutactur 

Steve Carroll, / 

District 12 

lliott, Dow Chen 

i Consumer Ed 

partment 
W. H. Fieldcamp, San 


Dolores f 


; ti ri f a7ise 
Al Graham, R. R. Street ¢ 
In wt Alumni lunche 
Brooklyn Harris, Glendal: 
branch manager. NID 
Dr. W. Ballentine Henle 
Motors Cor ration 
John A. Ireland, ( 
ident NID Alum 


Miss Marian Nylen, 
California, Berkeley 
Victor D. Oakley, Sta-Nu 
Dr. Joseph Wiebush, N/D 
f researcn 
D. R. Woodward, 
} ! of Drucleaner 


Officers 1958-1959 


sident: Herman E. Mathis, 
Virginia Cleaners. Berkeley 
President-Elect john E. Brittain, 
Jr.. Park Cleaners, Monterey Park 
President: Bertram B. Brown, 
Varin Cleaners, San Rafael 
Immediate Past President G. 
Featherman, Careful Cle 
Long Beaci 
isurer: Frank S. Shank, Golden 
West Dry leaners. San Jos 
Sergeant-at-Arms James Galla- 
gher, Gallagher Cleaners, Merced 
Executive Secretary, George M. 


ni 


Shepherd, San Jos 


WESTERN DRYCLEANERS turned foot area in the Long Beach Municipal 


out by the thousands to attend the Auditorium was taken up by the 92 ex 


thirtv-seventh annual convention and hibitors. Association officers and com 


exhibit of the California Drvcleaners mittee members working closely with 
Association. A new high in paid reg members of the allied trades group 
istrations was established with a total known as the Laundry and Drvclean 
of | } I in additional 2,280 ers Suppliers (LADS Club) worked 
registered visitors had been checked manv months to insure a smooth-work 
nto the exhibit hall at a late how ing exhibit 
of the final day. It is believed a more With President Graham 
complete check will set the ictual man presiding the convention opened 
total attendance in excess of 4,000 officially Friday morning it 9:00 
people for this second California com o'clock. All sessions were held during 
bination convention and exhibit the mornings, with the entire after 
The day aftair was held June noons free for the delegates to atte nd 
14 and 15 in Long Beach. Every the equipment and supply exhibit 
ivailable inch of the 30,000-squar: Evening entertainment included a 





Top: Some of 92 exhibits that attracted large attendance, keen interest. Center: At banquet, 
left to right: Mrs. and Bert Brown (new first vice-president), Bernard Spivey (NID director) 
and Mrs. Spivey, Mrs. and Steve Carroll (NID director, past president CDA), Mrs. and Herman 
Mathis (new president). Above: At allied trades luncheon, left to right: George Shepherd 
(secretary CDA), ‘'Scotty’’ Moore (Pantex Manufacturing Corp.), Bill Goss (Goss-Jewett Co.), 
John E. Brittain (president-elect CDA), Steve Carroll (NID director) 
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Coming Next Month 
in the Big “DO IT NOW” Series. . . 


Chapter 2: "FINISHING AND INSPECTION’ 





Next month, “DO IT NOW 
NATIONAL ’s exclusive series—brings 
vou another practica down-to-earth “FINISHING AND INSPECTION” 
chapter 
Chapter 2 in “DO IT NOW” Will Cover 
The subject of ¢ hapter Two will be 


FINISHING AND INSPECTION @ all work steps used in today’s finishing and inspec- 
W ith more handy che klists tor quit » tion processes 


application in your plant, and 


explanatory text for spelling out facts for determining which ways of handling these 

details, it will help you examine ever) steps are best for you 

step in your finishing inspection 

operation—tor comparison, fo1 department layout and lighting —for efficiency, 

improvement, tor pront mechanization, speed and economy in both finishing 
and inspection 

Meanwhile 

make maximum use of Chapter One use and maintenance of equipment 

which starts on Page 12 in this issu 

It gives you the ABC’s of with plenty of checklists, charts, graphs and work- 

PACKAGING AND DELIVERY ing pictures —all for making it easy to put this 

can point out the weaknesses and chapter to immediate use in your plant 

strengths in your packaging and 

delivery setup disclose the need for 

possible improvement and pave the 


way for steadier, higher profit 


WATCH FOR THIS 
\V\ itch for ever;ry chapter in “DOIT SYMBOL OF 
fsevone igus oO | ( 
NOW Be nd August voull find EDITORIAL 
“Marking In, Cleaning and Spotting” LEADERSHIP 
. “Sales Personnel, Route and 
Counter”... “Other Profit Possibilities” Starting in this issue, this symbol ide ntifies articles 
... “Advertising and Budgeting. and features that are developed and published 
for the first time in the industry—and only by 
By putting the entire series into actual The NATIONAL CLEANER & DYER—for the 
practice, you can test, approve or help, guidance and real business welfare of our 


' ‘ ° 
improve every detail in your business drycleaning subscribers! 


NATIONAL CLEANER & DYER 


305 East 45th Street, New York 17, N. Y. 
OREGON 9-4000 


\BC/ABP 
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Michelsen for the first time in her life 
Associa have been least affected by the cur- was 


through the 
rx Drvcleaners 


courtesy the fast growing Western states that 
absolutely speechless, The sur- 
and the feeling prise was complete.—Lou Belleu 


Beach on Thursday eve rent business slump, 


put on Friday night by evidently spread to the speakers’ plat- 
the National Institute form in short order. 
ning Alumni Societv. and One of the most touching events 
DA banquet on Saturd \ ot the convention was the Saturday QUOTES 
luncheon of the NID Alumni Society. 
As a climax to months of work on the Elliot: Need for educating the teen- 
ilifornia conventio part of NID alumni all over the age : 
immed up in one word United States ' future customers, by working direct- 
' ' , « ly through their teachers. Dryclean- 
speaker without whelmed “Miss Mike : . ; ; . 
. ers will find it most interesting to 
ibiding faith in i check for $1,000 as a token ot love 


ining industry ind 


of life These 


f this, the 
group who are the drycleaner’s 
compl tely overt 


Was pres nted 


work with young people; in turn 
ippreciation from her many ad will receive added prestige in the 
community, besides new customers 
and goodwill. 


mirers. Now acting as the permanent 
Pi Chapter of the NID 
Alumni in the Los Angeles area, Miss 


secretar\ f the 


Nylen: Educate women to responsi- 
bility of recognizing quality fabrics 
at the time of purchase, to stop en- 
couraging stores to stock shoddy 
merchandise through continued pur- 
chases of shoddy or unserviceable 
garments. 

Beresin: No longer need for Holly- 


wood-type promotion stunts. Re- 





search now needed to find why pub- 
lic purchases or rejects. Businesses 
now must rely on facts rather than 
opinions and guesses. So far custom- 
al EP a... ers feel their clothes are a projection 
of their own personalities, and are 
important to them out of all propor- 


tion to real value. Feel sure the dry- 
cleaner will lose, burn, tear or im- 
properly process them. Drycleaners 


LAIDLAW DRY CLEANER sont tale 


sig or your specific needs... 
a -Besigned fi ur specific neé 





advantage of research 

then keep in the public eve 
through a program of educating the 
public, with advertising as a follow- 
up. 


PRODUCTS 


Laidlaw dry cleaner products 
were designed to your particular 


Boyd: Employees should be made 
to feel important, even if you have 
to invent occasional situations to jus- 
specifications and, since your tify some kind of compliment. One 
requirements vary, the most employer's conclusion—if he can't 
complete line in the industry has find five employees each day who 
been developed. Every need have done something meriting a 
x compliment, he'd better start looking 
for a whole new crew. 


i 


for wire hangers, accessories and 
special items can be filled with a 
Laidlaw product—and if it’s by 
Laidlaw, it must be good! 





Henley: Every employee should take 
the time to train another to take 
over his job . . . then the company 
can advance him when he deserves 


Fe it. Also suggests helping your imme- 








diate superior to advance . . . and 


“SHUR-GRIP for sure satisfaction . 


—_ 





cg 
(= 





Trousers can't slip from a “Shur-Grip” Trouser 
Guard—an exclusive strip holds trousers securely 
Pure white, steam-formed board is attractive and 
durable—stays in place. “Shur-Grip” Trouser Guards 
by Laidlaw are the sure way to keep customers 
satisfied! 





ae 


WIRE HANGERS—all sizes, types and capaci- 
ties * CAPED HANGERS—imprinted or plain 
* TROUSER GUARDS—plain or ‘Shur-Grip” ° 
DRAPERY SADDLE * COLLAR SUPPORTS 


@ Laidlaw products are stocked 


and shipped at two convenient locations 


to save you time and money. Order ail 
your needs at one time, from one 
source—Laidlaw—and save 
transportation costs, too. 


And they’re by LAIDLAW 


W. A. LAIDLAW WIRE CO. 
PEORIA, ILLINOIS 


...80 they must be good! 
PITTSBURGH HANGER CO. 


MONACA, PENNSYLVANIA 


if he’s smart hell take you with 
him. “If a man isn't worth more 
than he’s getting, then he isn’t worth 
what he is getting.” Believes present 
recession survivors will be the men 
who have the initiative to be aggres- 
sive and original. Looks to the next 
10 years to be the greatest economic 
boom in history. 

Brees: Ours is a competitive system 
and must continue. There is no limit 
to what creative genius can accom- 
plish in America if the proper in- 
centive is provided. The difference 
between our way of life and other 
countries’ might well be summed up 
in a simple statement: “It makes a 
lot of difference whether you want 
to do something, or whether you 
have to do something!” 
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BUSINESS BUILDERS 


Drycleaner Boosts Industry in Television Appearance 


r 


Be I WIZ regi manager 
1] ontré Dry Cleaning and 
Laundry Philadelphia and 
t n recent 


WFIL-TV 


ssed the in pol 


suburbs i ues 
Deb I ih 
Philadelp} 


Decorative Screening Serves Double Purpose 


Production work at Old English 
Cleaners, Glendale, California, is done 
in the area right behind the counter 
rhe ceiling in this department is sup- 
ported by unattractive heavy beams. 

lo shield these from the customer's 
view, a curved “ladder” effect was in- 
stalled. It not only screens the beams 
effectively; it adds a great deal to the 
appearance of the office itself. Yet it 
doesn't close off the production area 


1 airy. 


which remains open anc 

Another interesting feature of the 
call office is what appears to be a 
small mirror at the top edge of the 


“quilted” partition (far rear of photo). 
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Harold Zell's desk Is behind 


actually 


Owner 
that partition, The mirror is 
one-way glass to give him a view of 


the store with complete privacy 


Walking Billboards 


He may not be a motivation research 
expert, but Leon Lemansky of Pro- 
Linden, New Jer- 


sev, 1S doing his bit to help allay the 


fessional Cleaners 
widespread (albeit erroneous) notion 
that frequent drycleaning wears out 
garments 

As Mr. Lemansky explains in a let- 


Institute of Dry- 

1 counter girl ind 

on a 

t-OnCE basis with 

blouses, skirts, dresses 

In this way, the pet 
valking advertisemet 
lels of neatness 


S moqdeis 


freshness. they fir 


worm the pre\ 
impracti il 

Len insky Wa 
t neatness 
ove that drycleaning 


» clothing. Hi 


estimates 


outh 
Mi Lemansky\ 


ouses 
without resorting 
| bleaching At 
looks like 
Che 


cke rman 
n Pikesville 
for more novel les 
ideas than we can keep up with. The 
itest Hackerman wrinkle 


the use of one of his monthly sales 


} 
concerns 


humor direct-mail pieces to customers 
’ 
ind prospects 


Promoting his water - repellency 
service in the April issue of his “Ward- 
robe Wisdom,” Mr, Hackerman sta 
pled a 1%%4-square-inch fabric swatch 
that had been treated with his par- 
ticular agent. Copy near the swatch 
says: “Make This Test! Sprinkle a few 
drops of water on this fabric. Notice 
how easily the water runs off.” Mr. 


Hackerman 


“That’s just the way 


stating: 
those April 
showers will run off your garments 


follows up by 


after we give them the Sta-Dri treat- 
You'll be surprised how inex- 
pensive it is, too.” 


ment 
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SPOTTING MADE EASY 


When risk of damage is great, improvement dubious, spotter tolks it over with plantowner 


PART 6 


Should it be spotted— 
passed—wetcleaned— 


or recleaned? 


By CORT 


f this series 


THE PRECEDING | 
have been devoted to tools with 
tter works methods 
chemicals used in 

bleach pig 
With this 


ling the spotter is NOW 


work 


I ibric S 


Basically spotting procedures are 
much the same on any fiber but 
sier to do a spotting job 
ol thar m many of the other 
It is customary, therefore, in 
for the be 


start spotting wools as a 


mucl 


inces necessary 


notter For purposes ot dis 


we shall consider a “fancy 


cuss 


r “silk spotter about to tackle his 
first load of “silks 
This load will usually confront the 


spotter hu ig 


I yn hangers ind ready for 


inspecti« In some plants the gar 
ments are delivered to the spotter in 
hampers; if so, they should be hung 
wrinkling 


immediately, to prevent 


Th Ss silk or dre SS load comprises many 


ANTONSON 


fibers other than silk and it also in- 
cludes many items of clothing other 
than dresses. In fact, we will find 
many shirts (usually of synthetic fi- 
bet possibly an acetate jacket, or 
even a h yusehold piece. 

This load may have a total of close 
to 100 pieces or it may be a small 
load of 
finishing department may be waiting 
for this work to move through the 
spotting department. The 
therefore 
over the load and sending the Pass-ups 


25 pieces. In any event, the 


spotter, 
immediately begins looking 


on to the finishing department. 

[The spotter hopes these pass-ups 
will be many. not only because his 
work load is thus reduced but also be- 
cause it means the drycleaning depart- 
ment has done its work well. which 
in turn greatly affects the efficiency 
of the entire plant. What’s more, it 
behooves the spotter to work in close 
cooperation with the drycleaner to see 
that these loads are processed well in 
the drycleaning washer. 


In spite of some advertising claims, 
the dress load will not be all pass-ups. 
The spotter is still needed. In fact, 
probably the spotter’s greatest respon- 
sibility to the plant lies in making the 
correct decision about the 
facing him 

In this respect the spotter should 
feel free to talk to the boss, for his par- 
ticular plant policy will have a large 
Needless 
to say, if the plant is one of very high 


garments 


be aring on these decisions 


quality where the base price for a 
plain dress is $2.50, the spotter’s de 
cision as to what should be a pass-up 
will be vastly different from what it 
would be if the firm was getting $1 
for the same type of garment. It’s just 
economic sense to realize that the 
plant can’t afford the same quality of 
work at a cheaper price. This, then, 
has a bearing on the spotter s decisions 
—and there are many such decisions 
he should discuss with the plantowner 
or manager to understand what his po- 
sition is in cases of this kind. 


How to tell a pass-up 


The first question that arises is, 
“What is a pass-up?” The spotter will 
find that sometimes this decision is 
not as easy as it sounds 

Certainly a pass-up is a garment 
that has no spots on it to be processed 
in the spotting department and is com- 
pletely clean, From this standpoint it 
can easily be understood that the per- 
centage of such garments coming to 
the spotter will be somewhat in pro 
portion to how dirty or stained they 
were when the customer brought them 
in to be cleaned. Therefore, in spite 
of the best efforts of the drycleaner, 
there will be bad times and good times 
so far as pass-ups are concerned, On 
the other hand, if a drycleaner is not 
doing his job the spotter can encoun- 
ter nothing but bad times. That may 
be the time for a talk with the dry 
cleaner. 

But just as a garment without any 
stains on it is a pass-up, so are many 
garments that do have stains. This is 
because there are many stains that the 
spotter will not be able to remove 
with safety to the color of the garment 
or the nature of the fabric. These are 
the cases where the spotter will often 
scratch his head. 


Dangers of wetcleaning 


There are, of course, plantowners 
who feel that before any stained gar- 
ment is passed, in spite of thorough 
efforts on the spotting board, the gar- 
ment should first be wetcleaned. This 
is poor practice. Wetcleaning a gar- 
ment is costly and the risk is great. 

It is my personal opinion that no 
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Dodge 100, Town Panel 


Here’s what a leading automotive magazine 
reports about fuel economy— 
in the 3 low-priced trucks 


The best way to compare products is to fest them 
thoroughly. That’s exactly what a leading auto- 
motive magazine’s test drivers did with all three 
low-priced pick-up trucks. The results are revealed 
in a recent issue. One important result was that the 
Dodge V-8, even with its extra power, gave better 
gas mileage than the other two V-8’s tested. 


Here are some of the statements reported in this 
magazine about the Dodge Power Giant pick-up: 


First in economy! The magazine reports on over- 
all gas mileage, “‘In spite of the lowest gear, 4.11, 
and the largest displacement engine, the Dodge 
proved to be the most miserly, averaging 13.5 mpg.” 


4-way leaders of the low-priced 3 


July, 1958 


First in payload! The article says, “All test 
drivers agreed that the Dodge was the best equipped 
of the three when it came to carrying a good load.” 


First in power! The magazine states, “. . . the 
Dodge had quite a hill climbing advantage over the 
other trucks.” 


First in styling! No mention of styling was made 
in the magazine’s report, since it was a performance 
test. We'll leave that comparison to you—confident 
that you'll rate Dodge number one. 


Make your own test of the four-way leader of the 
low-priced three, at your Dodge dealer’s. Do it soon, 
and get his special 40th-Anniversary deal! 


DODGE PeverGients 





garment should be wetcleaned unless 
is quite certain some 
ill be made 
be consulted when such extreme mea 


sures are taken After 


improvement 
ind the customer should 


garment has 
| 
been wetcleaned it is most embarras- 


sing to have the customer sav. “I sent 


] 


t here to be drvcleaned. not washed 


! . 
particularly if this statement is made 
na small claims court! 

here 


I 


ire many stains that we can 


t remove This does not mean that 


should use this fact to cover all 
shorte ymings. Every effort should 


be made within the range ot satety 


to the fabric but there are times when 


tained garments di becom«¢ pass-ups 


i 


Should it be spotted or passed? 


» Sp itters 
the 
] 


Saltit 
gal 
r Case 


" nak 


Case No. 1. A dress made of pure 
silk fiber. From its feel we know that 
is “loaded” with sizing. There ap 
adve tain of some type 

vill have to he spotted on 

Should the spotter or 

nake this attempt? 

t realize that the sizing 
less “makes” the dress 
garment is very im 
customer! If spotting 


th spotted 


up with a 
force wet 
nt with a 
cd some 
it the 
nad the 
n it 


ent Fur- 


ere 


Case No. 2. A blue acetate taffeta. It 
has a rather large dark stain on it that 

irs lighter on the inside but is 
r The spot 
icetate dye has 
t has. What’s more. the 


te Ils } m that 


up on the outer ed 


ter suspects that the 


y 


+} } 


ido, this becomes a 
1 is actually a move- 
that has been bled 
tl perfume you 

etate dyes bleed 
ilcohol” Nothing 
minate this stained 


onditior 


Case No. 3. A print dress. Closer ex- 
amination indicates that this print is 
somewhat raised on the surface of the 
fabric. There is a white spot on the 
dress that seems built up. It could be 
paint or merely a food spot. 

When the area is sprayed lightly 
with the steam gun, this spot immedi- 
ately seems to stand up against the 
base fabric of the garment. Had this 
been a food spot it would have dis- 
The spotter then knows that 
it is a pigment or paint stain. 


appeared 


Can we remove one pigment or 
paint without removing the pigment 
of the print? Not very likely. True, the 
spotter could begin his procedure for 
removing the paint but he would be 
on thin ice and would have to keep 
closely observing the pigment of the 
print for any effect the spotting agent 
was having on it Needless to sav 
there is considerable risk, and many 
such spots of necessity must become 
pass-ups 
Case No. 4. A corduroy jacket—light 
tan in color and made of cotton. It is 
stained with a wet type of ink that 
have been in the garment for 
some time. Sh 


seems to 
vuld the spotter attempt 
its removal or not? 

First he should ask himself if he 
will make the garment look better or 
worse for his efforts. If he merely 
bleeds part ol the ink out, making the 
stained area even more noticeable, he 
has done the favor 
What S more if some color Is pulled 
in the atte mpt to take out this stain, 
the customer is not going to b 


customer no 


happy 
merely because the spotter tried hard 


Here ig 
ple te evaluation It is very easy to 


crock ott 


roy 


iin, we must make a com 


lor when spotting cordu 
The direct dves of wet inks are 
tast n cotton We may bleed 
lve out but even though 

use absorbents to pick up the dye 

is it bleeds, we may still find that the 
spot is even more 
effort Also, any 


th it bect rie 


noticeable tor our 
slight loss of color 
evident as we spot on 
cotton on the wet side is always more 


severe when the fabric is dry 








WHENEVER 
YOU WRITE 
USE THE 


ZONE 
NUNBER 


it’s the key 
to prompt 
and efficient 
mail service 








It might be well to talk this one 
over with the boss, who in turn might 
talk it over with the 
Frankly, I have passed many such 


customer. 


stains because experience has taught 
me that all too often my efforts did 
not result in improving the looks of 
the garment. I always got out much 
of the ink but the stained area ended 
up more conspicuous for my efforts. 


Case No. 5. A green dress of ‘‘butch- 
er linen.”’ This fabric is actually rayon 
heavily sized to give the appearance 
of linen. There is a small yellow stain 
on this garment, close to the bottom 
hem. The stain appears to be caramel- 
ized sugar. And from what we know 
of this stain it is almost impossible to 
remove unless we can resort to bleach- 
ing. Yet here we have such a stain on 
1 garment that will not tolerate any- 
thing wet without a sizing ring de- 
veloping. Also, the green dyestuff is 
quite fugitive, so our limitation in this 
respect 1s as serious as the water 
soluble sizing. And the stain itself is a 
very tough one! 

Add all this up and I think most 
spotters will shake their heads in th 


negative 


Should it be wetcleaned? 


Not only must the spotter decide 
what should be passed directly to the 
finishers without any spotting and 
what should be spotted, but he must 
also decide whether or not a garment 
should be wetcleaned. I have already 
stated my p rsonal opinion that we 
should resort to wetcleaning the entire 
garment only when all other methods 
prove inadequate 

This is not to say that we will never 
Certainly there 
are still cases where such treatment is 


wetclean a garment 


necessary. Let’s trv to visualize a few 
where wetcleaning the entire garment 
seems to be the only answer. Here 
again the decision will always be de 
batable 


Case No. 1. A dress quite generally 
covered with biood stains. The spot- 
ter had worked on these stains before 
drycleaning and thought he had re- 
moved the greater portion of them 
but he finds that after drycleaning 
much of the stain still remains, He 
could probably rework the stains on 
the board and reclean the garment. 
This might further improve the con- 
dition 

However, in considering the gar- 
ment itself he sees that the fabric is 
an acetate sharkskin that wetcleans 
very well with a minimum of risk from 
shrinkage. Furthermore, the entire 
garment appears slightly grimy. Here, 


then, is a case where the complete 
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CISSELL EQUIPMENT 


in use the world over 


So Smooth-So easy 


STEAM-ELECTRIC IRON 
with Electric Thumb Switch and Low-Boy Assembly 


No Foot Pedal Needed 


This is the Cissell Stea 
¥ Electric Iron that fr 
operator from a stati 
position. Large areas are ironed with eas« 
LESS EFFORT—LESS FATIGUI 
The result —INCREASED PRODU(¢ 
TION! A light touch of the Electr 
I b Switch releases stear st 


where needed when need 


The Cissell Valve 
does the job THE SOLENOID LOW-BOY 
: . ASSEMBLY — trim, simple, ideal. 
it’s the heart of the 


Low-Boy Assembly. Steam- Eliminates 
heated Chambe r built into valve nvert 

water of condensation into steam WITH 

IN THE VALVE before it reaches 
the iron. KEEPS UPRIGHT HOSI 
CLEAR OF WATER PROVIDES 
DRY STEAM. Simple, packless lve 
construction; stainless steel needle 

with TEFLON seat; air-cooled 


nt ous us 


W. M. CISSELL MFG. CO., INC. — LOUISVILLE 1, KY. 


Pacific Coast Office: 4823 W. Jefferson Bivd., Los Angeles. 
Foreign Distributors write Export Dept.—Cable Code “CISSELL"’. 


Consult Your Jobber 
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oblem would sug 
nd most com- 


to soak the 
ter bath, fol 


severely and 


Case No. 


2. A lady's skirt. This en- 
ent ij ] quite 
Some of these stains 

garment also con 
] 


ound 


fabric 

r when 

m fol 

t this skirt 
soak for about 
ind svn 

Id tend to 

ins as well as 
| in § vil This 

( ireful wetcle in 
g on the 
uld do the iob 


igain without invols 


e 
ind drvin 


} 


1 risk In this « iS€ 


r might well be justified 


Should it be recleaned? 


lassified cor 


ined undet the proper con 


of moisture, detergency sol 
ind with an adequate running 
time Then wher the load 1s looked 
ove! those garments that ire still 
rather soiled are picked out of the 
load sp! ived d wn in the soiled ireas 
ind recleaned 
Before the davs of chargit 


it was unthinkable to wet an 


ig deter- 


1 garment and then toss it 
directly into the drycleaning washer 
This is an added tool that th spotter! 
vears ago did not have at his disposal 


I 
Very otten such | 


sprayin do n ind 


recleaning will further reduce the 
number of rejects in the load—and it 
is done with a minimum of risk and 
idded labor. But, unless the solvent is 
kept clean there is some risk of rede 
position of soil taking place in the 
sprayed ireas 


Ot course 


noticeable on whites. Hence this pro- 


such rede position 1s more 


cedure is not advocated on whites un 
less the charged solvent is ke pt clean 
ind free from accumulated dyestuff 

Recleaning, then. is often justified 
whether we use completely wet spot- 
ting agents or dry-side spotting agents 
before this recleaning, Let us consider 


the following cases. 


Case No. 1. A car coat with heavily 
soiled areas in the sleeves. The ace- 
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soiled, It 
shouldn't take long to realize that this 
garment must be recleaned. First the 
spotter will spray 


tate lining is still very 


down the soiled 
of the sleeves with a spray spot 
some type of moisture-carrying 
prespotter or emulsion. On the acetate 
inner lining he may even get better 
results by brushing down the soiled 


the spray-spotter solution 


the risk of causing some 
m the insulating filler ma- 


the jacket. The addition 
some salt and 28 percent acetic 
] 


icid to the spray-spotter solution very 
ften will he Ip keep the dve of this 
filler from bleeding. 

Once the heavily soiled areas have 
been sp! ived or brushed down. the 
jacket should be put in a rerun load. 
If necessary, it can be placed in a 
high moisture run such as a pants 
load. It also should be given a good 
running time of from 30-40 minutes 

1 petroleum washer or 20-30 min 

i synthetic unit. 


Case No. 2. A pair of woolen trou- 
sers. These are heavily soiled in cer- 
tain localized areas such as around 
the por kets, the seat area, etc, In such 
ise merely spray-spotting without 

i to brushing is usually sufh 

gain, the garment is recleaned 
ippropriate load in which a 

proper humidity factor is obtained as 


well as a good running time. 


Case No. 3. A pair of rayon gabar- 
dine trousers. This garment is stained 
with food stains as well as what ap- 
be a spot of blood. The spot- 


ter can take out these stains on the 


pears to 
board, but then his proble m 1s to get 
the areas dry before a severe spotting 
ring devek ps 

In this 
id the charging detergent it 


instance the drycleaning 


| 
washer! 


contains can do a complete “feathering 
out” job for the spotter, While the 
trousers might be tossed into a tum 
bler to dry, there is still less likelihood 
of ringing by recleaning this garment 
And so sometimes recleaning is justi- 
fied as an aid in spotting. 


Case No. 4. A light tan cotton jacket. 
This has some very dark to black- 
looking stains on it that appear in 
something of a group. It looks as if 
this garment had been splattered with 
a heavy tar or of some type. 
Normally, the drycleaning procedure 
will effectively remove oil or grease 
such as this but these stains are very 
heavy and probably contained a cer- 
tain amount of graphite, so that the 
cleaning procedure in itself was not 
sufficient to do the job. 

Had the spotter known these stains 
were present before drycleaning, he 
most certainly would have prespotted 
them and no doubt could have com- 
But he didn't 


see them before cleaning so there is 


pletely removed them 


now a reclean job to do on this jacket. 
What's more, he will have to use a 
heavy-bodied dry-side paint remove 
stains. With this 


assistance in spotting, recleaning will 


to relubricate thes 


make this garment a pass-up 

So far the spotter has not gone to 
work on those garments rejected for 
processing in the spotting department 
alone. But he has engaged in one of 
the most important phases of the spot 
ter’s job; namely, that of correct eval- 
uation or decision. This has taken 
some time but it has been time very 
well spent because he has done what 
is good for each garment inspected— 
or at least, he hopes so! 

The next article will discuss learn- 
ing how to interpret clues as to what 
the stain is, how to place it in a spot- 


ting category, and then the procedure 


to use in removing it. # # 





“I'm coming, Mr. Prather!" 
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> cysseit QUALITY 


KNOWN THE WORLD OVER 


— built into CISSELL DRYERS 


8-STAGE HEAT CONTROL 
Operator sets contro! for the 
heot he wants... ond forgets 
it. Cissell’s 8 FIXED stages of 
heat assure that temperature is 
positively maintained — and 
every drycleaner knows how 
important that is! 


DELIVERS 3200 cu. ft. 


aT a 


—_——— ne 


OF AIR PER MINUTE 


42” x 42" SIZE 


NO-SAG 
BASKET 


® Get years of dependable service 


® Get drying at its best 


Cissell Drycleaning Dryers are modern in cabi 
net design. Install them side-by-side, yet retain 
complete accessibility of all parts for simple 
Basket 
than one minute. Double walls provide extra 


KEEP HEAT IN BASKET. Per- 


forations in basket shell are extruded to provide 


maintenance. can be removed in less 


strength . . 


smooth surface. Air filters are standard equip- 
ment on 42” x 42”. Every feature is a Cissell 


quality feature—known the world over 


W. M. CISSELL MFG. CO., INC.— LOUISVILLE 1, KY. 


Pacific Coast Office: 4823 W. Jefferson Bivd., Los Angeles 


Foreign Distributors write Export Dept.—Cable Code ‘CISSELL 


Consult Your Yotber 
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BASKET 
DRIVE* 


Large basket shaft in Gear Reducer 
ted by Timken Bearings—15 
life expectancy under continu- 


SUPPpOr 
year 


ous 40-hour week operation! 


Cissell Steam-Heated Drycleaning 
Dryers — Single Basket: 36” x 18”, 
36” x30", 42” x42”. ALSO AVAIL- 
ABLE: Cissell Gas-Fired or Steam- 
Heated Laundry Dryers: Double 
Basket “Twin”; Single Basket 
36” x 18”, 36” x 30”, 42” x 42”. 








GADGETS and GIMMICKS 


Neon Tubing Reduces Glare 


Portable Display Racks 
UE 

Wooden easels were constructed for 
display posters used in the call office 
it Phoenix Cleaners, Rockford, Ili 
nois 

The easels were built by the plant- 
owner out of scrap lumber. They cost 
about a dollar each. The wooden 
easels show off to better advantage 
display counter cards advertising 


storage and other fa- 
cilities of the plant. Previously, cards 


blanket service 


and posters were set on the floor or 
Often they were 
knocked over or soiled. 


on the counters 


The easel gives a more professional 
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material and is 


Sticky-Tape Disposal 


sensitive tape identifying 
rarments tor refinishing is 
» sweep up off the floor. The 
been solved at Birck 


ilson. Chi ago. Illinois. by 


F Cat h opel itor with a pl 
ird hung next to the 
nt 


Che operat r removes the 


the garment and places it on ; 
} | ite} 


poarad ¢ 


ill instead of dropping it 
This makes it easier to 


rtment clean and orderly 


All heavy drums and supply con- 
tainers at Old English Cleaners in 
Glendale, California, are positioned on 
simple wooden bases fitted with swiv- 
el castors, As a result the heavy con- 
tainers are easily moved. 

Owner Hal Zell has also placed 
large metal eyelets at the side of each 
dolly so that a long pole with a hook 
on the end may be used to pull the 
containers easily about the plant. A 
large garbage can is used to hold the 
filter powder bag. 


Keep It Cool 


['wo large skylights provide suppl 
illumination at Old English 
( alifornia s| hey 
also he Ip to cool the plant, as well. 


mentary 


Cleaners in Glendale 


Both ventilators are raised by end 


h as 1S used on a chain 


le SS < hain Suc 
hoist. A heavy rod with a spiral groove 
is raised through a gear box, shown 
on the skylight frame, to provide the 
desired opening 

As the hot air rises it 


through these openings and the plant 


escapes 


stavs cool even on the hotte st 


Keep It Clean 


\ portable tank-type vacuum clean- 
er enables Hal Zell of Old English 
Cleaners in Glendale, California, to 
keep his plant spic and span. The 
West Coast cleaner is shown demon- 
strating his use of the commercial- 
type vacuum with a curved tip attach- 
ment to clean dust and lint off pipes. 
Lengths of interlocking aluminum tub- 
ing fit to the hose of the vacuum and 
permit cleaning the high places easily. 

Mr. Zell also keeps an overhead fan 
which sits on the pipes free of dust 
during the winter months by covering 
it with a polyethylene suit bag. It 
saves cleanup time come summer. 
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Mr. Dryclieaner: 
...d0 as your customers do— 


LOOK TO THE QUALITY 
OF YOUR FINISHING 


Meet your customers demand for a soft, no-shine finish 
with equipment built to do the job. Even hard-to-work 
materials that demand air while steaming are finished 
beautifully on the FULLY AUTOMATIC Cissell Form 
Finisher. The Cissell Time Switch permits operator to do 
other work while the Cissell Form Finisher steams, dries and 
cuts off automatically. Levers regulate size of nylon form at 
waist, hip and lower positions by moving back and forth 
in a horizontal motion and quickly locking into position. 

Finish any size garment—from the smallest child's to 
the largest adult's. Air pressure adjustable from minimum 
to maximum or to any intermediate stage. Superb construc- 
tion—the kind you expect from Cissell 


LEVER ADJUSTED NYLON FORM CISSELL BUILT TIME SWITCH 


CISSELL FORM FINISHER includes one set of +11 Sleevers, 
one set of #24 Sleevers, and one Cissell Vent Clamp. 
Guaranteed for one year against manufacturer's defects. 
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No Foot Pedals 


Fully Automatic 


same time 


Controlled Air Pressure 


x 
* 
x Air and Steam at the 
x 


W. M. CISSELL MFG. CO., INC. 
LOUISVILLE 1, KENTUCKY 


Pacific Coast Office: 4823 W. Jefferson 
Bivd., Los Angeles. Foreign Distributors 
write Export Dept.— Cable Code “‘CISSELL"’. 


Consult Your Gobbler 











Dome strainer 


<~ Membrane 
» + Flashing 

















—Roof siab 


-———- Leader piping 





Typical arrangement of roof drains to afford complete drainage. Fig. 2 (right). Modification to roof drain to provide retarded flow 


Storm Drainage Systems 


Suggestions for dealing with unwanted water 


AVY SPRING RAINS di ve home 
if idequat 
| 


i drycieanet 


storm 


first impor 
ge of drive-ins 

left to chance 
plant should be pro 
rm system that will 
water it =the root 


nduct it from there to a 
lls 


receive 

level ind 
owned storm sewer, dry we a 

ium or what have you 

Storm drainage 


ible thought and de sign ettort to pro- 


requires consider- 


luce the best and most economical 
Here is what is involved for 

ofs 
first tactor 
ige systems 1S the 
of rainfall expected in the vicin 


of the 


bearing on storm 


amount and 


proposed project This in 


formation can 


usually be obtained 
rom the local plumbing authorities or 
s available in tables on Rainfall In 
Data 
the United States Department of Ag 


These tables supply rainfall 


tensity-Frequency as issued by 


in all parts of the coun 
Once you know the frequency and 
rate of rainfall and the square feet of 
roof surface, the diameter of the storm 
water piping needed can be calculat- 
ed. Various tables have been worked 
out to assist the engineer in his design 
work, Suggested tables that can be 


used for this purpose are contained 
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in the National Plumbing Code. Local 
plumbing codes also generally contain 
helpful tables 


Spacing of roof drains 


Where should the roof drains be 
placed on a flat roof? The rainfall ta- 
bles indicate the diameter of vertical 
leaders required for a_ prescribed 
square-foot area of roof surtace, based 
on the prevalent rate of rainfall in 
inches. A number of drains are need- 
ed when small-diameter roof drains 
ind leader piping are used, Fewer 
roof drains are needed as the diame- 
ters of the 


ire incre ased 


drains and leader piping 


Fig. 1 represents a typical roof sur- 
face and suggests a method of arrange- 
ment in roof drains, Here 4-inch-diam- 
eter roof drains have been used and, 
it will be noted, are evenly spaced. 
This particular method prevents the 
accumulation of puddles on the roof 
Even though the roof 
is flat, there will always be 


itter a storm 
uneven 
areas on the surface where the water 
will remain for a number of days un- 
til it is dried up by the process of 
evaporation. 

With the greater number of smaller- 
diameter drains the 
puddles is greatly 


occurrence of 
reduced, and the 
entire surface is drained rather easily. 
A lesser large-diameter 
drains will not drain the roof area as 


number of 


thoroughly, The decision on the num 
ber and diameter of roof drains to be 
} 


used rests with the engineer and is 
based on the 


plant 


specific needs of the 


Types of roof drains 


After the number and spacing of 
root drains have bee nh ce te rmine d. the 
next step is to select the appropriate 
type of roof drain, For flat roofs there 
are numerous types ot drains trom 
which to make a selection. Fig, 2 illus- 
trates one of the types commonly 
used. No matter what the special re- 
quirements may be, roof drain manu- 
facturers have drains that will satisfy 
even the most unusual needs, In addi- 
tion, roof drains can be furnished in 
one of several materials or composi- 
tions to comply with the wishes of the 
owner or architect. When necessary, a 
material can be used to withstand 
the corrosive action of the impurities 
found in the air at certain locations. 

We have been told that in areas 
where flash storms develop it is wise 
to install roof drains that are under- 
sized for the rain load imposed, The 
storm-water piping is then also under- 
sized in the same proportions. This 
causes the roof to act as a reservoir 
for the water during severe storms. 
The result is that flow of rain water 
is retarded and although it will take 
longer for the roof to drain, greater 
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Shirt package... 
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CARRY: PACK 


SCHILLER PARK, ILLINOIS 


f DISPENSERS LOANED FREE! 
\ MAIL COUPON NOW! 
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CARRY - PACK COMPANY, LTD. 


Schiller Park, Illinois 


NCD-78 


Canadian Licensee Limited, Guelph, Ont 


Top Paper Products 
Gentiemen 

Please send free, 10 day trial in color 
Please send literature and samples. No obligation, of course 
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Dome shown has been~ 
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Section through steel roof deck 
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r— Flashing 
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al installation of roof drain in preformed steel roof decking 
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Fig. 4. Suggested methods of compensating for expansion and contraction 


savings are realized by furnishing 


small rather than the 
pipe 
Moreover. by rolonging the tim 


needed tor the root! 0 drain the out 


larger-diameter 


side storm system in the street will 
ilso benefit from the reduced concen 
tration of rain-water flow. This is an 
important consideration since many 


of the 


ire undersized and inadequate for the 


present outside storm systems 
manv new buildings being erected. 
Where there is a system of sufficient 
size for the prevalent rainfall, but a 
retarded fall is required for any rea 
son, it can be iccomplished very eas 
ily The roof drains are 
equipped is shown in Fig. 2. 
Here. the roof drain is of the regu- 
generally used for flat roofs, 


simply 


lar type 
except that a perforated standpipe is 
inserted into the drain, The purpose 
of the standpipe is to retard the flow 
of rain water discharged into the pip- 
ing system. If a 6-inch drain is re- 


quired for the particulai area of roof 
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to be drained, then pe rtorations equal 
to the effective open area of 4- or 5 
inch pipe can be furnished in the 
standpipe. Depending on the number 
ind size of perforations, any rate of 
flow can be act omplished. 

The roof in this case also acts as a 
reservoir for the rain water during a 
storm. An advantage of the 
standpipe is that it governs the 
amount of water build-up on the roof. 
When the water exceeds the height 
of the standpipe, it will overflow into 


he avy 


the standpipe and is then discharged 
at a rate for which the size of drain 
was intended. 

at a later date, 
the owner wants the roof drains to 
function at the rate for which they 


If for any reason, 


were sized, it is necessary only to re- 
move the standpipe. 
This drain also has application 
where it is desired to maintain several 
inches of water on the roof for cool- 
ing purposes, This idea of leaving the 
roof under water in summer months 


has been used by some industries to 
combat the sun’s heat and is said to 
work well. 


Roof construction materials 


have been 


made in lightweight roof construction. 


Tremendous _ strides 
Concrete slab, concrete planks and 
preformed steel decks offer the biggest 
problem so far as the installation of 
the roof drain is concerned. 

a typical roof-drain 
installation in such construction. The 
type of steel roof decking illustrated 


Fig. 3 show s 


here is known as Fenestra. (It is used 
only for the purpose of example. ) 
When 
used, a hole must be cut in it to allow 
for the installation of the drain. It is 
recommended that the hole be cut in a 
strong point of the decking, When in 


preformed steel decking is 


doubt as to where to provide the hole 
in any type of preformed steel roofing, 
it is suggested that vou consult either 
the structural engineer designing the 
roofing or check with the manufactur 
er of the particular material 


Connections to roof drains 


equipped with 
either a caulked or threaded connec 


Roof drains are 


tion depending upon the material used 
for the 
most generally employed for the pip- 


piping system, The materials 
ing system are cast iron, galvanized 
wrought iron, galvanized steel or cop- 
per tubing, as determined by the en 


gineer. 


Expansion and contraction 


Expansion and contraction are fac- 
tors that must be given some attention 
Most 


expansion is caused by a roof that 


with storm drainage systems. 


heaves when it is heated and con- 
tracts when it cools off. When this 
condition becomes a problem one of 
several methods can be used to pre- 
vent rupture of the roof drain con- 
nection. Fig. 4 shows two suggested 
methods. 

In most cases, the movement can 
be taken care of by offsetting the pip- 
ing from the vertical leader to the 
roof drain as shown in detail B of Fig. 
4. This piece of horizontal piping is 
generally sufficient to compensate for 
any movement. 

Another method makes use of an 
expansion joint that is an integral part 
of the roof drain, as shown in detail 
A of Fig. 4. This method is used when 
it is impossible to offset the piping. 
The sleeve of the joint slides in the 
direction required to take up the mo- 
tion. Thus, the danger of rupture to 
the connection is removed. 

Continued on page 88 
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Progressive cleaners are modernizing the 
Mercury Lease Plan way. Frees working 
capital . . . improves tax picture. 


Per 50 pictured above is fully automatic, with dry 
load capacity of 45—50 Ibs. per load . . . $2000 to 
$2500 weekly volume. 


New Clover-Leaf Muck Stripper attached to 2000 
GPH Monel Tubular Filter ‘valves away the muck’"’ 

. reduces filter pressure for fast solvent flow. 
Eliminates chore of cleaning filter. Over 10,000 
Ibs. mileage per drum of Perc. 


New Automatic Still provides greater capacity with 
no ‘‘foam-over,"’ no “surge.” 


Per 50 designed to provide the finest cleaning with maximum solvent 
mileage, lowest operating and maintenance costs. 


mercury numatic 


New Twin-Disc Fluid Drive controls acceleration for 
smoother operation. Reduces vibration and main- 
tenance 


New Heavy Duty Transmission with double belt 
drive. 


Mercury-Hoyt Solvo-Miser supplied; optional. 


Petroleum units also available 
140F or Stoddard solvent. 


Clover-Leaf Muck Stripper 
and Monel Tubular Filter 
available as unit for use with 





any Perc unit. Saves soap 
saves solvent, 
saves filter cleaning 


Perc 35-40 Ib. Washer-Extractor units priced from $3595. 


4600 Successful Mercury Owners in 48 States 


CLEANING SYSTEMS, INC. 











1817 Benson Avenue, Evanston, Illinois ¢ DAvis 8-0710 


July, 1958 








om 


Leaders — 


~, Concrete pit r Cleanout } 
at ; 
ee 








Clean ou 
rae 


Roof drains 














+ ©. Clean out 
—~ 4 
a— 





Extend to outside 
storm system 





“When running traps are required, they may 
be placed at the foot of each riser or just 
one can be used for the entire system 








Fig. 5. Arrangement of storm water system for single-story building 


ntinued from page SH 


Arrangement of storm-water piping 


iter system 


may be Ith- 


ndependent 


| | system ol 


the sanitary system 


An inde pe nde nt 
when the 


yuilding 


referred, because 


combined and i stoppage 
there 


rain wate! 


the sanitary system 


of the 


lower 


porti ived 
story 

he base ot the 

iny bstructions 

oppages. The un 

is carefully installed 

with the outside 


the street or other 


storm 
point ot 
ilso pi vided 
I 50 teet ilong the 
to cle il the 


Cleanouts are 
unde 
debris or de 
that 


vround line 


posits of sand or grit often ac 


' 

cumulate 

the 

may be placed it the foot of each ris 
Or just one tt 


If running traps are required 
ip 1s installed In 
near the building 


in Fig > to serve the com 


W ill as 


system 


Rainfall disposal 


If vour plant is so located that nat 
ural disch irge means cannot carry the 
dry wells ire usually em 

wells are perforated con 
ctures of a predetermined 

which the rain water is 

Fig. 6 The dry 


recelving and 


wells 
purpose by 
the rainfall which then drains 
é irt} is tast as the 
m rate of the soil will allow 


A common size for dry 


pe TC ola 


we Ils is ap 


proxim ite lv 8 teet in outside di imeter. 


However, they can be built in large 


diameters for installations where hold 
ing to this diameter would require an 
number of units. 


unreasonably large 
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Dry wells should be spaced as fa 
minimum 
spacing 10 teet 
plus the diameter of the dry well. The 
bottoms of the dry wells must be kept 
it least 2 feet above 


level 


upart as possible, with a 


center to center. of 


ground-wate I 


Dry wells are usually constructed 


ot concrete ce sspool blocks or precast 


Both of these 


designed holes to provide 


mecrete units have 
specially 
leaching of water into the soil, while 
it the same time preventing the out- 
side soil materials from working back 
nto the dry They 
built with regular concrete building 
blocks laid with the holes horizontal 

even with fieldstone laid up with- 


However, the first 


well can also be 


out mortar men- 


tioned construction is preferred 


Tops are most usually reinforced 


concrete slabs, but in deep installa- 
tions they can be reinforced concrete 
cones or corbelled brick with mortar 
joints. Dry wells should be provided 
with an manhole in the top 
so that sediment collecting in the bot- 


access 


tom can be removed if it accumulates 
in quantity. 

Dry wells should be back-filled on 
the outside with a 6-inch width of 
34- to 14-inch gravel, below a point 
6 inches above the inlet level. A sim- 
ilar layer of gravel should be placeu 
in the bottom, inside the wall fittings. 
The walls should be set on concrete 
footings for stability 
the dry 
figured on the basis of 


The leaching capacity of 
well can be 
gravel sur 


the outside area of the 


rounding the wall below the inlet and 
varied by increasing the depth. It is 
usually best not to include the bottom 
area as this becomes silted in time and 
thus reduces the leaching capacity 
below that required 

Dry wells carefully and generously 
calculated, as suggested, and properly 
constructed should do a satisfactory 
job of disposing rain water into the 
ground provided soil conditions on 
the site are such that the ground will 
readily water. Properly 


sized and constructed dry wells should 


accept the 


function with little or no maintenance 
except tor the possible occasional need 
for removing silt accumulated in the 
bottom. Even this should be a mini 
mum, if the site drainage inlets used 
are of the catch-basin type with sedi 
ment traps in the bottom. # # 
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Sections are 
held together — 


ga@odgn#sa 
Drainage siots 
moos. 


Pre-cast concrete 
sections (reinforced) 





with clamps 


Information concerning 
the number of sections 
that can be used and 
thew structural strength 
may be obtained from 
the manufacturers. 


a 
_ < 
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irm bed 


ie 


crushed stone 


are usually 4" thick 


' If desired, a concrete 
footing may be poured 
to support sections 





of 








Fig. 6. Installation details of dry well constructed of precast concrete sections 
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The only Diatomite 


filter powder that does 
2 jobs at once for you 


R POWDER 
SPECIALLY DEVELOPED 


Filters solvent sparkling clean. 


Prevents static buildup and the linting, 
dusting, graying and dulling of colors 
which static causes. 


Your supplier will furnish Dicalite 7 if you ask 
him for it by its full name... DICALITE 7! 


Doak Vicalile 


DIATOMACEOQUS MATERIALS 


Dicalite Department, Great Lakes Carbon Corporation 
612 So. Flower St., Los Angeles 17, Calif. 








ASSOCIATION NOTES 








News From the Dakotas: Mrs. Claude 
Steele, Britton, S. D., retiring presi 
dent of the Dry Cleaners Association 
of the Dakotas 
ups recent tw ~day convention at 
chell, S. D. Featured speakers dur 
convention included Max Zim 
Zimmerman 


pre sided over the 


Products, on 
ind Finishing of Orlon- 
Coats”; Dr, J. C. Alexan- 

yf research. Adco. Inc.. 

ind Control of Moisture 
Paul Jacobsen, 
Wallerstein ( on “Sizings—What, 
How, Where, When and Why Dutch 


l 
} 


in iarged Svstems” 


Rothe National Institute of Drvclean 
ng, “Sporting Materials and 
niques, and Victor Oakley 


Tech- 
Sta-Nu 
I ( ( hic igo Ill. on “The 
tf Management and the Science 

New officers elected are 
Perron, Mobridge. 


Steele as pre sident 


Henry 
succeeding Mrs. 
Edward Belatti, 
Watertown. vice president, and Arden 
Brower Huron 


Mrs. Steels 


secretary-treasurer. 


is immediate past presi 


IMPROVE APPEARANCE .. . 
ADD PROTECTION 


Clear-View 


Shirt Bag 
POLY front for clarity and strength— 


PAPER back for package firmness— 
Important for the laydown collar. Eliminates 
board, bond and collar support 


Available printed or plain and in colors 


Send today for information on this modern, 
efficient shirt pockoge that sells your serv- 
ice and lowers pockaging costs 


Als makers of poly front, paper back 
garment bags 


CLEAR-VIEW PACKAGING CO. 


8218 Stony Island Ave. 
Chicago 17, Ill. 


COMPANY 
ADDRESS 
city 











dent, becomes director of the board. 
Sectional vice-presidents elected in- 
clude Warren Lindquist, Watertown; 
Mel Whitman, Karlyle 
Gaertner, Freeman; Vernon Marlyst, 
Rapid City; N. J. Stenstadvold, Oakes, 
N. D.; Arthur Peterson, Devils Lake, 
N. D.; and Ernest Martinson, Harvey, 
N. D. Mr. Peterson and Mr. Martinson 


were reelected 


Vermillion; 


Cleaning Clinic: The Wisconsin & 
Upper Michigan Drycleaners Institute 
held its annual mid-season clinic re 
cently at the Madison Steam Dye 
Works, Madison, Wis., with 114 plant- 
owners and their employees attending. 

The meeting featured actual opera- 
tions with class instructors: Jim Wash- 
burn of Washex, Inc., and W. Ham 
mergren of Emery Industries, Inc., on 
cleaning; Frank Amiss of Adco, Inc., 
Harry Kegel of Minnesota Chemical 
and Arthur Orcutt of R. R. Street & 
Co. Inc. on spotting; 
Mathews of Toronto. Canada. and 
Toland Atkinson of New York on wool 
finishing; Everett Stevens of Excelsior 
Machinery Co. on silk finishing; A, J. 
Jordan of Emery Industries on promo- 
tion, and Jim Fitzgerald of Herb. 
Fitzgerald Co. on assembly, efficiency 
and plant layout. 

Surprise guests were F. B. L. John- 
son and son, P. B, L. Johnson, of 
Johnson Bros. Cleaners, Ltd.. Liver- 
pool, England, and Herbert Brownlee 
of Brownlee Associates, Bethesda, Md. 
Mr. Johnson gave a short history of 
the Johnson Bros. operations begin- 
ning in 1817. The meeting was con- 
side red 


Florence 


a great success, judging by 
high attendance and interest displayed 
in the presentations. 


Minutes Recorded: The Huron- 
Georgian District of the Dry Clean- 
ing Institute (Ontario), Canada, re- 
cently held a meeting in Hanover. A 
film was shown depicting the pro- 
cedure in a modern cleaning plant and 
D. Hartley Currie, managing director 
of the Institute, gave an address urg- 
ing manufacturers, buyers and clean- 
ers to cooperate in an effort to give the 
best service possible to customers. 
Cleaners and launderers should “tell 
the public what services they can per- 
form, rather than calling attention to 
the rare exceptions which cannot be 


safely and consistently done.” empha- 
Wallerstein 
Company, as guest speaker for the 
Northeast Institute of 
Cleaners and Launderers. Representa- 
tives from New Orleans, La.; Mem- 
phis, Tenn.; Jackson Miss., and Dal- 


sized Paul Jacobsen, 


Louisiana 


las, Tex., attended. 

Hal Bellinson, director of standards 
of Cluett, Peabody, shirt 
turers, gave a talk on “wash ‘n wear” 
at the New York State Launderers & 
Cleaners Association Central District 
meeting held recently in Schenectady. 
President George De Carlo was host 
at the meeting. 

“Promotion is the art of doing some 
thing a little bit different and a little 
bit better than anyone else,” former 
baseball executive Bill Veeck informed 
members of the Cleveland Cleaners 
Institute at a recent monthly meeting. 
President Ben Orlove introduced 
Leonard Axelband of the advertising 
firm of Axelband & Brown & Associ- 
ates, which has been appointed new 
public relations representative for the 
CAs 


manutac- 


NCA Notes: Joe Bauman has been ap- 
pointed field representative for the 
Neighborhood Cleaners 
covering New York State, Auburn and 
east. He will also have a limited New 
York City assignment. Field repre- 
sentatives are required to visit NCA 
members three times a year. 

A finishing course which will con- 
sist of demonstrations and lectures is 
being developed by William Seitz, 
NCA School Director, and Nathan 
Cummings, management counsellor. 
The course will teach not only how 
garments can be satisfactorily finished 
quickly and at low cost but other as- 
pects of finishing such as proper equip- 
ment, good layout, efficient mainte- 
nance of equipment and flow of work. 
NCA members will have a chance to 
see a capsule demonstration of the 
course at regular statewide meetings. 


Associations 


Election Roundup: Leonard R. Viner 
of Arcade-Sunshine Co. has been elec- 
ted President of the Laundry-Dry 
Cleaning Association of the District of 
Columbia. Other officers elected were: 
Reginald H. Pledger, Manhattan Co., 
vice-president; Wilmer H. Balderson, 
treasurer, Vergne W. Poter, assistant 
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the NEW model P-2 


HERE ARE FEATURES 
THAT MAKE THE NEW 
MODEL P-2 OUTSTANDING 


1 Improved type of non-breakable 
Mercury Switches. 


2 Positive-action Front Clamp re- 
quires no maintenance. Foam rub- 
ber facing reduces or eliminates 
slippage, permits more pass-ups. 


3 Full Revolving Form speeds 
garment adjustment. 


4 Precision timer assures proper 
quality and distribution of steam. 
Timer is adjustable to any desired 
steaming cycle. It is not necessary 
to reset timer for each garment. 


5 Operation is simple, positive, au- 
tomatic hence there is no chance 
of over-steaming 


6 A touch of the toe on the Step- 
O-Matic Control starts the Steam- 
Air Cycle, leaving the operator's 
hands free to adjust the garment 
and do touch-up finishing on other 
garments while the cycle completes 
automatically. 


Ask for Demonstration 


No advertisement can tell you all 
about Adjusta-Form . . . you have 
to see it in operation to realize 
what it can do for you. Write for 
descriptive literature and name of 
nearest Adjusta-Form Dealer. 


July, 1958 


halts shrinking profit margin 
for 19,000 cost conscious 
cleaners! 


The only way to meet the 
pressure of climbing payrolls 
and increasing costs of 
materials, supplies and shop 
and delivery equipment is 
to increase production while 
maintaining or improving 


quality of work. 


The NEW Model P-2 
Adjusta-Form Steam-Air Form 
Finisher increases the rate of 
coat finishing more than 

2 to 1 over that of one-press 
operation, and improves 


quality, too. 


A. 


1 he 
STATIC GROUNDING DEVICE 


Simply and easily installed on nearly all types of 


cleaning tumblers. Instructions accompany each unit. 


REDUCES FIRE HAZARD reduces linting caused by 
PRICE $12.50 


static electricity 


WICHITA PRECISION TOOL CO., INC. 
450 NORTH SENECA - WICHITA, KANSAS, DEPT. 10 


SOLD THROUGH AUTHORIZED DEALERS ONLY 
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Elected t the board for 
George P. Berg 
Bergmann s Laundry, and Ro 
Quality & 


terms were 


service 


Berger 


Group Convenes: The annual 
! f the Idaho Launderers 
Association was held 
Soise. Brooklyn Harris, 
of the National Insti- 

ing told the members 

is handled in the 
Institute 
welcome 
t, Elwood Hop- 
Edlefsen 


» recent 


imadce 
perated bi the 


iddresses it 


' 
Saimon, 


Pocatello 


Whee ler, 


vice-presi- 


first vice president; Lewis 
Mountain Home, second 
John Baird. Boise 5 
treasurer. The following were elected 
Jim Johnson, Burley; Duffy 
Daldolph, Boise; Chuck Musiel, Oro- 
fino; Orville Kitts, Weiser; Eddy 
Pederson, Idaho Falls; Gorden Nelson, 
Idaho Falls; Dale 
Falls 


dent secretary- 


dire ctors 


Henman, Twin 


Chicago Cleaners Award: Joe Simon, 
president of the Chicago Dry Cleaners 
Association. recently presented Dorsey 


famous NBC 


with 


Connors television per- 


sonality a special gold hanger 
award. The inscription on the plaque 


reads “To Dorsey ( onnors—who 
next to the 
more ror the 


in the world.’ 


drycleaning industry has 


done garment hanger 


than anvone else 
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Reference: 


NID Issues 
} | 


the 


New Fabric 


pre 


l 
I 


( 
mpiled nm 


S on leniSive 
modern 
tor care ind be 
was pl blished 

il Institute of 
Focus on I ib 
vritten by Dr 

le, well-known fab 
e NID staff for the 
e handsome white 
er 500 pages 


mpile 1S 


fabric Ss 


| finishes 
( I construct - 
knitted und softur ype 
mwoven tabrics. et Al] 


re illustrated with 174 


lOO ind-white 
wx photograpl 


nts in NID's iunalysis de 


This section discusses such 


, 
is taken trom 


SS OF change in color dve 
limensional change. loss of 
spot ind stain removal, It 
ot the usual ind unusual 
damages 

' nf ibrics 

the National Institute of Drvcleaning 
909 Burlington Ave Silver 
Maryland. The cost per copy to mem 
universities, textile 
trade and retail stores is $27.50. The 


» nonmembers is $35 


iS ay iilable trom 
pring, 
bers, colleges 


price t 


New Field 
Moser will be 
in Michigan and Missouri as the new 


Representative: Myron 


calling on drv« le ners 


est field technical representative of the 


National Institute 


of Drvcleaning 


past 12 years Mr. Moser 
ind his father have ope rated the Val 
paraiso (Ind Drycleaning Works. 
Mr. Moser attended Purdue Univer- 
sitv in LaFayette. Ind.. for three vears. 
and Se rved in World War Il In 1946 
he was graduated from NID’s fifty- 
seventh gene ral course. 

Mr. Moser joined the Institute staff 
April 9, 1958, and spent several weeks 
in training at Silver Spring. Then he 
began calling on Michigan drycleaners 
with fieldman Walt Milan, who is cur- 
rently covering that state. Next Mr. 
Moser will be visiting plants in Mis- 
souri, which was last covered by Vic 


Towner in 1955. 


Production Conference: The Dry 
Cleaners Guild Division of the New 
Jersey Laundry and Cleaning Institute 
is planning to put on a one day pro- 
duction conference in cooperation 
with the educational department of 
the National Institute of Drycleaning 
on October 26 
been made with the Essex House in 


Newark, N, ] 


Arrangements have 


TV Programs: The Kawartha Division 
of the Dry Cleaners Institute (On- 
tario) has started a TV program every 
Wednesday afternoon over CHEX-TV. 
On April 7 the Huron-Georgian Divi- 
sions started a TV program on CKNX- 
TV, Wingham. The program is an 
afternoon women’s program with five 
minutes of advertising every Monday 


and T hursday 


Back-Home-Day Plans for 
1958’s annual reunion for alumni and 
friends of the National Institute of 
Drvcle ining have been announced by 
Alumni Society's 
I] 


Program: 


members ot the 
Alpha Chapter 


general committee 


who will serve as a 
to formulate the 
mid-August event. Sessions will be 
held the weekend of August 8 10 both 
at NID headquarters in Silver Spring, 
Md., and at the Shoreham Hotel in 
nearby Washington, D. ¢ 

The weekend will open with i 
“Hello Partv” Friday evening, August 
8. Next morning a “Grads Breakfast” 
will provide an opportunity to hear 
speakers talk informally about indus 
An open house and tour 


Institute Cleaning 


try probl ms 
of NID and the 
Plant will follow 
of the Alumni Society will conclude 
the morning program 

The Saturday afternoon sessions in 
the Institute's hall will be 
chairmaned by Ed Glover, vice-presi 
dent of Alpha Chapter. The 
will feature talks on “Wash and 
Wear’: “What To Do With Box Stor- 
age”: “Public Relations in the Plant,” 
and “Are You Making Enough 
Money?” The latter will be 


sion by an accountant who spec ializes 


A business meeting 


lecture 


session 


a disc us- 


in drycleaning plants. 

The social part of the weekend re- 
union will be highlighted that night 
with a dinner-dance at the Shoreham 
Hotel. 

Sunday morning, also at the Shore- 
ham, Ken Faulkner, Alumni Society 

Continued on page 94 
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Quick Trick: “SCOTCH” Cellophane Tape holds 
tickets and protects the polyethylene hag! 


re 2 


Driver’s copy pops out—no damage fo bag! Customer’s copy lifts off—no damage to bag! 


SEE HOW EASY ! Here’s the quick, simple way to attach work 'g vr 
tickets—and remove them—without damaging polyethylene bags. SS 
Just slip the bottom ticket a quarter-inch higher than the top ticket ; 


and attach both at once with a short strip of transparent “SCOTCH” 


Cellophane Tape. Both tickets stay put, even when the bag is 
jostled in the truck or removed from a crowded rack. On delivery, 
your clerk or driver simply lifts the top ticket and takes out his 
copy from underneath, while your customer pulls off both the tape 
} 


and her copy. No damage to the bag—it stays reusable to give you 


an extra sales feature. You'll save ticketing time and money, too! 
See your supplier now for “Sco7Tcn’’ Cellophane Tape and the tape- 
saving Definite-Length Dispenser M-92 that delivers pre-measured 


lengths at a touch of the lever! 


SCOTCH 


Tapes for the CLEANING INDUSTRY 


S A REGISTERED TRADEMARK FOR THE PRESSURE-SENSITIVE ADHESIVE TAPES 2 “co T. PAUL 6, MINN. EXPOR > < JE, NEW YORK 16, CANADA: LONDON, ONTARIO 


Miienesora (finine ano ]fanuracturince company N 
¥ 


- ++ WHERE RESEARCH IS THE KEY TO TOMORROW SS 
SSS 
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WALK-THROUGH AISLE 


Continued from page 56 


iSS OT i 12-ounce 
ver 5,000 glasses 
luring that period 
Gold Medal is $1.45 
| 75 cents ror 
urts are pI ced at 
h call for plenty of 
nonths to come— 
i Square toot 


if 


piece _ 
idvertise 
stribution 
ints ind 


The af 


bic 


i 

ri shavers 

pment were dis 
office. Customers 
| mn blanks 
chance on the 


nd of the two-week 


listributed candy and 


lren during the first 


Throughout the first two weeks of 
yperation the plant processed approxi 
$8,000 worth of drvcleaning 


n regular plant prices. 


mate ly 
based 


Shirts in the new plant are pack 
iged with crushproof collar supports, 


a board and band, They are inserted 


in cardboard boxes designed for either 


two, four or six shirts, Although the 


pl intowners are spe nding considerably 


more for packaging than they previ- 
uisly did they feel justified by the 
fact that customers are now getting 

i better-looking product 
Installation of equipment, exclud 
ing purchase price of the building, 
} $100.000. The 


Was about cleaning 


machine and drapery pleating unit 


were installed near the counter at the 


' 
back of the plant so that customers 


could see every phase of the operation 
WW hile MW ilking through 
The plar 


}_) 
public address system at the rear coun 


it owners plan to install a 


ter. When customers walk in for a 
ittendant can call to the 
tront counter for the 


pickup the 
customer's order 
Then the 


oder can be dialed manually from the 


number on the convevor 


rear of the conveyor 
The new plant has been organized 


around a functional layout of equip- 
ment—planned well in advance of 
the opening. By letting people see 
the operation and designing the plant 
like an exhibition room, the plant- 
owners have taken a big step toward 
acquainting new customers with vari- 
ous services. This makes for new 
friends—who develop into new cus- 
tomers in no time at all. 7 2 


N.1.D. NEWS 


Continued from page 92 


vice-president, will chairman an edu 
cational session to discuss three topics 

“Sales Peaks and Vallevs” will de- 
scribe the changes in today’s dryclean- 
ing volume pattern and how the alert 
drycleaner can make advance plans to 
compensate for them. 

“Hiring the Handicapped” will dis- 
cuss a practical solution to today’s em- 
ployment problem 

“Research Working for You” will be 
a summary of the latest NID research 
activities as described by Dr. Joseph 
R. Wiebush, research director. 

The last session on Sunday after- 
noon will feature a panel to discuss 
“Suedes and Leathers.” Moderated by 
an Institute staff member, the panel 
will feature a representative from The 
Tanner's Council, a department store 
buyer, a handles 
leathers, and a well-known leather ex- 
pert 

Further information about Back 
Home Day, registration details, etc., 
ire available from the NID Alumni 
Society, Silver Spring, Md. 


drycleanet who 


Summer Courses: Two two-week 
courses in the theory and practice of 
finishing garments will be given at the 
Institute this summer. Ross A. Wright, 
finishing authority and long-time Insti 
tute instructor, will conduct the major 
portion of each course, assisted by 
other NID staff members. The two 
week course in wool finishing will run 
from July 7 through July 18 and be 
followed by a two-week course in silk 
finishing. 

A one-week course in the tech- 
niques of cleaning and finishing all 
types of leather goods will be given 
August 4-8, with the class limited to 
20 students. 

Each course is open to NID mem- 
bers and their employees. 

The ninth Educational Conference 
for associate members will be held 
August 25-29. with concentrated 
courses covering the high points of 
the general course and management 
course. It is open to any NID associate 
member or bona fide employee, with 


Top: Counter was located at rear of plant for convenience of customers who park. Above: 


Cleaning unit and drapery pleating machine are adjacent to counter at rear enrollment limited to 24. 


94 NATIONAL CLEANER & DYER 





DETREA 


Introduces New 
Drycleaning Principle 


MARLOW PUMPS selected as Standard 


Equipment for New 35 Pound Detrex Monarch Units! 


7-387 


July, 1958 


The Detrex Swirl-Spray Rinse Monarch 
527R employs a completely new dryclean- 
ing rinse principle. new machine, 
one of three 35-pound capacity units 
produced by Detrex, combines the ad- 
vantages of single-bath operation and 
batch-rinse with the functional advan- 
tages of extraction rinse. 

The cleaning action of the new Swirl- 
Spray Rinse Monarch is excellent. Spot- 
ting, wet cleaning and re-runs are re- 
duced to a minimum. A spray ejector, 
mounted on the drum shaft in each of the 
two drum compartments, provides a full, 
360° rinse-spray action that automati- 
cally adjusts to the load size. An efficient 
Marlow self-priming, centrifugal pump, 
one of two used, delivers clean solvent to 
the unit at all times. In fact, every one 
of the complete line of Detrex dryclean- 
ing units uses Marlows for dependable 
solvent handling. 

For many years, Marlow Pumps have 
helped make good drycleaning equip- 
ment better! Marlow drycleaning pumps 
are specially engineered for the job. A 


patented, mechanical seal eliminates 
shaft leakage. There’s no solvent loss — 
floors stay dry and clean. And—Marlows 
handle petroleum or synthetic solvents 
with equal ease. Fewer shutdowns, less 
maintenance, space-saving design, 
sturdy construction, quiet operation — 
are just a few of the many other Marlow 
advantages. 

For complete information on these 
efficient, dependable, long-lasting pumps, 
see your Marlow dealer or write for Bul- 
letin DC-04 today. 


DIVISION OF 


BELL & GOSSETT CO. 


Midland Park, New Jersey 


Longview. Texas @ Morton Grove, Ilinois 
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By A. L. H. STREET 


Employee Burglary ments f reasonabk precautions are bv the insurer to the insurance bri 
taken to guard against burglary, the through whom the plaintiff h 
Does an emplovee cease to be such leaner should bye no more liable than cured the policy The court dec ded 
when he returns after working hours ' ty : the offendes that 


inger were 


ind burglarizes his place ot work? acceptance the notice by the 
t an employee purloins a gal brokers did not bind the plaintiff The 
iny other property of a patron plaintiff made them his agents to s 
uthorizedly is in the possession cure the insurance not to accept 
ploves the cleaner may be notice of its cancellation 
I the case of a deliveryman The remainder ot the decision cle ils 
I beet with the ettect of a notice given by the 


bictS 
’ 


plaintiff, stating why 


hy 
r rede insurer to the 
proot of loss W is rejected This was 
liable fon ittected by a clause in the policy 
inadvertently left the effect that the insurer should 


he owners, Dy employ deemed lave issented to the 
] ] , 
nd delivery to the I 1! s the imsuretr should 
] 


ision Was rendered he i thin 20 davs of 


Supreme Court in : sagreement as 
opelin v. Berlin Dvye mount of On this phase of 
961 case, the court upheld the plaintiff's 
ight to collect. The court said 


“Atter receiving the preliminary 
proot ot loss, the adjuster for the de 


Two Insurance Questions 


fendant wrote to Lauman as follows 


right to cancel a policy and to assert in- ““The aforesaid Concordia Fire In 


Does an insurance company have the 


sufficiency of proof of loss? surance Company disagrees with you 


is to the amount of the loss and dam 
urts todav would ] } 
. — oa ige claimed bv vou m ar ind 
? 


: 
ide many 


irtic les covered under the second item 
) ' 

District ; ot the rorm as ittached to the policy 

District . Ang _ ind de SCI bed as me rch nd and 


] 


: 
1 ili i ‘ " 
Lauman v. Concordia lass not admit thet vou sustained an 


195 Pac. 951. 


was a cleaner wh SC 


loss ¢ lama der this item by 1 
have failed 


ndependent routemer , th destroves 
own trucks damaged were \ r property 
f sustained a fire loss un vou were 


which covered three } 
damag 


thice fixtures equipment time pri e : f +] fire 
' I | ) ( I l oO he re 
] 


erchandise ot every ae } - 
i { 


vou liability 


therefor lo vou furnish anv evi 


; " issumMec 
specifically including prop 


plaintiff in trust or for 
ize, or for which he 


tim dence as to ur liability to others in 
services : the event said roods were held 


ould ‘ SS r 3 
thi station mould have a um d liability > the in trust at the time of the fire 


building occupied by the business os 
ould not be con Wipe Reena AP pe be ig No objection is made in the letter 
: Che policy provided that the insurer 
the work he A 
might cancel the policy by giving five 
do He was . : } tion 1s based sole ly on the reasons 
days notice to the insured. Before loss 
. notice of cancellation had been given 
is used in the contract ol ' a tiff had assumed liability for the goods 


1 and no contention is urged 


bv you 


to the amount of anv loss. but objec 


1 meaning stated. Proof was made that the plain 





of the burglary destrove 

having 4 new book on “Legal Deci- igainst the sufficiency of the evidence 

premium, and drafted sions for the Drycleaner.” by to support the court’s finding to that 

of insurance. cannot now A. L. H. Street, has been published effect. The proof of loss set forth th 

f by The Nationa Creanen & items paid by the plaintiff to third 

Dyer. The problems discussed are 

classified by subject for convenient 
reference. 


intended the language oO 
persons. Under the terms of the policy, 


the insurance company must be 


e contract to mean an em 
working or otherwise 
deemed to have assented to the 
“Legal Decisions for the Dry- etiam al 
o - i oun ot 
cleaner” is available at $2.00 per 
toa | itron for loss otf garments stolen copy from: . 
in employee. But it would seem The NATIONAL CLEANER was made. A general denial of all 
s not bound to foresee ” A & wh, = ‘ liability would not meet the require 
] . > ‘ » 
particular employee will return 305 E. 45th St.. New York 17, N.Y. ments _of its obligation under the 
plant is closed and steal gai policy. 


mn ioes not solve the 
question of w hether a cleaner is liable the loss sustained on all 


items to which no specific objection 
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There’s money 


in “On-Location” cleaning 


the MULTI-CLEAN way 


And best of all, you don’t have to look far, 
these profit opportunities are all around you... 
right there in your own town! 

For example: 

Did you know that approximately 90°, of the 


rugs and carpeting in your town have never been 
cleaned professionally? 


Did you know that about 50°; of the new homes 
in your town have wall-to-wall carpeting? So do 
scores and scores of older homes, offices, and other 
business establishments. 


Did you know that it’s possible for you to make 
up to $150 a day with two men by using the 
MuLtTI-CLEAN METHOp of “‘on-location”’ rug and 
carpet cleaning? 


Did you know you can get into this wonderfully 
profitable ‘‘on-location’’ business for less than 
$1000 by following the Mutti-CLEAN METHOD? 





Did you know that a factory-trained MULTI- 
CLEAN Representative will start you off right, 
will instruct you in the MuLtTI-CLEAN METHOD? 
Or that the MuLTI-CLEAN Sales Aid Program will 
help you develop new business and keep old cus- 
tomers? 


Don’t let this unusual money-making oppor- 
tunity slip by you any longer. 


Whether you are considering it for the first time 
or are already doing some ‘“‘on-location”’ work but 
haven’t discovered the extra profits you can earn 
by using the Mutti-CLEAN METHOD, mail the 
coupon today for further information. 


FREE RUG CLEANING MANUAL 


Written especially for the professional rug 

cleaner. It describes the step-by-step pro- Why is Mutti-CLean SYNTHE-CLEAN the best and most eco- 
cedure on how to clean carpets and rugs by nomical Rug Shampoo you can us« 

the famous MULTI-CLEAN METHOD so you No shrinkage because SYNTHE-CLEAN'’s controlled wetting 
can do the kind of work that builds customer action doesn’t soak the rug. N fter nse because no soap film is 


enthusiasm ond brings repect orders left . Pleasant to use because it spay | because one 
pint, diluted, will clean carpet in averag zed room ... Eliminates 


need for much pre-spotting saranteed to g satisfactory results. 





MULTI-CLEAN PRODUCTS, INC., Dept. NC-23-78 
2227 Ford Parkway, St. Paul 16, Minnesota 


Please send free Rug Cleaning Manual and information about the 
MULTI-CLEAN METHOD and how it can help me build a profitable 
rug cleaning business. 


Send information on Scrubber; Vac; Cleaning Chemicals; 
| understand | will be under no obligation. 


Name 


Address 


July, 1958 





Chemical 
Chi 
d in 


ompany, 
onore 


salute 


rs presi 
it left The 
rly three de 
cit tler in the 
was presente d 
ique by W. J 

center, J-M vice-presi 

ind general sales nanager 
1. Denl ke | il sale 


r J-M 


sman 


Ltd 
Ont.. 
ippointed ex 
f Butler dry 


Ontario 


McGoun Chemicals 
llll Yonge St Te 
Can has beer 
distribut 


ronto 


lusive 
ining quip ent in 

$ announced Howard J 
Martin, sales manager of the 
Dry Cleaners Equipment Divi 
f Butler Manufacturing 
Kansas City, Mx 

left to right, 


Stenl | 


nhouse, sales 


by 


front 


representative for 
and west 
rd M. Me 
McGoun 
Montreal; B. J 


Toronto 


a entral 
Ontario; Cliff 
Goun, president of 
Chemicals of 
Ken Kenalty 


ener il manager 


district 
Beverly 


1 
ind 
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FROM THE ALLIED TRADES 


100th anniversary 
i “I hns Man- 
Na 
M in 
Hyflo 


“On our 
] 

plaque iu 

late 


Chemi il 


mpany i 


salutes its asso 

il ( le iners 
icturing (¢ 
| iT 29 ve irs 


Hyflo de 


irea 


ler | 

he other 

Chicago 

They we 

ot urman-Conley 

pany, Edward Kahn and 
M ilik ot H Kohnst im 

pany, Inc., W 

General Cleaners Produ 

pany, O. A. Luster of Samuel 

Chevlin ind Ralph 

Margolis of Tri-Supply Com 


Ruder 


Company 


and 


Ort 
und 


McGoun, McGoun sales 

rvice representative 

\ lle y ind 
Ontario 


Lewis, 


northern 
Sex ond 


tawa 
eastern 
Boyd H 


manager, and Harry E 


row 
regional sales 
Turner, 
regional manager, both 


3utler’s Cleveland office 


service 


trom 


Atlas Technical Center 

Atlas Powder Company 
mington, Del., 
ed its technical center lo- 

ited to the 
general The 
facility house 


Wil- 
recently dedicat- 
new 
company’s 
$3.000.000 
the 
pany s basic resear( h and che m 


next 
office 
will com- 
ical product development activi- 
ties 


Delaware Governor J. Caleb 
Boggs spoke briefly at the dedi- 
cation. He praised the company 
for its contribution to the indus- 
trial development that is mak- 
ing Delaware the most 
rapidly expanding states in the 
nation Atlas president Ralph 
K. Gottshall thanked the com- 
pany’ s and stated 
that from this 
facility Atlas’ base 


of operations and stimulate 


one ot 


c mploye es 


new products 


will broaden 
its 


growth 


Dorsey Joins Laidlaw 


WILLIAM J. DORSEY 


William J. (Bill) Dorsey has 
joined the sales staff ot W \ 
Laidlaw Wire Co Pitts- 
burgh Hanger Company, Peoria, 
Ill. 
according to an announcement 
by John S. Mueller, sales man- 
Mr 
representative 


and 


assistant sales manager, 


as 


ager Dorsey was formerly 


for many 


allied 


well known 


sales 
trade s 
in the 


for another 


and Is 


years 
firm 
industry 

Mr. Mueller 
the Laidlaw 
companies 


also stated that 
and Pittsburgh 
are broadening their 
line of garment hangers and ac- 


cessories 


Sarco Milestone 


Fae 


One million pounds of stain- 
less steel have now gone into 
the production of Sarco Ther- 
mo-Dynamic steam traps. The 


milestone was reached on May 
5, 1958, at the Sarco factory 
in Bethlehem 


Conveyor Prices Reduced 


Increased production, due to 
and im 


prove d asse mblvy-line te« hnique s 


increasing de mand, 
made it possible to effect 
the manufacture 
Consec-1 -Vevor, 
according to Mort Weiss of 
White Machine Co The se sav- 
ings are being passed on to the 
selling 


h ive 


economies in 


of the White 


drvck aner in reduced 
prices, Mr Weiss 
The Conse 


conveyor 


States 
call-of- 


continuous 


-Vevor 
hice uses 
rail which revolves electrically 
slickrail 


hanging 


Using a type of gar- 
the 


fixed hanging 


ment conveyors 


have no slots or 
spac es 

For further information write 
to White Ma Company, 
| ith St and Ave 


Kenilworth. N. ] 


hine 
Lafayette 


Hammond Promotes Winslow 


STANLEY WINSLOW 


Stanley 
chit t 


assistant 
Hammond 
Laundry - Cleaning Machinery 
Co., Waco, Tex., has been ap- 
pointed special field representa- 
tive with headquarters in Co- 
lumbus, Ohio. Mr. Winslow 
will work throughout the Mid- 
western and Eastern markets. 

Beginning in 1941, Mr. Wins- 
low has been with Hammond 
17 of his 34 years. Mr. Winslow 


Winslow, 
engineer of 
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the Saynimnn Be 


actually out-cleans any 
split-pocket machine 
in efficiency and quality! 


While others “fiddle around” to divide loads and to jog 
cylinder pockets into position, one man with the open pocket 
SYNTOMAT cleans and spots with ease 135 Ibs. per hour. 
Yes, that’s efficiency...And quality cleaning is a “natural” 
with a non-confining, open pocket cylinder. 


HERE ARE EVEN MORE £)272@ma0@? EXTRAS: 


© Direct sludge transfer from filter to cooker 
WRITE US FOR * ee en 
MORE DETAILS ® Automatic and manual control of valves 
WITHOUT ® Twin base tanks for 2 bath or for sizing 
OBLIGATION! @ Plus the new Vapor Sorber that reclaims all 
lost perc vapor from the air! 


Also available in 
65 and 100 Ib. ratings 


WASHEX MACHINERY CORPORATION 
192 BANKER STREET, BROOKLYN 22, N.Y. 





COST MAGNETIC FILTER TRAP 


7. CATCH-ALL 


Keep this damaging stuff 
out of your pump 


1 


Vas 
Lo 


Fits any trap. Magnetically extracts all metal particles from cleaning 


solvents 
moving magnetic core 


sive replacements 


Particles are released from cylinder by unscrewing and re- 
Magnetism guaranteed permanent 
prevents costly damage and prolongs life of pump 


Cuts expen- 


Only $12.95 


NEW MAGNETIC 


THERMOMETER 


A portable 2” circular dial thermometer 


that magnetically adheres anywhere—to 


circulating solvent or discharge lines, to 


reclaiming 


trap 


tumblers, 


stills, stacks or lint 


Measures and controls the tempera- 


ture of circulating solvents, water or steam 


May be used for continuvous cr spot read- 


ings. Saves costly thermometer installations 


NU-WEIGH ECONOMY 
HANGING SCALE 


Scale for selling service by 
Heavy gauge metal basket 
Attractive scale graduated to pounds 
Approved by Dept 


Capacity 


Ideal 
weight 


and half pounds 
of Weights and Measures 
up to 100 Ibs 


Scale and basket as shown $39.75 


$15.00 
18.00 
22.00 


With stand add 
Scaie alone 
Basket alone 


Sold Through 
Drycleaning and Laundry Jobbers 


NU-WEIGH 


a STANDARD SCALE 


BASKET 


16” x 18” x 32” 
gauge steel wire basket with 
removable plastic liner. Ca- 
pacity 60 ibs. Steel carriage 
with 3” ball bearing casters 


heavy 


Weight figures are reflected 
and 
plainly visible without 


swooping. $69.50 


Also available, Deluxe 
Seale Basket. Up to 150 
ibs, capacity $129.50 


n magnifying mirror 


NEWHOUSE SPECIALTY CO., INC. 


3827 San Fernando Road, Glendale 4, Calif. 


started as a draftsman under his 
father, F. H. Winslow 
hief engineer and vice-presi 
dent of the company After 
Army Stanley Winslow 
ymple ted his engineering edu- 
ition at A & M Colk ue 
1949 


who > 


SeTVIce 


iv \as 
obtaining his degree in 


Mueller Joins Textile 


ROGER MUELLER 


Mueller, former direc- 
Mueller & Co., Hor 


Switzerland, was 


Roger 
tor of P 
gen-Zurich 
recently executive 
Mark 


Svra 


ippointed 

president of Textile 

ng Machine’ Ce Im 
Mr ueller 


reasing 


, 
will 
in pre S 


present- 


Mueller 


t tor Textile 


has been 

stern Europe 

East, South Africa and 

Well over 1.000 Tag 
ind an inere 


Thermo-Seals 


n knowledge and ex 
in applying identifica 
modern operation can 
states, contribute to 


ustry s strides in effi 


New Du Pont Laboratory 


The opening of " 
$5.000,000 


viding service 


new 
laboratory for pro 
to customers and 
new or improved 

Pont Com 
Electrochemicals and 


evaluating 
products of the Du 
pany s 
Pigments Departments was re 
ently announced. 

Although facilities are 
shared by the two departments 
the building 
laboratories for product devel- 
opment in the paint, 
textile, plastics, paper, ink and 
allied chemical fields. 

For both departments, the 
laboratory provides a center for 
work on customer 
problems, for visits of custom- 


some 
house 5 


separate 


metals 


research 


ers, development work on new 
products and new uses tor es- 
tablished and _ the 
training of technical 


products 
field rep- 
resentatives 

The laboratory 
000 


91... 


spac ec, 


contains 
square feet of floor 
including 150 separate rooms 
demonstration 
technically 1 
includes 


laboratories and 
areas. The 
staff of 130 


( he THe il 


traine¢ 
chemists 
engineers, metallur- 
gists and other specialists 

Before the completion ot the 
new laboratory. sales service fa- 
cilities for the Electrochemicals 
Depart: vent were maintained at 
Du Pont’s Ni 


while the Pig 


tLara I ills plant 
ments Department 
operated separate service labx 

ratories at Newark, N. J., and 
Newport, Del 


Pantex Appoints Ward 


KENNETH F. WARD 


Ward has 
! 


il Sales 


enneth | 
pp inted divisiona ) 
iger f Pantex Manutacturi: 
Corporation of Pawtucket, R. | 

Mr. Ward was f 
Washington, D. ¢ 
tive ind ins itional 


laundry equip 


} 
rmeriy 
representa 


manager 


In his new 
will contact 
ernment i cles it the 
levels. He 


ke his headquarters in Wash- 


leral and state will 
ington 

Active n the government 
ymittee of the Na 
tional Association of Manufac- 
turers, Mr. Ward is also on the 
subcommittee on industrial mo- 
bilization of that 


contracts co 


organization 


Washex Representative 


Washex Machinery Corp., 
Brooklyn, N. Y., has appointed 
Brooks & Company its addition- 
al representative in the state of 
Washington. The announce- 
ment was made by J. B. Die- 
penbrock, Washex vice-presi- 
dent of sales. 

Brooks & Company, under 
the management of Frank H 
Bryant, is known in the dry- 
cleaning and laundry industry 
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O LSON the filter you clean without dismantling! 


In 1 to 3 minutes the special Olson filter screens are completly cleaned—automatically! 


ers ft 


Just set operating le » backwash position and start the pump. 


} 


Pump forces liquid back through tubes (from the inside out), 


knocks off dirty 


filter cake and allows it to settle to the cone of the 


or hardens and cannot be removed by 


pressures, 


a specially designed agitator completely 


vaked or solid dirt for easy removal. 


done without dismantling the 


of messy, time-consuming work. 
iperflow tubular filters in 7 different sizes. 
Write today for fr illustrated booklet containing 


including engineering 


lata and specifications 


Division of The iry Mach 


ery Company 


CINCINNATI 12 FILTERS STILLS 


ALM-OL-2 


July, 1958 








GAS FIRED 
LATTNER 
HRT 


See — 


the simplicity of design. 

the 10 sq. ft. heating surface per H.P. 
the quiet atmospheric gas burners. 
the simple control setup. 


the factory installed combustion 
chamber. 


the rock wool insulated jacket. 

an HRT boiler all in one piece. 

the boiler that ‘‘coasts"’ with the load. 
sizes 3 H.P. to 50 H.-P. 


Dealers Most Everywhere 


P. M. Lattner Mfg. Company 


Cedar Rapids, lowa 











throughout the Northwest. The tion was instituted in the U. S. treasurer; Irving Berkelhammer United Brass Works, Inc., Gov 
ompany recently moved to new District Court in San Francisco. president, and Harry Berkel- ernor Luther Hodges and Mayor 
juarters at 29-20 Eastlake Ave According to Russell H. Young, hammer, vice-president of the P. H. Martin 
Seattle. Wash president ot Davies - Young 
owner of the patent the setth 
Litigation Dismissed ment was accompanied by the Dow Chemical Solvents Conference 
instituted by the payment of in undisclosed 
Soa] Cor pany umount to his company 
charging a Cali The Trusler Patent 
leaning supply man ormula which, it is 
nd distributor with he ised in the dry 
f the Trusler process, eliminates static in 
729.576. has been re s so that they lo not pick 
stipulation ais pn lint or dirt for an extended 
ction The litig period of time 


The Dow Chemical Company front row: Don Huff, San Fran 
solvents field representatives at- cisco sales; D, G Arteberry, St 
tended a solvents conference, Louis sales; W |. Keenan, Mid 
April 21-25, at Dow headquar- land sales; J. D. Themins, De- 
ters, Midland, Mich. W. U. troit sales; W. H. Colgrove, 
Seiler, solvents field service su- Chicago sales; D. L. McEwen, 
pervisor, was chairman of the Boston sales 
conference which discussed Second row: A. J. Pastor, 
new product developments and_ technical service and develop 
solvent uses in the drycleaning ment; T. ]. Christiansen, indus- 
field. It was the first such meet- trial solvents supervisor; G. G 
ing to be held at headquarters Taddei, chemicals merchandis- 
since solvent sales recently be- ing; J. A. Skaggs, Texas pro- 
came a section of the Chlor- duction; J]. A. Masmanian, New 
Alkali Sales Department York sales; C. J. Giles, Cleve- 
The United States Brass comed the company in a formal Speakers at the conference land sales; R. J. Clark, San 
Works. In formerly located dedication ceremony. The gov- included W R. Dixon, Dow Francisco sales; A. E. Schober, 
in New York, recently moved ernor complimented the com- general sales manager; K. M. technical service and develop- 
its entire operation to Randle pany on its record of stability Wildes, Chlor-Alkali sales man- ment; L. S. McDonald, Texas 
man, N. ¢ ind uninterrupted operations ager, and Frank W. Larabee, production 
Governor Luther H. Hodges Pictured left to right are Wil- Solvents Section sales manager. Back row: C. C. Castle, dry- 
und Mavor P. H. Martin wel- liam Berkelhammer, secretary Pictured from left to right, cleaning supervisor; D. H. Mac- 
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technical service known equipment 


: = 1 grec na ype resentative for Zt 9 NEW PRODUCTS AND LITERATURE 


d development; F. W. Lara rarment industry Continued from page 5 


1. W. Woods. Le Angeles P & H Industries 
| Seiler ind ‘ no its executive Sa - ‘ ‘ Lae Poli-Mit 
| ices to U M & FL hh rost _ ; : ‘i * penta 9 % 4 
ae Conse . { cleaning and polishing metal 


pase ' vy lent free. the further information write 
. < 
Sadler to Columbia-Southern ' tates The DB |. to Keever Star 


Columbia-Southern enser I ' crs . is, Ohi 


h ( ompany 


Corpor ition, I ittsburg 
nounced that George W Stock Forms Catalog 
_ 4 new catalog illustrating the 
of stock torms 
und how they can 
greatest idvantage 
nt. svstemati ind 

f the dry 
ow being 


Reg 


a graduat 
Institut . 

i In - ttt bror “ Phe nreco Stock Business 

een isso \ Hust ae the 


Rubber ( 


LISé COV 


Hatters Supply Serves East 
H 





is YOUR call office DATED? 


Modernize with the SHAMROCK AUTO-VEYOR 
The whisper quiet spacemaster 

@ SAVE SPACE—up to 60% more garments 

@ SAVE TIME—50% or more in serving customer 

@ SAVE LABOR—Attendant never leaves counter 

@ SAVE MONEY—The above 3 ARE MONEY 


Accurate positioning and positive stopping with the 
AUTO-BRAKE** (no moving parts) @ Advanced 
design and engineering @ The whisper quiet space- 
master is dependable @ The finest conveyor deserves 
the finest controls ®@ We offer the top controls of 
the industry 


FOOT SWITCHES k PUSH BUTTON CONTROLS 
IF DESIRED - ; : AS STANDARD EQUIPMENT 


The FONE-DILE** : <3 ee The AUTO-DILE 
The only one Accuracy supreme 
in the industry 


Manufactured and 


guaranteed DY 


AUTOMATIC SPECIALTIES INC. 242 Walker Street, $.W., Atlanta 3, Georgia patent pending 
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LITTLE = 
JOE Adjustable garment holder thet lends co hand ot fur-like 


press machines, silk finishing boards, repair de- 

portment, and spotting toble. Little Joe will keep 

gorments off the floor and wrinkle free. Soves re- pile fabrics 

cleans and mokes the work easier and faster. Just . 

press the button and adjust to any height desired with see 
Die-cast chrome finished hook on a 5 foot beaded IN YOUR 


hoin. Let Little Joe lend a hand and speed the 


> work at every machine. Price each $2.75 OWN TUMBLER 
, 
ree og ft eel-tex 
Practical low cost gorment rack thot converts proc- a ef 


tically any car into a light delivery truck. Slips over M 
dry cleaning 





coat hooks in the back and adjusts to fit any width 


cor. On or off in a jiffy, no tools needed. Sturdy PS a. are + 
steel telescoping rod, chrome finish. Adjustable t ly 
rubber stops keep hangers from sliding sideways = t 
A life saver when your regular truck is down for { | 
bt 4 
— 





repairs and good for special deliveries. Price each 


$3.95 











* NO EXTRA COST! 





@ OUND 
Base 


Jf save * NO EXTRA EQUIPMENT! 


COUNTER 


\ 
RACKS Pr : 
Li = a oa * NO FRANCHISE FEE! 


A neot fixture on which to hang garments during 
heck-out. Keeps clothes wrinkle-free. Assists check- 
ovt and builds good will. These racks are sturdily 
built of strong polished chrome plated steel rods 
They have cast aluminum bases ond trim fittings to $23 buys all you need to 

harmonize with the best up-to-date sales rooms. A ‘eed 

SPECIAL FEATURE on all KD Counter Racks is a set Aa process more than 64 MONEY BACK 

: GUARANTEE 


screw in each base to keep the hook properly lined ano PEMC 

up ond to prevent the rod from turning garments 

ROUND BASE Price per unit $4.50 TRAY BASE Price per unit 2s 
FLOOR BASE Price per unit $4.95 




















See Your Jobber See Your Jobber or Write Direct 


| CD oo sen THE KevES-Davis Company FUR-FEEL CORP., 231 Eagle St., Brooklyn22, N.Y. 


treet P. O. Box 155 Battle Creek, Michigan 





Jimmy and Frances Civitarese Blue Jay Cleaners, 57 Broad- 

have announced the opening of way, New Haven, Conn., oper 
PEOPLE AND Country Club Drive-In Clean ited by Salvatore Vitagliano, is 

ers, 700 S. Main, Pleasantville t iw its twenty-fifth ar 


N. J 
NORTH EAST 


enin oft sixt} utlet 


Peoples Cleaners has announced 
u I 
1000 Sandy St., Norristown 
- ‘ . | t 
a s presider 
Fieve. ',» Ideal Cleaners and Dyers held 


lara reneral 


S ul ypen house ecentl t its +s 
ye 1 , ' pl cy WW Jack and Harry Handjian have « ing te .. Hindman, own 
new compile c¢ iti : 
Church St., Spring Valley, N. taken over ownership of Star 
Cleaners, 1435 Seventh St 

Belmont Cleaners has been es- Yangon Calif 1 | : 
tablished at 287 Belmont Ave anger, alir., anc ave Pride Cleaners has been opened 
oak tt \ ; Arrangements have been com- changed the name to Aram’s. at 3401 Grand Ave. Oakland 
yewark \ stus : ‘ ' ‘ ‘ , 
ted for the purchase of Ott’s Their father, Aram, former op- Calif. by R. H. Oates 

Cleaners. Tonawanda erator, has retired 


Oakland (N Cleaners has « 7aS — s J. Lee and ; - A&L Cleaners has been opened 
heen opened in the 1 Carl Wilson has purchased at 17712 Huntington Beach 
- e1 American Cleaners, 114 N. Cor- Blvd., Huntington Beach, Calif 
4 contest was conducted in tez St., Prescott, Ariz., from Mr. by Mary Catrabone and Lillian 
mnection with the opening of and Mrs. Thomas Patterson Versaw 
West Shore Drive-In Cleaners 


323 Whalley Av New Haver . . . 
Horseshoe pping Center on { _— _ : “"+ Drive-In Dry Cleaners, Inc., A grand opening was held re- 


Wilmot Rd., Scarsdale, N. Y _ Visalia, Calif., has been incor- cently at Lara Cleaners, 4398 
porated by Mr. and Mrs. Glenn Huntington Dr., S., El Sereno, 

Kelley's Cleaners. located in Swift Cleaners is scheduled to R. Cline and Mr. and Mrs. Calif., by George and Beatrice 

the Telegraph Rd. Shopping be opened at 50A Merrick Rd., C. N. Spivey. Capitalization is Lara 

Center. Washincton. D. C.. was Freeport, N. $10,000. 


damaged by fire recently Mr. and Mrs. Kenneth Donel- 

New equipment has been in- New drycleaning equipment son have purchased Sav-On 
Savle and Edwin Temple have stalled in Smith Dry Cleaners, has been installed in City Cleaners, 806 Linden Ave., Car- 
unnounced plans to open a dry- Wellsboro, Pa Cleaners, Paducah, Tex., ac- pinteria, Calif., from Mrs. Mary 


Splendid ( leaners is among the 
tenant im the new Colden 
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shua Tree 


nd Be i Ne 


Otis and 


Julia Short have es- Crest Cleaners, 1217 Nederland 
tablishe | d wre 


Westside (Cleaners, Ave Nederland lex 
Highway, 9 I W Red Tir 
lif The idded torage \ 


Belfair Cleaners has opened an 
utlet 9330 Br kivi A\ 


Los Angeles, ( 


Arcade Cleaners been 
pened '  — 

Shopping Center, | 
Caltit hy Irs tose S 


has 
t S 


Skill Cleaners, 
wal Ed | 


210 S. Broad- 

Okla been Quality Cleaners, Paducah, Tex.. 
Mr Mr has been 1 ed t , 
fr leled buildi: 


‘ r Clint Mat 


Laundry has 


508 S. | 


Bell Cleaning & McCafferty Cleaners, 549 James 
‘ ‘ i at C+ Shafter. ( f 
ers rt 1; 


M 


New drycleaning equipment has 
aa , ( 
I | i ( 


Bill Ma “ 


Bundy Cleaners has opened a 
‘ tlet at 146 West 


Blvd., Los A ( 


\ 


Mi and Mrs 


Arthur Hoskey 


Mlacter ( 


Zane 


pure hase d 
\l ‘ ; 


Franklin has 


| ( 


“DRESS RIGHT... 


. 


“Freshen the Impression” 
with 


Perk 


.and keep your customers’ 
good-looking clothes 
looking their best! 


*Stauffer’'s Perchliorethylene 


STAUFFER CHEMICAL COMPANY 


380 Madison Avenue « New York 17, N. Y. 


Order Stauffer’s ‘Perk’ in 

the blue-striped barrel 

from Drycleaning Supplies 
y Distributors everywhere. 
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Henry 


De Smet 


Ideal ( leaners, 


Hank 
ed Hen Dry ( 
I Ave | kh I 


~ 


drycleaning 
= 


( r \ 


\ 


\ 


Ortega has 


Bon Marche Cleaners, Inc., has 
; ‘ tite th ; 9 ‘ 


Mr. and Mrs. Carl Bruns ; 


Dry Cleaners 


\ 


establishment 
| \ \foy 


Walla Walla, 


6015 W ( 


Bud Baylor Cleaners has been 


Anderson 
f A. Noreen & Son 
“te 


lommie 


v a 


i I 


Towne Cleaners has 
; . , 


Fd 
at 


Cleaners 
ind Mrs 
Nel 


Chimney Rock 
be ed by Mr 
Case Bavard 


’ 
ite 


An 


be 


is the new 


n 


will 


I 








The Perfect Rack for PERFORATED 


PLASTIC BAGS 


in Rolls . . 


Buy vi I 


ur OW! rack 


and save rental fees 


Bagger and rack per 
fect for handling 
paper, too 

Floor Model Complete 
$59.50 
Com 


Ji—F-50 
Ceiling Model 
plete 
JiI—C-50 .$45.00 
NEW improved 
1IFFY Bagger Stan | 
at new low 
$21.50 
JIFFY Racks also 
available with 3 
trays for single plas- 
tic bags. 
Floor Model F-60 
$67.50 
your dealer 
or write 


MEDALIE 


Manufacturing Co. 


only 
pl IC¢ 


Set 


ee 





213 NORTH FIRST AVE. 
MINNEAPOLIS 1, MINN. 











press ALL fabrics 
in COMPLETE SAFETY 


with Gross Star TRIPL-SAFE Grid Plate 
or Gross Star TRIPL-SAFE perforated hot head plate 


YES! Perfect heat at head for synthetics, silks, 
wools, cottons, any known fabric—with clouds of 
steam and NEVER a jet. 


ends jetting, stops nickel Sp 
marks. f 
Scientifically i 
Napped Surface 
is part of : 

the plate, ‘ie 
can't wear 

off—will 

NOT SHINE 

any 


fabric 





LOW COST 

TRIPL-SAFE 

GRID PLATE 
Under 46” $29.75 
Over 46” $38.75 
Mushroom $21.75 


Single 

Plates 

Still only 
Under 46” $16.85 
Over 46” $21.75 
Mushroom $12.50 








From Your Jobber—iInsist on this famous nameplate 





GROSS STAR TRIPL-SALE GRID PLATI 
oaTrrw?r “ rl - . 
PATEN L. BEHRSTOCK CO w 
1708 STATE ST HICA le . 














HIGH SPEED 
EXTRACTORS 


@ MANUAL OR FULLY AUTOMATIC 
@ COIN OPERATED FOR UNATTENDED STORES 


BOCK WORK CENTER—WASHER AND EXTRACTOR 


See your Laundry Machinery Dealer 


BOCK LAUNDRY MACHINE COMPANY 
TOLEDO 2, OHIO 
EXTRACTORS 


For De-Pilling and 
De-Linting all Gar- 
Ss ’ 


For 
De-Linting 
Trouser Cuffs 
and Seams 





ue but 
Here's a typical en- wigs. 
dorsement from one om 
of our 24.473 Clean- 
ers, Tailors, Furriers 
weers. 


tented 
ELECTRIC WHISK-BRUSH & SANITATOR MACHINE 
It beats! It sweeps! it suction cleans! 


It's on efficient and powerful blower. it sprays sizing, 
water repellents, moth-proofing and other mater- 

lols, dry or liquid. ALL in one unit! Nothing 

else like it! Try onel 


Send us another 
“Little Wonder’. 
I'sed one for years 
Feel we could not be 
without it.’* 


DeLt cl 
gy AMERICAN PRESSBOARD CO. INC. (EST. 1910) 
(Patentees and Manufacturers) 


114 W. 30th St., N.Y. 1, PE 6-8687 











5999 EAST 56TH STREET 


NORTH CENTRAL 


Modern Cleaners & Dyers, 
1206 Lincoln St., Portsmouth, 
Ohio, has completed a renova- 
tion program 


Fred Hiller is the new owner 
of University Cleaners, 801 S 
Illinois Ave Carbondale, IIl. 
Mr. Hiller pur hased the estab- 
lishment, formerly a branch of 
Horstman’s Cleaners, from Ned 
Farris, owner of Horstman’s 


Drive-In Cleaners has been es- 
tablished at Lake and Ridge 
land, Oak Park, Il! 


Beck Cleaners, 332 N. Wood- 
ward, Birmingham, Mich., 
brated its thirtieth anniversary 
recently. The firm is planning a 
new building at Oakland and 
Woodward 


cele 


Pat’s Dry Cleaning, 1366 E. 
Market St.. Akron, Ohio. was 
opened recently by Pat Beth 
une. 


New equipment has been in- 
stalled in DeLuxe Cleaners & 
Launderers. Carroll, Iowa, it 
was announced by G. W. 
Thomas, owner. 


Centerburg (Ohio) Dry Clean- 
ers has been purchased by Mrs 
Edgar Dilger from Mr. and 
Mrs. Dorance Ufferman. 


Meier Cleaners, Inc., 623 W. 
Clay Ave., Muskegon, Mich., 
celebrated its fiftieth anniver- 
sary recently. E. E. Meier, pres- 
ident and founder of the firm, 
has served on the board of di- 
rectors of the Michigan State 
Dry Cleaners Association. His 
sons, E. J. (Bud) and Robert 


e 


FOLD FINISHING R 
@ Guaranteed correct length 
@ Measuregraph control 


U 
Afuse 2-etyoe 
FOLD FINISHING R 
Franchises available to qualified petroleum solvent plants only—WRITE 


ae e 





INDIANAPOLIS, INDIANA 


and his son-in-law, 
Joseph E. Bolduc, joined him in 
the business after service with 
the armed forces in World War 
Il. Robert Meier and Mr. Bol- 
duc are graduates of the NID 


B. (Bob), 


Gene and Carol Stone have pur- 
chased Reinbeck (lowa Clean- 
ers from Harold Beach 


New Monon (Ind.) Cleaners has 
been moved to new quarters in 
the Legion Bldg 


Mr. and Mrs, A, C. Bauer have 
purchased Comfrey Cleaning, 
Springfield, Minn., from Mr. 
ind Mrs. Emest Scharf 


Franklin's Modern Dry Clean- 
ing, Hillsboro, Ill., operated by 
Cedric Franklin, is now housed 
in a new location 


West Side 
Fourth St., 
added a storage 
began operation 
1920's with the 
Roach as proprietor. It is now 
operated by his Francis 
and Walter, and his daughter, 
Mrs. Mary Strole 


Cleaners, 203 S. 
Streator, Ill. has 
vault. The firm 
in the early 


late Frank 


sons, 


James C. Easterbrook, operator 
of American Cleaners, 208 W. 
Elm St., Urbana, Ill., has pur- 
chased a building on S, Mattis 
Ave. Rd. as new headquarters. 
Mr. Easterbrook expects re- 
modeling to be completed 
about September 1. The Elm 
St. address will be maintained 
as a pickup station. 


Pronto One-Hour Drive-In 
Cleaners and Shirt Laundry 
has been opened at 221 N. 
First, Maywood, Il. 
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INCREASE PROFITS WITH 


BERLOU 


MOTHPROOFING SERVICE 


FIVE-YEAR WRITTEN GUARANTEE 


Let Berlou’s own factory representative help you plan a profitable moth- 
proofing department. Berlou, established in 1930, is used by more pro- 
fessional mothproofers than all other mothsprays combined. Write for 


Berlou Profit Builder Plan. Berlou Manufacturing Co 
In Canada, The Berlou Company, Ltd 


Marion, O 


. Treadway, 


president of 
Rug Cle 


( 


! } 
} ' ' | 
It] l ed 


435 Monroe Street, 
London, Ontario 


Roy Allen & Son Cleaning Shop 
Odell, Ill., | nstructed 
be di, Lditins 


} 


4 branch of Edwin Mikesell’s 
| I His St I 
s been opened at 


DOMINION of CANADA 


arlyle (Sask Dry Cleaners 
as announced plans to install 

: 
Ernest R. Nelles, owner of Kel- 
Tone Cleaners, Chilliwacl 
. has innoun ed the iddi 
new laundry plant. As 

th Mr. Nelles 
nd Bol 


K 


New drycleaning equipment 
, } " 1 


1 in Mil 


heer inct 
een insta 


Van's Clothes-A-Clean, 512 AIl- 
bany Ave., Waycross, Ga 

installed new equipment, it was 
innounced by Charles M 
Smith 


has 


ywner 


4 new storage vault has been 
idded at Wayne Baxter Cle in- 


} 


ers, Fort Payne, Ala 


A formal opening was held re- 
cently at Nu-Way Cleaners, 
26th St. and Jackson Highway, 
Sheffield, Ala., by J. H Joe 
Mills. 


M & S Cleaners, W. Innes St., 


Salisbury, N. C., has opened an- 
other plant, on the Stokes Ferry 


July, 1958 


new drycleaning establish 


Tenders have been received for 
mstruction of a d n f 
Dry Cleaning ¢ St 


Ja ICS Man 


Juinton’s 


Rd Associated in tl 
ire Joe I McDaniel 
A Sedberry 


A new drycleaning establish- 
ment has been opened in the 
Palm The atre Bldg Hon 
ste id, Fla. 


4 grand opening was held re- 
cently at Winter Land Clean 
ers in its new location at 101] 


Orange Ave.. Winter Park. Fla 


Woodbridge 
Manassas, Va., recently cel 
brated the completion of | its 
modern new plant with a grand 
opening 


Cleaners, _Inc., 


One Machine... 
Many Operations 


U. S. MODEL 


518-2 


is a positive MUST in your alteration 
room for fast, fine work at low, low 
cost. 


2 Machines in ONE! 


HEMMING 


* skirt, dress 
and coat 
bottoms 
linings 
sleeves 
cuffs 
draperies 
and curtains 
bedspreads 


REINFORCING 


* worn spots 





U. S. BLIND STITCH MACHINE CORP. 


231 West 29th St., New York 1, N.Y 



























































NO COSTLY REFRIGERATION! 


NO COSTLY INSTALLATION! 


NO COSTLY INSULATION! 
INEXPENSIVE CONSTRUCTION! 


Saves You Thousands of Dollars Builds Real Profits Quickly . 


RELIABLE MACHINE WORKS. INC. 


231 EAGLE STREET, BROOKLYN 22, NEW YORK 











GARMENT RETAINER 


An Inexpensive, Deluxe Service 
that brings in new customers. 
Maintains lapel roll with a ‘‘just 
off the press” look. ideal for 
lightweight summer jackets. 
Brings customers back for more. 
ORDER TODAY OR ASK 
YOUR JOBBER 


Jobbers send for attractive 
box display. 


(Coat Retainor Company Pat. 2641390 


137 Haggin St., San Antonio, Texas 











INSURANCE AT COST! 


NATIONAL INDEMNITY EXCHANGE 
NATIONAL FIRE INSURANCE EXCHANGE 


3820 WASHINGTON BLVD. « ST. LOUIS 8, MISSOURI 








Put Cancer 
Ou the Defensive! 


Together we can strike back 
Give to 


AMERICAN CANCER SOCIETY 








REVOLUTIONARY NEW 


SOLVENT PUMP UNIT 


Transfers solvent to cleaning machine automatically! This complete 
portable, electric unit installs in less than 15 minutes, without specicl 
tools. Price of $87.50 includes 8’ of solvent-resistant hose. Mode by 
UNITED—your guvcrantee of quality! See your neorest dealer, or write 


UNITED BRASS WORKS, INC. 
RANDLEMAN, N. C. 


OBITUARIES 


John S. Baden, 62, owner of Mid-Way Cleaners, Alexandria, 
Louisiana, died recently. Mr, Baden is survived by his wife 
and two daughters. 


Robert Duncan McEwan, 44, partner in Aylmer (Ontario) 
Cleaners and Dyers Ltd., Canada, died recently. Mr. Me- 
Ewan operated the drycleaning establishment with his part- 
ner, Raymond Sheppard. He served as mayor of Aylmer 
from 1952 to 1956 and was president of the Elgin Liberal 
Association for several years, past president of the Aylmer 
Kinsmen Club and a member of Malahide Lodge No. 140 
AF&AM., Surviving are his wife, a daughter and a son. 


Henry Pinajian, 58, owner of Apex Cleaners, Fresno, Cali- 
fornia, died recently. He had served as president of the 
Fresno Dry Cleaners Association for the last 10 vears, as 
president of the Patriotic Union of Dickranagard for the 
last 10 years, and was a member of the Fresno Elks and 
Moose lodges. Surviving are his wife and three sons 


Arthur E. Ricketts, 53, president of Kwik Kleen Laundry 
Corporation, and secretary and production manager of Sweet 
Kleen Laundry & Dry Cleaners of Buffalo, New York, died 
April 28. Mr. Ricketts had been affiliated with Sweet Kleen 
since 1929, He was a member of the Williamsville Laundry 
Club, Rotary Club, Scalp & Blade, Inc., and a charter mem- 
ber of the Buffalo Exchange Club. Surviving are his wife and 


MEETINGS SCHEDULED 


July 17 through 26—British Laundry, Dry Cleaning and 
Allied Trades’ Exhibition, Olmypia, London, England. 


August 8, 9 and 10—National Institute of Drycleaning 
Alumni Society, Back-Home Day, Shoreham Hotel, 
Washington, D. ¢ 


August 17, 18 and 19—Virginia Association of Launderers 
and Cleaners. Annual Convention. Hotel Roanoke, 
Roanoke. 


September 11, 12, 13 and 14—New York State Launderers 
& Cleaners Association, Inc., Annual Convention, Con- 


cord Hotel, Kiamesha Lake. 


September 28, 29 and 30—Dry Cleaners Institute (Ontario ) 
Ltd., Annual Convention, Prince Edward Hotel, Wind- 
sor, Ontario, Canada. 


October 10, 11 and 12—Ohio Drvycleaners Association. An- 
nual Convention, Hotel Cleveland, Cleveland. 


October 16, 17 and 18—Pennsylvania Association of Dyers 
and Cleaners, Annual Convention, Sheraton Hotel. Phil- 
adelphia. 


November 8 and 9—Cleansing Plantowners of Massachu- 
setts, Annual Convention, Bradford Hotel, Boston. 


November 13, 14, 15 and 16—Indiana Dry Cleaning and 
Laundry Institute, Annual Convention, Severin Hotel, 
Indianapolis. 


November 28, 29 and 30—Illinois State Drycleaners Asso- 
ciation, Annual Convention, Palmer House, Chicago. 
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NATIONAL MARKET PLACE 


Where Buyers and Sellers Meet 


10¢ a word for the first insertion and 8¢ a word for each subsequent warded by us. Be sure to write your copy, name and address plainly. 
consecutive insertion of the same ad. Advertisements set in capitals Advertisements in this department must be in our hands NOT LATER 
or bold face type 15¢ a word, first insertion; 10¢ a word for subse THAN THE 10th OF THE PRECEDING MONTH 
quent, consecutive insertion. Minimum charge—$2.00 (new or repeat) 

Help Wanted and Situations Wanted ads 5¢ a word for first inser- 
tion, 4¢ a word for each subsequent, consecutive insertion of same ad 
Minimum charge—$1.00 (new or repeat). Capitals or bold face type 
—double these rates Rates for classified advertising are net. Classified advertising is not 

Add five words if answers cre to come to a box number to be for commissionable 








Cash must accompany all orders for advertisements in our classified 
columns. No book accounts can be opened, as the low charge made 
does not permit this expense 





Mail Your Replies to Box Numbers to National Cleaner & Dyer, 305 E. 45th St., New York 17, N. Y. 








CLEANING PLANTS FOR SALE 


in the beautiful Ozarks 





er th ear. Outstar for experi 
enced ia ADDRESS: B 8539 NATIONAL CLEANER & 
DYER 2 


launderett ner has BUFFALO, N. Y. ONE-HOUR SYNTHETIC MODERN DRYCLEANING 
i and wants to sell out. $5 l jown, long-term lease On PLANT, GOOD LOCATION, GOOD LEASE. RENT $100 PER MONTH. ALL 

ling with of will sell real estate ADDRESS: Box 8455 CASH-and-CARRY. OWNER ILL, MUST SACRIFICE IMMEDIATELY 
NATIONAL CLEANER & DYER PRICE $18,000 CASH. ADDRESS: Box 8541, NATIONAL CLEANER & 
DYER Q 


4 
4 


LOS ANGELES, BEVERLY HILLS AREA. Com; 


ae: LONG-ESTABLISHED 
NATIONAL CLEANER & DYER : 


awir 


ADDRESS: 5B 


irycleaning business 
5 t i Lil Bil roximatei ‘3S repiacemer 
j leas ng or ' ell both ADDRESS: Box 8495, NATIONAL 
CLEANER x DYER. 4 3 
ADDRESS: Box 8545, NATIONAL CLEANER 
blished in growing industri community. Money maker for right c 
Walk in and take over. Complete information on request. ADDRESS airo~qpenger WISCONSIN—est : To ae oe 


8501, NATIONAL CLEANER & DYER. 2 : : hout 1 . poSsens ; al. Refere 
" ADDRESS Box 8546 NATIONAL CLEANER. & DYER. 


rado. County seat, fine catior 


northeast Col , 
ple. ADDRESS: Box 8502 NATIONAL CLEANER A 


Michigan. Established top 
operty and business must g 


y-five years. Reasor patteing. Ideal climate, good |! 





A plant that has everything you need. No need for any 


ADDRESS: Box 8506, NATIONAL CLEANER & DYER. 


NORTHWEST MONTANA: Only plant in fast-growing town. $2 rol WHENEVER 
ime, priced $13,50 Man and wife can net $9,000. ADDRESS: Box 85 
NATIONAL CLEANER & DYER. P YOU WRITE 


USE THE 


NUMBER 


it’s the key 
to prompt 
and efficient 
mail service 
plant and small laundry 
nthly qualify wor g i prices, iz beautiful Northwest Wil 


5-year contract t lependable party. ADDRESS: Box 8535 NATIONAL 
CLEANER & DYER 
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SITUATIONS WANTED 


SALESMEN-DISTRIBUTORS AVAILABLE 





Manager's position wanted, in package plant if possible. Strictly 


managerial experience, family man, age 42 


ADDRESS: Box 8366 


Twenty-two years 


NATIONAL CLEANER & DYER. 


eaning industry 


SUPERVISOR: 30 years experience, N.I.D. 1928 


justry liversified experience in pr 


second generation in in 


duction, training, supervision; age 
48, married. Looking for sincerity and depth in individual and 
Frank Hart, 507 Se 


perafior 
thlehem, Pa 8476-5 
rking s1 


WANTED: positior s manager or w 


iperintendent in quality 

i 

eaning plant. Over tf r 
th 


1 phases of the ir 
ar jive e bes! i reterer : é ? my ability t maintair 

“Pr efer Midwest states. AD- 
NATIONAL CLEANER & DYER. 5 


malifty and production af minimum >osts 


DRESS: Box 8498 


Expe quality sf ‘ N.L.I 71 ’ pars experience in a lepar 


nf “ADDRESS: Box 85 NATIONAL 
CLEANER & DYER. J 


and e nf maintenance 
alesmar r t wanted manager-spotter with 25 ar exper! 
ADDRESS. B 


a jepartment Re 


NATIONAL CLEANER & DYER 


x 853 


cain ao enrwhen : NATIONAL 
CLEANER & DYER 5 


ADDRESS 


teady 


TIONAL CLEANER a DYER. 








HELP WANTED 
i SPOTTER: Must know al! phases of cleaning 


plant. An opportunity for 
himself. Give al jetails regarding age, married or single, experience 
and salary expected. Plant 


ADDRESS: Box 8514, NA- 
TIONAL CLEANER & DYER 





CLEANER a: 


a petroleum cleaning 


tting 
right man to better 


cated ir 


WORKING MANAGER—experie 
package plant. References arn i ir l , 

Albany, N. Y. ADDRESS: Box 8543 NATIONAL CLEANER & DYER. 
SALES ENGINEER: YOUNG FAST-GROWING COMPANY, WELL ESTAB- 
LISHED IN THE LAUNDRY AND DRYCLEANING FIELD, REQUIRES TWO 
OUTSTANDING SALES ENGINEERS TO EXPAND THE MARKET IN THE 
NEW YORK AND CHICAGO AREAS FOR A NATIONALLY KNOWN 
DRYCLEANING MACHINE AND RELATED EQUIPMENT. BASIC SALARY 
$500 MONTH PLUS ALL EXPENSES PLUS GENEROUS COMMISSION. 
EXCELLENT OPPORTUNITY FOR WELL-QUALIFIED TOPNOTCH SALES- 
MAN TO MAKE BETTER THAN $15,000 PER YEAR. SEND FULL DSTAIS. 
ADDRESS: Box 8537, NATIONAL CLEANER & DYER. 


WORKING MANAGER WANTED FOR LARGE SYNTHETIC CLEANING 
PLANT. First-class 


nel in all 


silk spotter, cleaner 
Must be 


available are 


presser, and able to train person 


departments capable of directing entire operation 


Fringe benefits vacation pay, sick leave, retirement plar 


hospitalization, and employees’ discount. In replying please mail con 


plete details including family status, age, 


the Personne! Manager 
madway, Denver 2, Colorad 


salary requirements, personal 
Laundry 


8533-7 


and business referen 


Cc 2441 Br 


bes ? 


Silver State 


TECHNICAL DIRECTOR. Experienced CHEMIST to formulate and develop 
chemical specialties for drycleaning trade 
turer located in Ohio 


DRESS: Box 8534, 


Growing chemical manufac 
Salary, bonus, all inquiries confidential. AD- 


NATIONAL CLEANER & DYER. 7 


FEMALE—capable 
quality plant. If married can make deal with husband. Located in 


Albany, N. Y. ADDRESS: Box 8544, NATIONAL CLEANER & DYER. -7 


f hand finishing and other duties. Long-established 


Working Manager—Wonderful opportunity for man able to assume com- 
plete responsibility of ONE-HOUR CLEANING-SHIRT LAUNDRY plant, 
Philadelphia, Pa. In reply, family status, educational 
background, past employment history, desired salary. ADDRESS: Box 
8549, NATIONAL CLEANER & DYER. 7 


please state age, 


110 


Soft-sell—hard-working manufacturers’ representative with excellent 


jobbers relations wants one more major line to promote teeming North 
east area. Now representing three top companies in the field. (No gim- 
micks or equipment, please.) ADDRESS: Box 8494, NATIONAL CLEANER 
& DYER. -46 








SALESMEN-DISTRIBUTORS WANTED 


DISTRIBUTORS-JOBBERS for wire garment hangers. Exclusive territories 
still available. DIAMOND WIRE HANGER CO., CLAIRTON, PA. Mirs. of 
Wire Coat Hangers 8414-14 











MERCHANDISE FOR SALE 


MANUFACTURER SELLING OUT SURPLUS 24x36 NYLON LAUNDRY 
NETS, $13.50 PER DOZEN, FINEST QUALITY, SUPPLY LIMITED. L. S. 
SUPPLY COMPANY, 211-57 18th AVENUE, BAYSIDE 60, N.Y. 7717-45 





PERC-O-METER CHECKS PERC LOSS. DON’T WASTE PERC. A musi 
oney-back guarantee. Or 


Little Street slieville, New Jersey 


ny irycleaners using Perc with a sti M 


PERC-O- METER Co., 61 








BUSINESS SERVICE 


Double-breasted suit coats made single. $9.95 wholesale. Tailoring, any 
kind. By mail. Also inst Talis & Com 
pany, 11 Pleasant St 8137-10 





ns by mail, 
Mass 


inquiries 
Worcester, 
DIRECT MAIL ADVERTISING for cleaners that gets new business at low 
reactivates old customers. Write for 
Reba Martin, Inc., 4201 N. W 


cost free samples of famous 
2nd Ave., Miami 37, Fla 


5947-10 


Kolorcards 


DOUBLE YOUR INCOME from your newspaper advertising by using our 
low-cost CLEANER TOONS and verses. For FREE proofs write DAVID 
LILLY CARTOONS, Box 167, Long Beach, Calif 7520-10 


SCHOOL BOOK COVERS with your ow: 


ur business 


advertising imprint will b 


Now! at a fractior f a cent a day y advertisement 
usands of homes. Ask for FREE samples of 
ite covers, 5 styles available J. M. LESSER CO., 


West 34th Street, New York 1, N. Y 


can reach th ur up-to-the 
INC., Dept. D, 225 


8538-1 








SUEDE, LEATHER AND FUR SERVICES 


SUEDES AND LEATHERS cleaned and dyed to perfection. Prompt service 
Fully insured. Any jacket $3.75. Ship to THE SUEDE KING, 1311 East 


State Street, Sharon, Pa 5234-13 





Wholesale leather and suede cleaning, redyeing, refinishing. Hundreds 
of satisfied customers in every state. Open account. Try our exclusive 
DAVOTEX process. You will become a regular customer. C.O.D. CLEAN- 
ING & DYEING CO., 1430 Harrison St., Davenport, lowa 6055-13 


Suede and Leather Specialists. ‘‘Lano-Lustre’’ process. Member S.L.R.A. 
Natural oils, color and softness restores. Send for information folder and 
price list. Free window display sign with first job. One-week service. 
Send to—Wardrobe Service, 1304 McGee, Kansas City, Missouri. 8088-15 


Suede and leather garments cleaned and refinished-using the most mod 
ern methods and equipment—-GOOD WORK GUARANTEED. Suede 
jackets—$5.00, suede coats—$10.00, handbags from $3.00, gloves (short 
white) 50¢. COMPLETE REPAIR DEPT. Established 1912. Cole Leather 
Cleaners, 1287 Second Ave., New York 21, N. Y., LEHIGH 5-0250 
8492-13 


Suede and Leather garments cleaned and refinished. We also change the 
color of suede. Send for price list. Advance Leather Coloring, 1628 Pitkin 
Avenue, Brooklyn 12, N. Y 5849-13 


SUEDE and LEATHER—Cleaned, dyed, refinished. Guaranteed ‘‘FRENCH- 
TEX” process. Jackets—$5, coats—$10. LaFRANCE DYE HOUSE, 7606 
Carnegie Ave., Cleveland 3, Ohio. ‘Members of the S.L.R.A.’ 7947-13 








SEWING ROOM SUPPLIES 


BARGAINS—100 TALON TROUSER ZIPPERS, $11.50, 24 SUEDE LEATHER 
ELBOW PATCHES, $4.00. Ask for free price list of tailor trimmings, but- 
tons, thread, tags, pins, complete line. Nassau Notionhouse, Nassau, 
N. Y 5639-42 
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CONSULTANTS 





IN TROUBLE? Our chemical analysis of garments and laboratory r 
place responsibility for nage, and save your money. Charges li 
HUBBARD TEXTILE CONSULTING BUREAU ‘RT. 3, CHARLOTTESVILLE, 
VA. 


48- HOUR ANALYSIS SERVICE. Keep custome: goodwill. Rer 
mers retailers lega authorifies Fant facilities avaiiabie ! 
ctive work. Low rates. FREEMAN TEXTILE RESEARCH LABORA. 
TORIES, 5 Commercial Street, Malden 48, Mas 


LET US TELL — Coesaceas! | Imf 


a 
jamage tor ! aliY expert test 
‘ 


rhiai iat aiory rey ris r Jarmer 


Pr TEXTILE ANALYSIS SERVICE 








REWEAVING 


° PROFIT WITHOUT INVESTMENT.” Send us garments with | 
5 s t rewoven by the exclusive WONDERWEAVE 
All work guarant { gar 


required 





mplete with 
sr Weavers, establis! 


tient 


HEDDA MOHL, REWEAVER, formerly VIENNA, PARIS. Origi: 
weaving, reweaving toting, invisible mending. Holes rr 


enpustiy rewover 1 servi Satisfaction guaranteed 


REWEAVING, ONE-DAY SERVICE: Cigarette burns, moth-holes, tears 
spots in clothes, linens, rugs, upholstery fabrics, like new Small jot 
returned same day. Send garments for estimate. GIVE US A TRIAL. 
You'll be amazed to see the difference between our work and what 
you've been getting. Established 1910. American Textile Weaving Co 
5 N. Wabash Ave., Chicago 2, Ill 5516-29 


REWEAVING BY THE SUPERIOR FRENCH PROCESS. MOTH HOLES, 
BURNS, ETC., REWOVEN TO THE EXACT PATTERN. COAST-TO-COAST 
MODERATE PRICES. SMALL DAMAGES RETURNED SAME DAY RE- 
CEIVED. SATISFACTION GUARANTEED. SEND A TRIAL ORDER TO 
DAY. R. M. WEISSERT, 315 NORTH 7TH ST., ST. LOUIS, MO ‘ 


FOR GUARANTEED REWEAVING SERVICE ship your : 
garment to us. We use the real French-Rochester Method 
the difficult jobs that others reject. We will do it right 


French Textile Co., Dept. N, 428 Avenue A, Rochester 21 


REWEAVING. Complete SALES KIT FREE including signs, advertising 
mats, instruction | k, PRICING CHART, werk tickets and envelopes at 
NO CHARGE. A prompt efficient WHOLESALE service at a MODERATE 
COST. We reweave the act pattern in all fabrics. Our mplete re 
weaving service will make you a safished, permanent customer 
garment ior estimate. Oper counts if desire Return postage paid 


MONEY BACK GUARANTEE. “CINCINNATI REPAIR SERVICE, 413 Re 


St., Cincinnati 2, O 


end 


MONEY BACK GUARANTEED REWEAVING. Best possible 
None better. Display signs, pricing charts, etc. We supply at 1 
everything necessary to sell this fine service. Liberal discount 
accounts. Return postage paid. Send garment for estimate 


Sales Kit. WEAVE MASTERS, 413 Race St., Cincinnati 2, Ohi 


RE-WEAVING AT LOWEST WHOLESALE PRICES, 1-day service, we pay 
return postage, work guaranteed for the life of the garment. Satisfactior 
or no charge. Special low prices on large damages. Free estimates in ad 
vance if requested. Write for free signs, pricing rulers, labels. THRIFTY 
WEAVERS, 1412 Adams St., Toledo 2, Ohio 7446-29 


"BERGER DAMAGE REWEAVING” serving the 
almost forty years. The finest type of skilled work 
riced. Our work wins you good wi Est 
le. Re postage paid by us. If you want the 
t “BERGER DAMAGE REWEAVING COMPANY,’ 
nue, New York 21, N. Y 5966-29 


REKNITTING—Coverir the entire line of REKNITTING, FRENCH (IN- 
VISIBLE) REWEAVING, IN-WEAVING, STOTING. Al! done by « 
Free estimates. CHESTER ORNOWSRKI, 65 William Street, Stamford 


asi° 


xperts 
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These helpful booklets 
Can Show YOU HOW To: 


» Solve special problems 
> Train new help 
> Make more money 


How To Clean Cotton Rugs 
Manual for Training Silk Finishers 
The Laundry Primer 

ABC’s of washroom operation 
Storage for the Drycleaner 


Guide to Plant Layout 
making the drycleaning plant more efficient 


How To Train Finishing and Folding 
Operators in the Laundry 
Manual for Training Wool Finishers 

the complete job on all types of garments 
Guide to Construction and Remodeling of 
Drycleaning Plants 
How To Build a Greater Demand for 
Your Professional Laundry Services 
Advertising That Builds and Holds 
Laundry Business 


Fur Book 


complete textbook on cleaning, repairing 
and remodeling furs 


Legal Decisions for the Drycleaner 
The Charged-System Roundup 
Fabric Facts 


how to identify, clean, spot and finish 
all kinds of textiles 


To order, check number and mail coupon. 
Special rates on quantities quoted on request. 


REMITTANCE MUST ACCOMPANY ALL ORDERS 


NATIONAL CLEANER & DYER 


305 East 45th St., N. Y. 17, N. Y. 2 


Send books indicated below. 
My check for is enclosed. 


5|!6\17!\8! 9! 10) (1! /12! 

















TRAINING SCHOOLS AND INSTRUCTIONS 


MACHINERY FOR SALE (Cont'd) 





LEARN TAILORING, REPAIRING, DESIGNING and CUTTING 


Free booklets 


om men's 
and women’s garments. { separate books.) describing these 
suest. Resi Master Designer, Dept. K 

: 


tate Street, Chicag i 5670-1 


jenft courses aiso 


HUBBARD DRYCLEANING AND REDYEING 
lottesville, Virgini urses ffered in dry 


synthetic), spottiz vetcleaning and dyeing 


SCHOOL, Route 


A CORRESPOND. 


5902-15 


th to advance yourself. Catalog sent on quest 


ENCE SCHOOL SERVING THE INDUSTRY SINCE 1932. 


metal 
S. Peters, 


New all instrument, easy-to-use 
1901 South Jackson 


8360-15 


We teach 
instructions. Write for free literature. F 
Street, Little Rock, Ark 


re-weaving by mail 


BIG EXTRA PROFITS IN INVISIBLE REWEAVING! Do it yourselfi—in 
g customers finest work and prompt service Find 
make holes, tears, cuts DISAPPEAR 
Famous original Fabricon professional 
hour—ALL PROFITS! Write for FREE details 
adway, Chicago 40, Illinois 8398-15 


your own shop givin 


out how quickly u can learn t 
from all 
method pays up to $10 in an 


Fabricon, Dept. R R, 6238 Br 


clothing and fabrics 


LEARN TAILORING, REPAIRING, EE WEAVING i one of Americ 
tailoring sch Tuition: $75 for each 1 hours of instructions. Stay 


Tailoring, 422-A East. 5th Stree 


29 


as you wis! mpire Ir 








WHOLESALE DYEING FOR THE TRADE 


SHARP'S REDYEING COMPANY—DYEING EXCLUSIVELY. WHOLESALE 
ONLY. We are now |! Iding and, in addition to our 
regular service on gs are equipped to give 
Ave 


nue, Memphis, Tennesse 160-12 





cated in a large bui 


ments and household goods, 


you a complete ser rugs and carpets, any size. 977 Jackson 


LOEBL DYEING IS THE FINEST QUALITY PRODUCED. All garments are 


deluxe semi-finished, wrinkle-free, soft feel, easy-to-press. Individua 


f each piece assures satisfaction or money back. We special 


Loebl’s dye all colors every day 


inspection 
ize in draperies, slipcovers and rugs 
Quick service to shippers always. Use LOEBL’S EXPERT 
WHOLESALE DYEING SERVICE NOW for better work—bigger profits 


LOEBL DYE WORKS, INC., 348 W. SALEM AVE., ROANOKE, VA. 7005-12 


parcel-post 


Dyeing Is Our Business—'‘‘Science in the Art of Dyeing’’ by the South's 
most modern dyehouse. Our 24- to 48-hour SERVICE on garments, house 
items and rugs is unr Let's get acquainted NOW for bigger 
DUFFEN DYE WORKS, 221 County St., Portmouth, Virginia. 
7638-12 


hold atched 


profits 


For years our EASY-TO-FINISH DYED WORK has pleased the most dis- 
r PROMPT SERVICE and the FINEST DYEING of 
suedes, leathers, try SENECA DYERS, 
N. ¥. 7256-12 


criminating customer. F 
garments, rugs, drapes lipcovers, 


INC., 1127 MAPLE ST. ROCHESTER 11, 








MACHINERY FOR SALE 





complete drycleaning plants. Also 
drycleaning equi 


We buy and sell 
up-to-date 


have a complete 
pment. Contact 
us for your machinery needs at bargain WILLIAMS LAUNDRY 
MACHINERY CO., INC., 37-37 Ninth St., Island City 1, N. Y., 


STillwell 6-6666 8291-4 


line of rebuilt and new 


prices 


Long 


Two-roll, 100” and 120” AMERICAN and C/L RETURN FEED IRONERS. 
MECHANICALLY EQUAL TO NEW. CUMMINGS-LANDAU Laundry Ma 


chinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y 8310-4 


42 x 84” AMERICAN MASTER CASCADE double end driven Monel metal 
washers, two-compartment two-door cylinders, motor-driven. CUM- 
MINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, 
N. Y 8309-4 


IMPERIAL CLEANING MACHINERY COMPANY, 12! nt Ave., 
Brooklyn, N. Y. EV - 9-6585, has available American Notrux extractor, 
American 8- and 6-ro American Cascade 42 x 84, 

nless washer, Hoffman drycleaning and 
Milnor automatic Hoffman and American 30, 
tors for cleaners; Hoffman 140F and 
unit. Also Prosperity, Mercury, Manitowoc, Columbia, 
Matic s Hoyt solvent savers, Prosperity 
unit, Bendix washers, Bock extractors; Huebsch tumblers for 


Greenpoi 
ll ironer, also 9-pocket 
Pellerin- 
extrac 


laundry washers, 
48 and 60” 
synthetic cleaning 
Butler, Sec-O- 
2-girl shirt 
launderettes. 
8434-4 


washers 


aundries and 


ynthetic units with 


IMPERIAL CLEANING MACHINERY COMPANY, 12! Greenpoint Ave., 
Brooklyn, N. Y. EV - 9-6585, has Sec-O-Matic synthetic unit with solvent 
saver—Mercury—140F unit—60 Ib. Automatic unit—10 1b. Columbia unit 
8435-4 
IMPERIAL CLEANING MACHINERY COMPANY, 2! 
Brooklyn, N. Y. EV - 9-6585, has laundry and 
equipment from several modern plants. Price 
Request availability list without obligation 


Greenpoint Ave., 
drycleaning 
terms 
8436-4 


available 


reasonable, with 


IMPERIAL CLEANING MACHINERY COMPANY, 12! 
N. Y. EV - 9-6585 


ment, reasonable prices and terms, 


Greenpoint Ave., 
> new and rebuilt equip- 
Individual ma- 


Brooklyn, has large stock 
one-year guarantee 
shines or complete plants for laundry, 


lerette. List the machines yo 


>leum, also laun- 
8437-4 


synthetic or petr 
u have for sale with us 


Hoffman washer, 100 lbs. open-front, motor-driven, Monel cylinder. Hoff- 


man extractor 40 for wash-rinse operation with valves, elec 


controls and pump. Unit in operation 12 months. Call HO 7-4100 or 


Neild C 2205 N. Charles Street, Baltimore 18, Marylar 


iu set-up 


write leaners, 


exce:ient 


s separat 


DISCOUNT. Net prices 


NEW HOFFMAN EQUIPMENT AT 35°/. 
GPH synthet I 


ffset air presses $690, 10 topper air press 


rese on 4 
yer air press $680, ARW-1 mushroom air press wee 
CLEVELAND UNITED EQUIPMENT Co., 
Ohi 


2 torized 

washer, 24” extractor, 30 x 36 tumbler 
tanks, 50 GPH still, 1300 GPH filter, all 
dition. $2,500. Model Star Laundry and 


Buren Street, Danville, Illinois 








MACHINERY WANTED 


WANTED: USED HOFFMAN UTILITY PRESSES, any model, any amount 
Address: ‘"M.A.T.S.A."" Dr. Pasteur 113, MEXICO 7, D. F., MEXICO. 
5703-3 











POWER PLANT EQUIPMENT FOR SALE 


One—15 HP. Mund high-pressure boiler complete with stack, 
water pump, automatic gas burner. Excellent condition. In use only four 
$800. D & J Overall Laundry, Inc., 211 39th St., Moline, Illinois 
8408-36 





For sale 


years 


NATIONAL CLEANER & DYER 





ADVERTISERS 





WHEN YOU ADVERTISE 
TO DRYCLEANERS, YOU 
REACH A BIG MARKET 


it may be 


BIGGER 
THAN YOU 
THINK 


Won't you let us send 
you our most complete 
analysis of how that 
market stands today ? 
Just contact 


Yational 
CLEANER & DYER 


305 East 45th Street 
New York 17, N. Y. 
OREGON 9-4000 
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Welcome Arrival 
Editor 
ie March issue of The NATIONAI 


has just reached my 


LEANER & DYE! 
I id it looks is though I will have 
iding to do if I am 


rough this fat volume. Un 


going to 
+] 
this annual Guidebook issuc 
real benefit to every dry 
hether large or small. You 
e that in our organization 
referring to the 
sht 


ii 


constantly 


information rl 


Harry TAYLOR 
M. Tavlor Ltd 
New Ze iland 


Convention Speaker 
Editor 
May issue of The 
R & DYER appe ils to the van 
the Oklahomans The 
yur convention and the picture 


NATIONAI 
arti le 


newly elected officers gives us 
nice publicity Thanks to you 
rtunately, the story of the con 
ym missed one of the big high 
Mr. Victor D, Oakley gave us a 
stimulating 
of his t 


references to him daily not 


iddress and the re- 


ilk was phenomenal 


nformation prese¢ nted but 

iis effective dramatic presen 
iv his talk was the 

| of our meet 

ww by the name 

talked to us last 


! making 

ds for the 
1. Nreman, Secretary-Treasuret 
Oklahoma Association of 
Drvcleaners, Inc 

Oklahoma Citv. Okla 


omiussio!1 


geographically 

staff to attend all 

The Oklahoma 
overed by a local corr 
missed the 
1ys inspiring speaker 


must have 


What's in Store? 


To the Editor: 
Since the technical advance with 


the ch irae 


systems, there have been 
no real new technical changes within 


the trade to stimulate us. One-how 


114 


service introduction of shirts, cash 


ind-carry drive-in operations are now 
more or less standard in the cleaning 
busine ss 

The application of motivation which 
was so well covered in this vear’s 
Guidebook may be pointing a way. 

With these thoughts in my mind I 
turn to you with a number of ques- 
tions. I feel that with your broad out- 
look and bird’s-eye view of our busi- 
n see something now going 
on that points to the future. We may 
be so close to these ideas we cannot 
torest 
looked quite closely 


operated laundromats, but see no 


ness vou Ca 


see our own 


| have at the 


relationship applicable to drycleaning. 


In the same broad sense of merchan 
dising and servicing customers, we 
borrowed and adapted to our own use 
the driv 


somew he ré¢ 


in plant. Is it possible that 
some place, another in- 

dustry which serves the retail cus- 

tomer has an angle, a_ service ap- 

proac h, an operation that we could use 

is well or even better? 

MarTIN HIRSHKOWITZ 


Brooklyn, N. Y. 


Shirt Laundering in Australia 
To the Editor 

The purpose of this note is to ask 
you your views on the value of a shirt 
unit in conjunction with drycleaning 
For some vears now I have read of the 
success of the unit in your country and 
keen to install a unit in ow 
Being regarded as top 


cleaners (our prices are, | 


have beet! 
own plant. 
quality 
think, the highest in this country) we 
deal with the customer who is willing 
to pay ror 
more likely to want his shirts laun- 


good work and, incidentally, 
dered. Second. we run 11 vans on 


house-to-house pickup with mostly 
regular weekly calls 
In view of the above 


would be 


facts I con 


sider there i possible de 





Let's Hear From You... 


We welcome your inquiries, your 
views about every phase of the dry- 
cleaning industry, your problems and 
your solutions to problems. Address: 
The Editor 
National Cleaner & Dyer 
305 East 45th Street 
New York 17, N. Y. 











mand for this specialized service, Of 
we would have to be sure of a 
quality job and in this respect the 


course 


plant, I think, would have to come 
from U. S. A. I would appreciate any 
advice you could possibly offer, also 
about the staff, etc., needed to operate 
a unit and the extent of plant generally 
Having country 
some years back I consider it the lead- 


used, visited your 

er in modern trends and I personally 

feel that with our already established 

connection in quality drycleaning this 

added seTvice would be a success out 
here 

E. A. Lirrue 

Littles Pty. Ltd 

Balgowlah, N. >. W. 

Australia 


Shirt laundering in a drycleaning 
plant is rapidly becoming standard 
procedure in this country. We feel 
certain this trend will also catch on in 
your country, for the same reason it 
That is, the 
laundry offers only weekly 
while the cleaners generally 
offer same-day or next-day service 
Thus the customer need only have 
four or five shirts to get by. A rule- 
of-thumb measurement here in the 


has been succe ssful here : 
average 


SEeToICEe. 


States is that one shirt is processed 
for every dollar’s worth of drycleaning 
A plant doing $2,000 a week can rea- 
sonably expect around 2,000 shirts a 
week, so you can see the potential 
—Epriror 


Branch Accounting 


To the Editor: 

There seems to be a great deal of 
confusion regarding the accounting 
methods used to cost out a branch 
office. 

I refer to one where there is no 
activation. The same confusion seems 
to exist as regards costing out an acti- 
vated branch 

Will you kindly refer us to any arti- 
cles or bulletins which have been pub- 
lished 
that there is room here for a series of 
articles. 


If none have, it seems to me 


F. E. Grass, President 
Crown Laundry & Dry Cleaning Co. 
Indianapolis, Ind. 


Because there has been so much in- 
terest in the subject of accounting, we 
devoted our Guidebook of March 1957 
to this subject —Eprror 
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i at the flick of a switch the filter 
bags are agitated back and forth, just 


as a washing machine washes the clothes. 
WASHING ° rry ° . 
MACHINE The solvent already in the filter actually 
AGITATOR 
— Dry CLEANS the bags, and because of the 
HERE’S WHY: thorough agitation, there’s no dirt clinging 
THE FILTER BAGS 
ARE ACTUALLY ; 
DRY CLEANED! residue to be boiled away with caustic 


to the screens, no bridging of powders, no 


soda, as in other filters. 


MORE FILTRATION AREA! 


No Plugging—No Clogging— 
because the bags are actually 


ie Dry CLEANED every day! Just 
bat \v a. . . 


FULTER AGITATOR 


like inserting a new set of bags 
ACTION 


every day! 


TRANS-O-MUCK 
with WIC SELF-CLEANING FILTERS _ “DON'T BE SATISFIED WITH 
LESS WHEN YOU CAN GET 
THE BEST! THE BEST IN 
AUTOMATIC TRANS-O-MUCcK (another first for Vic) pumps thie IS pe VIC PAT- 
the muck directly from bottom of your filter to the : N SELF-CLEANING 
cooker. You never open the filter or touch the muck. , FILTER. FILTERS FROM 
1500 G.P.H. TO 5000 G.P.H. 


No more messing around with dirty muck! This auto- 


matic method assures you of a clean filter always! Vic's 


your FREE “The HEART or 
of any Dry Cleaning L <> ps ’ Dept. NJ-334 


System is the - mpare and MANUFACTURING COMPANY 
FILTER” Booklet 


1313 HAWTHORNE AVE . MINNEAPOLIS 3, MINN. 





How Butler 
otation ana ysis oq tO 3 


SUCCESSFUL 
PACKAGE 


Remember — Everyone is interested in your business 
.. . Butler is interested in your success! 


BUTLER MANUFACTURING COMPANY 


7452 East 13th Street 


Kansas City 26, Missouri 


103 Pork Avenue, New York 17, N.Y 


Dept. 13, Room 602 
Dept. 23, 1905 Piedmont Circle, N E., Atlanta 5, Georgio 
3414 North Hariam Avenue, Chicago 34, Illinois 


8905 Lake Avenue 


Cleveland 2, Ohio 


Manufacturers of Equipment for Dry Cleaning 
Forming, Oi! Production and Transportation, Outdoor Advertising 


Metal Buildings © 


Custom Fabrication 


Orval Slater I San Antonio cleaner and past 
president of tl had been looking for a suitable 
package plant locati hich would attract business that 
was moving to the « kirts. At the same time Butler 
cognizant of the trend to package plants, was scouting 

n the al tonio area. Inevitably, the two 


ested a location, overlooked 


itions 1 
came together, and bu rsugeg 
by Mr. Slater, that n surveyed by skilled personnel 
from Butler's Lo« vsis Department 

The Butler men f d that the proposed location, situ 

1 in an outlyiz hopping center, was near several 
shops with ! vv traffic counts, and that a 


at would eventually bring 


new 


1 the 


Thev also analyzed th 
potential studied pros 
ward drvycleaning. Final 
7 lavout and workflow chart 
the prop 
| this was ne at no charge to Mr. Sla 


} 
t 


on the recommen 


nt, Mr. Slate 


You can use this unique service to advantage in your are 
Ask vour Butler representative to show you how you can 
increase your volume through expansion to new locations 
Or if you wish to modernize existing facilities, or increase 
business through gressive advertising and sales promo 
yn, vour Butler representative will be happy to assist you 


t 
uit 


Please send full information on 


Butler Location Analysis 
Butler Survey Analysis (of existing facilities 


Butler Advertising and Promotion Assistance 


Nome 





